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SINGING  YOUTH 

The  Joy  of  youth  and  beauty — freedom  and  adventure — are  reflected 
in  many  radiant  features  published  in  The  Chicago  Daily  News. 

The  rising  generation  of  Chicago  and  its  suburbs  reads  The 
Daily  News  for  such  features,  as  older  readers  read  it  for  the  features 
that  appeal  to  them,  in  full  confidence  that  they  will  find  what  is  most 
pleasing  and  profitable  to  their  individual  tastes  and  needs. 

The  strength  of  The  Daily  News  is  in  its  popularity  in  Chicago 
homes.  This  is  due  largely  to  its  all  round  reader  interest — it  has  the 
best  possible  features  for  every  member  of  the  family. 

The  Daily  News  has  been  aptly  called  “the  department  store  of 
Chicago  newspapers’’ — because  it  closely  approximates  department  store 
service  to  its  readers — in  the  charm  and  variety  of  its  news  and  editorial 
features,  and  the  comprehensiveness  of  its  advertising.  Its  “shop  news” 
is  the  most  complete  in  Chicago,  rendering  a  most  valuable  service  to 
the  buyers  of  Chicago,  young  and  old  alike. 

The  responsiveness  of  Daily  News  readers  to  advertising  is  shown 
by  the  fact  that  The  Daily  News  publishes  a  greater  volume  of  display 
advertising  than  any  other  Chicago  daily  newspaper. 


THE  CHICAGO  DAILY  NEWS 


First  in  Chicago 


Note;  Report  for  July— TOTAL  DISPLAY  ADVERTISING  LINEAGE: 

The  Chicago  Daily  News  1,010,748  lines 

The  next  Chicago  daily  paper  919,296  “ 


IN  FRONT  of  the 

DECIMAL  POINT 


Gain  in  advertising  lineage  of  135  daily  newspapers,  pub¬ 
lished  in  thirty  large  cities  in  the  United  States,  for  the  first  six 
months  of  1925,  is  reported  by  the  New  York  Evening  Post  Statis¬ 
tical  Department  as 

2,434,536  Lines,  or 

Three  “Tenths  of  One  Per  Cent 

compared  with  the  corresponding  period  in  1924. 

Gain  in  Advertising  lineage  of  The  Christian 
Science  Monitor,  for  the  same  period,  was 

578,062  Lines,  or 
28.6  Per  Cent 

This  gain  is  due  in  part  to  increasing  appreciation  of  the  value  of  this  Inter¬ 
national  Daily  Newspaper  as  an  advertising  medium,  and  in  part  to  the  Monitor’s 
new  plan  of  Regional  Advertising  at  Regional  Rates. 


The  Christian  Science  Monitor 

An  International  Daily  N e^ispaper  PubUsliinff  SELECTED  ADVERTISING 


ATLANTIC,  CENTRAL  and  PACIFIC  EDITIONS 


Regional  Rates  and  Circulation  Figures  on  Request 


ADVERTISING  OFFICES 

Boston  Chicago  Los  Angeles 

New  York  Cleveland  San  Francisco 

Philadelphia  Detroit  Seattle 

Kansas  City  Portland 


London 

Paris 

Florence 


“BUY  WHAT  YOU  CAN  USE" 


Editor  &  Publisher  for  September  5,  1925 


They  Come  BacK 
for  More 

When  Arunah  S.  Abell  founded  the  Baltimore  Sun  in  1837, 
Baltimore  was  a  city  of  about  90,000. 

Today  there  are  over  796,000  Baltimoreans. 

^  The  Sunpapers  have  more  than  kept  pace  with  this  growth 
through  generation  after  generation — though  a  number  of 
other  daily  papers  have,  in  the  meantime,  come  and  gone. 

^  At  first  only  4  small  pages,  carrying  a  few  lines  of  advertising,  the  Sunpapers 
today  often  have  more  than  sixt\^  pages  in  a  single  daily  issue  and  130  pages 
and  more  on  Sunday.  In  the  first  6  months  of  this  year,  the  advertising  line¬ 
age  (Morning,  Evening  and  Sunday)  totaled  over  seventeen  million  lines. 

^  The  Sunpapers  have  been  successful,  from  the  advertiser’s  point  of  view, 
because  in  the  main  Sun  circulation  is  home  circulation,  delivered  through 
the  length  and  breadth  of  Baltimore’s  97  square  miles  by  exclusive  Sun 
carriers. 

Sun  readers  are  careful  readers — and  so  the  Sunpapers  carry  more  than 
75%  of  Baltimore’s  Classified  advertising  and  the  great  bulk  of  all  local 
retail  advertising. 

^  Sun  advertising  pays.  Naturally,  the  advertiser,  like  Oliver  Twist,  comes 
back  for  more  and  more. 


Average  Net  Paid  Circulation  for  6  Months 
Ending  March  31,  1925 

Daily  (M.  &  E.)  -  247,320 
Sunday  -  -  -  -  182,031 

A  Gain  of  3587  Daily  and  4527  Sunday  Over 
Same  Period  a  Year  Ago 


JOHN  B.  WOODWARD 
110  East  42d  Street,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


Baltimoreans  Don't  Say  “Newspaper;”  They  Say  “SUNpaper” 
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Why  It  Pays  to  Advertise  Food  Products  in 

PHILADELPHIA 


City’s  Food  Bill  Estimated 

at  $2,750,000  for  Each  Day 

Philadelphia’s  meal  check  every  day  is 
$2,750,000;  about  a  billion  dollars  a  year  spent 
for  food. 

This  is  the  estimate  of  Ralph  B.  Clayberger,  a 
director  of  the  Philadelphia  Chamber  of  Com¬ 
merce  and  chairman  of  its  agricultural  committee. 

In  a  survey  of  the  problem  of  feeding  this  city 
of  more  than  2,000,000  population,  IVIr.  Clay- 
berger  developed  the  following  about  Philadel¬ 
phia’s  food  requirements: 

The  weekly  meat  bill  is  the  largest  item;  8,000 
head  of  cattle,  10,000  sheep  and  5,000  hogs  every 
seven  days.  Other  items,  by  the  week,  are  720,000 
dozen  eggs,  i,o8o,o(X)  pounds  of  butter;  577,000 
pounds  of  poultry  and  163,300  pounds  of  cheese. 

Philadelphians  eat  $10,000,000  worth  of  fish 
every  year;  potatoes,  onions  and  cabbage  costing 
$15,000,000  and  other  vegetables  and  fruits  costing 
$15,000,000  to  $25,000,000. 


(Reprinted  from  The  Evening  Bulletin,  August  1.1,  1925) 


DOMINATE  PHILADELPHIA 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly  everybody”  reads — 

^  €kniiig  Wktin. 

PHILADELPHIA’S  NEWSPAPER 

526,796 

Net  paid  average  circulation  for  six  months  ending 
March -31,  1925. 

The  circulation  of  The  Philadelphia  Bulletin  is  the 
largest  in  Philadelphia  and  is  one  of  the  largest  in  the 
United  States. 

CHICAGO  DETROIT 

Verree  &  Conklin,  Inc.  C.  L.  Weaver,  Verree  &  Conklin,  Inc. 

28  E^ast  Jackson  Boulevard  117  Lafayette  Boulevard 

•  '  '  KANSAS  CITY,  MO. 

Verree  &  Conklin,' Inc.  C.  J.  Edelmann,  Verree  &  Conklin,  Inc. 

1100  Davidson  Bldg. 


NEW  YORK 
247  Park  Avenue 
(Park-Lexington  Building) 


SAN  FRANCISCO 
Thomas  L.  Emory. 
681  Market  Street 


(Copyright  IS2S — Bulletin  Company) 
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Suite  1700  Times  Building,  42nd  St.  at  Broadway,  New  York.  Telephone,  Bryant 
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Big  News  Play  for  Income  Tax  Payments 
Though  Most  Editors  Wear  Frowns 

New  York,  Chicago,  St.  Louis,  Pittsburgh,  Baltimore  and  Washington  Press  Feature  Information  — 
All  But  Two  Philadelphia  Papers  Omit  Story — Editorials  Generally  Urge  Repeal 


CEl’TEMBKR  1  was  a  day  of  mixetl  Tlie  Tribune,  commenting  eilitorially  Then  the  Tribune  led  off  its  lists  with 
feelings  for  the  nation’s  newspaper  >aid  the  opening  of  the  b<K>ks  was  a  the  tax  return  of  Max  Annenberg,  its 

makers.  It  marked  for  all  but  a  few  of  «lemocratic  festival  in  which  the  individual  circulation  manager,  who  paid  $37,291. 

I  them  the  opening  of  the  1924  income  tax  was  taught  his  place.  Other  Tribune  payments  were  listed  in 

returns  for  publication,  and  many  of  the  "Publicity  of  income  tax  returns,  as  detail  and  compared  with  1924. 

metropolitan  editors  agree  with  the  New  far  as  we  can  see,  does  not  help  the  Gov-  The  payments  of  the  Tribune  execu- 
York  World  that  it  should  be  called  ernment  in  the  discovery  and  collection  tives,  printed  in  another  column,  are  the 
“Peeping  Tom  Day.”  of  taxable  incomes.  The  income  tax  largest  shown  for  individual  newspaper 

Most  of  the  expressions  received  by  publicity  is  Government  in  the  form  of  employes  so  far  noted  by  Editor  &  Pub- 

Editor  &  Publisher  deplore  the  publica-  backstairs  gossip,”  it  said.  lisher. 

tion  of  the  tax  data  as  unwarranted  prying  Explaining  the  printing  of  lists  in  view  In  Philadelphia,  only  the  Inquirer  and 
ato  private  business.  Likewise,  or  not-  of  these  sentiments  the  Tribune  continued,  the  tabloid  Daily  Nexes  printed  the  returns 
withstanding,  most  of  the  newspapers  “The  managing  editors  like  it.  Every-  and  they  limited  the  publicity  to  the  lists 
holding  such  emotions  printed  the  returns  body’s  business,  if  it’s  interesting,  is  the  sent  out  by  the  press  associations, 
fdeased  by  the  various  tax-collectors’  managing  editor’s  business.  "The  returns  of  noted  men  of  nation- 

oCces.  Most  big-city  newspaper  readers  “So  we  print  the  lists  and  will  keep  wide  importance  which  were  printed.’* 
could  find  the  information  in  at  least  one  on  doing  as  long  as  the  Government  said  the  In<iuirer,  “were  published  solely 

local  paper.  New  Orleans,  Wilmington,  runs  the  gold  fish  parade  and  so  long  because  of  the  importance  of  the  person- 

Del.,  Buffalo  and  Rochester  dailies  are  as  it’s  good  news.”  ages  and  the  general  interest  among  news- 

tlie  only  ones  reported  to  Edit6r  &  Pub- 

usher  as  being  unanimous  in  omitting  ^ 

Roche, ter  papers  NOTABLE  TAXES  IN  THE  NEWSPAPER  held 

inblished  nothing;  Buffalo  papers  pub¬ 
lished  the  high  and  low  payments  for  the  - - ■  - 

*Bufihe  Boston  Post’s  editorial  dictum  T‘I^'  Publishing  Comixmy  of  Philadelphia  paid  a  greater  1924  iiKome 

tlat  "we  have  no  right  to  allow  our  edi-  „  according  to  reports  so  far  rtxeiveil  from  Editor 

tnrial  ®  PUBLISHER  correspondents.  Its  payment  was  $2,013,169.47.  Cyrus  H.  K.  Curtis 

fir  witlilinlflincr  ni  ^  1  ^  ^  larger  individual  tax  than  any  other  publisher  $5H3.872d3.  The  Detroit 

H  !  legitimate  news  and  we  York  Thnes  and  Chieairo  Tribune,  in  that  order,  lead  the  list  of  news- 

rtniot  do  so,  apparently  has  many  fol-  „p  p,  Thursday  night.  Their  figures,  respectively  were  $«4,6()9; 

All  V’  1  .  .1  r-  $441,216;  and  $4()6,(X)0.  Figures  of  newspapers,  newspapt;r  men  and  advertising 

.Kcn, appear  Mow  and  4  ami  1*7'^ 


NOTABLE  TAXES  IN  THE  NEWSPAPER  HELD 


or  withholding  of  legitimate  news  and  we 
will  not  do  so,”  apparently  has  many  fol- 
Iwers. 

.\11  New  York  papers  except  the  Even- 
^  Post,  which  again  declined  to  print  it, 
pve  large  space  to  the  story  on  Wednes- 
•hy  and  Thursday.  The  Times  gave  77 
"olumns  of  names  and  comment  on  VVed- 
wsday,  including  quotations  from  a  num- 
»r  of  district  collectors  deprecating  the 
publicity.  The  World  gave  almost  three 
puges.  The  Herald-Tribune  printed  more 
than  40  columns,  and  included  the  leading 
ttx-payers  from  all  large  cities  except 
Philadelphia,  where  the  collector  did  not 
Vn  the  books  Tuesday. 

All  the  Chicago  dailies,  with  the  ex- 


ttption  of  the  Evening  Post  published  555,5!^. 


NEW  YORK  CITY 

Bruce  Barton,  president  of  Barton,  Durstine  &  Osborn,  Inc.,  $f<,Sl.S. 

Barton,  Dur.stine  &  Osborne,  Inc.,  advertising  agency,  $21.7‘>4. 

Joe  Bavasi,  New  York  newspaper  distributor,  $4.90.s. 

Edward  L.  Bernays,  press  agent.  New  York,  $1,801. 

Karl  A.  Bickel,  president  I’niteil  Press  Associations,  $1,219. 

Paul  Block,  newsiiaper  representative,  $5,875. 

John  F.  Bresnahan,  business  manager  New  York  W’orld,  $1.5.52. 

Brooklyn  Eagle,  $32,306.14. 

(jen.  Mortimer  D.  Bryant,  New  York  newspaper  reiiresentative,  $540. 

John  Budd,  New  York  newspapK'r  representative  $2,461. 

Newcomb  Cleveland,  .\.  W.  Erickson  Company,  New  York,  advertising  agency. 


ttgthy  lists  of  income  tax  payments. 
^  Post,  however,  printed  .Associated 
Press  reports  of  -payments  made  by  no- 
■ibles  in  other  sections  of  the  country, 
pie  Chicago  Tribune,  in  addition  to 
Chicago  and  New  York  lists,  had  a  spe¬ 
cial  stories  from  Wisconsin,  Ohio,  Michi- 
Pan,  Indiana,  Iowa,  Missouri  and  other 
‘<atfs.  Those  papers  which  used  the  lists 
pave  great  play  to  them. 


The  Tribune  and  the  Herald  Examiner  $6,981. 


Irvin  S.  Cobb,  humorist  and  syndicate  writer,  $3,0.58. 

Barron  G.  Collier,  $22,742. 

Kent  Cooper,  general  manager  .Associated  Press,  $CXX). 

Dr,  Frank  Crane,  writer  of  syndicateti  editorials,  $9,5.58. 

Crowell  Publishing  Company,  $221,727. 

Dauchy  Company,  advertising  agency,  $1,.370. 

Boliert  H.  Davis,  Munsey  Magazines,  $1,070. 

Norman  Dodge,  Mergenthaler  Linotyiie  Company,  $7,716. 

I>>w,  Jones  &  Co.,  and  subsidiaries,  $56,975. 

Roy  S.  Durstine,  Barton  Durstine  &  Osborn,  Inc.,  New  York  advertising  agency 


looped  the  afternoon  papers  on  the  morn- 
®g  of  Sept.  1  by  publishing  returns  paid 
h  prominent  citizens  who  were  asked  per- 
'«ially  as  a  matter  of  convenience  to  these 
’•wspapers,  to  disclose  the  amounts  they 
'’•i  paid,  prior  to  the  opening  of  the  books 
■  die  collector’s  office. 

In  a  one  column  box  on  the  first  page 
Post  said,  anent  its  refusal  to  publish 
w  lists; 

"The  Post  believes  the  permission 
®*nted  by  law  to  publish  such  informa- 
^  is  not  in  accord  with  public  interest, 
W  on  the  contrary  is  an  unwarranted 
•Vision  of  privacy.  The  issue  is  not  one 
“'tnterprise  but  of  consistency  and  pub- 
responsibility,” 


-A.  W.  Erickson,  New  York  advertising  agent,  $1.39,031. 

Erickson  Company.  Inc.,  $36,703. 

Federal  Advertising  .Agency,  New  York,  $12,567. 

P'rank  Irving  I-letcher,  advertising  writer.  New  York,  $6,010. 
I'ontaine  Fox,  cartoonist,  $2,840. 

PI  S.  P'riendly,  business  manager  New  York  Sun,  $l,7(Xi. 

German  Herold  Publishing  Company,  $19,268 
Great  Northern  Paper  Company,  $695,326. 

Herbert  F.  Gunni.son,  publisher  Brooklyn  Flagle,  $2,4.33. 

R.  M.  Gunnison,  Brooklyn  P'agle,  $986. 

Rudolph  Guenther-Russell  Law.  Inc.,  advertising  agency,  $10,357. 
William  Randolph  Hearst,  $42,239. 

William  V.  Hester,  late  president  BriKiklyn  Daily  luigle,  $10,564. 
The  Roy  W.  Howard  Company.  Inc.,  $11,043. 

Hoy  C.  Holliss,  New  York  Daily  News,  $2,643. 

Hoy  W.  Howard,  Scripps-Howard  Newsjiapers,  $10,031. 

(^Continited  on  page  4) 


Viaper  readers  in  these  personages  and  their 
doings.  We  have  no  intention,  however, 
of  digging  out  the  individual  returns  of 
Philadelphians,  merely  to  satisfy  the  wants 
of  the  curious.  We  don’t  think  it  good 
policy  to  print  returns  made  by  local  per¬ 
sonages,  and  in  the  case  of  those  we  did 
print,  it  was  solely  because  of  the  public 
interest  in  their  doings.” 

The  Daily  News  holds  the  same  senti¬ 
ments. 

The  Record  deplored  the  fact  that 
"newspapers  which  do  publish  the  income 
tax  returns  do  not  publish  all  of  them. 
The  power  is  unwisely  lodged  in  their 
hands  to  exploit  some  and  suppress  others ; 
to  reward  friends  and  punish  enemies;  in 
a  word  unjustly  to  discriminate.  There 
will  be  no  discrimination  in  the  Record.” 

The  Curtis  publications,  the  Public 
Ledger,  Eivning  J.cdger  and  Sun,  made 
no  reference  to  their  omission  of  the 
data. 

In  Pittsburgh,  it  appears  that  all  the 
newspapers  have  agreed  to  do  as  the  Phil- 
adeliJiia  Record  would  wish  them  to  do — 
print  all  the  names  of  those  who  paid 
more  than  $500.  The  collector’s  list  for 
the  district  covers  some  500,000  pages. 
They  are  open  for  .30  days  for  inspection 
by  the  public,  but  information  is  given 
out  only  by  clerks  on  presentation  of 
written  re(|uests. 

In  Boston,  the  Post’s  stand  has  already 
lieen  stated.  The  .American,  Advertiser, 
and  Telegram  are  also  printing  the  lists ; 
the  Globe,  Herald-Traveler,  and  Christian 
Science  Monitor  are  not.  The  Lynn  Tele- 
gram-Nezes  prints  the  statements  of  only 
national  and  state  personages.  The  Lytm 
Item  and  Salem  Nezvs  are  not  publishing 
any  tax  information.  The  Salem  News 
declares  it  will  not  cater  to  “scandal¬ 
mongers  and  busy-bodies.” 

In  Cleveland,  the  Press  and  the  Nezvs 
publish  the  figures  on  the  ground  that  they 
are  news  and  public  property.  The  Plain 
Dealer  and  the  Times  will  not  publish  the 
lists  for  the  stated  reason  that  a  person’s 
income  is  his  own  private  business. 

In  Birmingham  lists  were  published  of 
.Mubama  individuals  who  paid  more  than 
$500  and  of  .Alabama  corporations  which 
paid  more  than  $1,0(XJ.  All  three  papers, 
the  Nezvs,  Age-Herald  and  the  Post,  car¬ 
ried  the  figures. 

Memphis  likewise  read  the  news  in  all 
three  papers,  the  Press  stating  that  “this 
is  information  to  which  the  public  is  en¬ 
titled,  and  the  Commercial  Appeal  and 
Nczvs-Scimitar  presenting  the  news  with¬ 
out  explanation  or  editorial  comment. 

Houston’s  evening  papers — the  Chron¬ 
icle  and  the  Press  also  regarded  the  story 
as  “hot  news”  and  considerable  rivalry 
was  evident  between  the  Chronicle  and 
Press,  it  is  reported,  when  the  returns 
were  released  at  Austin.  The  Post-Dis¬ 
patch  printed  neither  story  nor  explana¬ 
tion. 

All  five  of  Washington’s  dailies  gave 
large  space  to  the  story,  sending  reporters 
to  the  collector’s  office  at  Baltimore  Tues¬ 
day.  The  Washington  Post  featured  the 
(Continued  on  page  .32) 
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NEW  YORK  CITY— Continued 

k.  F.  K.  Huntsman,  publisher  Brooklyn  Standard-Union,  $2,043. 

11  Progresso  Italo- Americano  Publishing  Company,  Inc.,  $11,950. 

Intertype  Corporation,  $89,187.66. 

.Maurice  Ketten,  cartoonist.  New  York  World,  $2,013. 

Philip  Kobbe,  New  York  advertising  agent,  $3,843. 

A.  J.  Kobler,  General  Management  Hearst  Newspapers,  $.17,022. 

La  Prensa,  $1,107. 

Ivy  L.  I.ee,  press  agent,  $28,492. 

B.  A.  MacKinnon,  Pictorial  Review,  $834. 

H.  K.  McCann,  advertising  agent,  $2,954. 

H.  K.  McCann  Company,  advertising  agency,  $13,306. 

Bernarr  Macfadden,  publisher  New  York  Evening  Graphic,  $4,518. 

Frederick  Roy  Martin,  former  general  manager  Associated  Press,  $1,109. 
Bradford  Merrill,  general  manager  of  the  Hearst  Newspapers,  $7,669. 

Joseph  A.  Moore,  General  Management  Hearst  Newspapers,  $20,972, 

Frank  A.  Munsey  Company,  $109,036. 

Roy  K.  Moulton,  Hearst  columnist,  $893. 

Neo-Gravure  Printing  Company,  $1,994. 

Newell-Emmett  Company,  Inc.,  New  York  advertising  agency,  $16,363 
New  York  Times  Company,  $441,216. 

.Adolph  S.  Ochs,  publisher  of  the  New  York  Times,  $66,394. 

Mrs.  Adolph  S.  Ochs,  $1,967. 

George  W.  Ochs-Oakes  $698. 

F'rederick  B.  Opper,  newspaper  cartoonist,  $1,112. 

Malcolm  H.  Ormsbee,  O’Mara  &  Ormsbee,  special  representatives,  $2,901. 
Patter.son- Andress  Company,  Inc.,  1  Madison  avenue.  New  York,  $11,%7. 
lairing  Pickering,  general  manager  North  American  Newspaper  Alliance,  $1,603. 
Frank  Presbrey,  New  York  advertising  agent,  $9,450. 

Press  Publishing  Company,  (New  York  World),  $96,372. 

Herbert  Pulitzer  $153,863. 

Ralph  Pulitzer,  New  York  World,  $73,096. 

Redlield  Advertising  Agency,  Inc.  $1,016. 

Ogden  M.  Reid,  editor  New  York  lierald  Tribune,  $13,242. 

Henry  Romeike,  Inc.,  clipping  bureau.  New  York,  $1,358. 

Rotoprint  Gravure  Company,  Inc.,  $18,073. 

Ruthrauff  &  Ryan,  Inc.,  advertising  agency,  $13,671. 

Keats  Speed,  managing  editor  of  the  New  York  Sun,  $1,037. 

Henry  L.  Stoddard,  former  proprietor  New  York  Evening  Mail,  $32,217. 

Star  Company  (Hearst  Newspapers),  $261,316. 

J.  Walter  Thompson  Company,  New  York  advertising  agency,  $100,101. 
Thresher  Service,  Inc.,  New  York  advertising  agency,  $13,523. 

Tuthill  Advertising  Agency,  Inc.,  New  York,  $1,639. 

Carr  V.  Van  Anda,  managing  editor  New  York  Times,  $14,328. 

Verree  &  Conklin,  Inc.,  newspaper  representatives.  New  York,  $3,660. 

Oswald  Garrison  Villard,  publisher  of  the  Nation,  $1,430. 

Louis  Wiley,  business  manager  New  York  Times,  $5,498. 

Edwin  Bird  Wilson,  Inc.,  New  York  advertising  agency,  $1,915. 

Henry  A.  Wise  Wood,  newspaper  machinery  manufacturer,  $9,972. 

Woofl  Flong  Corpfjration,  New  York,  $31,222. 

NEW  YORK  STATE 

FMward  H.  Butler,  publisher  Buffalo  News,  $87,562.  • 

Martin  H.  Glynn  Estate,  $9,556. 

Mary  FI.  Jenkins,  controlling  owner  of  Syracuse  (N.  Y.)  Herald  $7,151. 
Willis  Sharpe  Kilmer,  publisher  Binghamton  Press  and  manufacturer,  $17,579. 
('hester  S.  Lord,  former  New  York  Sun  managing  editor,  $14,319. 

Newburgh  (N.  Y.)  News,  $10,271. 

Troy  (N.  Y.)  Record,  $8,595. 

Westchester  Newspapers,  Inc.,  (Mt.  Vernon  .Argus  and  New  RfKhelle  Standard- 
Star),  $12,946. 

NEW  ENGLAND 

F^  Anthony  &  Sons,  Inc.,  publishers  New  Bedford  Standard,  $6,516.83. 
Attleboro  Sun  Realty  Trust,  $441.04. 

.Attleboro  Sun  Publishing  Conrjjany,  $1,031.60. 

Clarence  W.  Barron,  publisher  Wall  Street  Journal,  $43,349. 

Boston  Herald-Traveler,  $104,225. 

Boston  Glcrfie  Newspaj^r  Company,  $72,687.42. 

Boston  News  Bureau  Company,  $1,028.05. 

Boston  Pilot,  $8,852.73. 

Boston  Post  Publishing  Company,  $54,952.93. 

Boston  Transcript,  $13,077.51. 

Bridgeport  Post-Telegram,  $36,863. 

Bristol  (Conn.)  Press.  $935. 

Brockton  Enterprise,  $12,006.03. 

Brockton  (Mass.)  Times,  $1,494.22. 

Thornton  W.  Burgess,  newspaper  syndicate  writer,  $14,492. 

Clifton  B.  Carl)erry,  managing  editor  Boston  Post,  $242.20. 

Ointon  (Mass.)  Item,  $225.49. 

Clayton  P.  Chamberlain,  Hartford  Times,  $11,647. 

Henry  H.  (Tonland,  Hartford  Courant,  $884. 

F.  W.  Enwright,  publisher  Boston  Telegram  and  Lynn  Telegram-News,  $428.49. 
Fall  River  Herald,  $1,434.51. 

Framingham  (Mass.)  News,  $237.89. 

Guy  P.  Gannett,  publisher  Portland  (Me.)  Press-Herald  and  Express  $4,208. 
Gardner  (.Mass.)  News,  $438.88. 

Gloucester  (Mass.)  Times,  $1,669.05. 

Estate  of  Edwin  A.  Grozicr,  $15.71. 

Richard  Grozier,  publisher  Boston  Post,  $33,457. 

Hartford  Times,  $51,224. 

Haverhill  Gazette,  $5,418.77. 

Haverhill  Sunday  Record,  $234.47. 

Holyoke  (Mass.)  Transcript,  $2,439.30. 

John  Day  Jackson,  publisher  New  Haven  Register,  $138,935. 

Lawrence  Tribune  &  Eagle,  $893.61. 

Lowell  Courier-Citizen,  $^,847.05. 

Lynn  ('Mass.)  Item,  $10,50i8.51. 


Malden  (Mass.)  News,  $4,031.34. 

Manchester  (Conn.)  Herald,  $538. 

Middletown  (Conn.)  Press,  ^,515. 

Melrose  (Mass.)  Free  Press,  Inc.,  $511.40. 

James  .Morgan,  special  writer,  $240.94. 

New  Bedford  Mercury  Publishing  Company,  $734.98. 

Robert  Lincoln  O’Brien,  editor  Boston  Herald-Traveler,  $959.00. 

Pittsfield  (Mass.)  Eagle,  $4,7%.36. 

Pittsfield  Eagle  Printing  &  Binding  Company,  $480.06. 

E.  W.  Preston,  publisher  Boston  Herald-Traveler,  $1,187.98. 

Quincy  Pat  riot -Ledger,  $1,122.58. 

William  Reed  &  Sons,  Inc.,  publishers  Taunton  (Gazette,  $1,889.67. 

Salem  Courier  Publishing  Company,  $47.13. 

Salem  (Mass.)  News,  $16,947.75. 

Somerville  (Mass.)  Journal,  $9W.19. 

Springfield  Republican  and  subsidiaries,  $5,058.21. 

Springfield  Union  Publishing  Company,  $1,320.^. 

Charles  H.  Taylor,  Jr.,  general  manager  Boston  Globe,  $158.02. 

William  O.  Taylor,  president  Boston  Globe,  $59.43. 

Walter  L.  Thomas,  general  manager  Worcester  Telegram  and  Gazette,  $391if< 
Wakefield  (Mass.)  Item,  $135.31. 

James  T.  Williams,  Jr.,  editor  Boston  American,  $180.00. 

Worcester  Telegram  and  Gazette,  $41,686.55. 

NEW  JERSEY 

Walter  M.  Dear,  Jersey  Journal,  Jersey  City,  $8,142. 

Elizabeth  (N.  J.)  Daily  Journal,  $17,8^. 

Evening  Journal  Association,  Jersey  City,  $24,589. 

Jersey  Publishing  Company,  publisher  Floboken  Jersey  Observer,  $29,589. 
Newark  Evening  News,  $93,0^. 

Newark  (N.  J.)  Star  ^gle,  $15,283. 

Plainfield  (N.  J.)  (3ourier-News,  $10,639. 

Edward  W.  Scudder,  Newark  (N.  J.)  News,  $28,029. 

VVallace  M.  Scudder,  Newark  (N.  J.)  News,  $32,252. 

Norman  B.  Tomlinson,  Morristown  Jerseyman,  $645. 

PENNSYLVANIA 

Edward  W.  Bok,  $174,113. 

A.  E.  Braun,  president  Pittsburgh  Post  and  Sun,  $13,193.17. 

John  Y.  Chidester,  managing  editor  Pittsburgh  Press,  $146.82. 

Curtis  Publishing  Company,  Philadelphia,  $2,013,169.47. 

Cyrus  H.  K.  Curtis,  $583,872.13. 

Charles  W.  Danziger,  managing  editor  Pittsburgh  Gazette-Times  and  Chronick- 
Telegraph,  $173.54. 

Oliver  S.  Hershman,  former  proprietor  Pittsburgh  Press,  $30,352. 

FI.  J.  Lynett,  editor  and  owner  Scranton  (Pa.)  Times,  $71,428. 

F'.  W.  Merchant,  managing  editor  Pittsburgh  Sun,  $19.83. 

George  S.  Oliver,  publisher  Pittsburgh  Gazette-Times  and  Chronicle-Telegraph. 
HI  16. 

Pittsburgh  Gazette-Times  and  Chronicle-Telegraph,  $1,346.49. 

Col.  L.  A.  Watres,  owner  Scranton  (Pa.)  Republican,  $3,330. 

BALTIMORE  AND  WASHINGTON,  D.  C. 

A.  S.  Abell  Company,  publisher  Baltimore  Sun,  $149,254.20. 

('lifford  K.  Berryman,  cartooni.st,  Wa.shington  Star,  $134.77. 

Van  ^ar  Black,  chairman  of  the  board  Baltimore  Sun,  $23,016. 

Evening  Star  Newspaper  Company,  $156,620.71. 

Elisha  Hanson,  Washington  representative  A.  N.  P.  A.,  $1319.11. 

Rudolph  Kauffmann,  managing  editor  Washington  Star,  $10,554. 

Victor  Kauffmann,  Sunday  editor  Washington  Star,  $8,847.63. 

David  Lawrence,  president  Consolidated  Press  Association,  $6,171.01. 

J.  Thomas  Lyons,  general  manager  Baltimore  News,  $2,080. 

Edward  B.  McLean,  proprietor  Washington  Post  and  Cincinnati  Flnfiiiirer 
$281,125.32. 

J.  lidwin  Murphy,  managing  editor  Baltimore  Evening  Sun,  $355.08. 

Frank  B.  Noyes,  publisher  Washington  Star  and  president  Associated  Press. 
$15,169. 

Theodore  Noyes,  editor  Washington  Star,  $25,227. 

Richard  V.  Oulahan,  Washington  correspondent  New  York  Times,  $318.39. 

Paul  Patterson,  publisher  Baltimore  Sun,  $8,838. 

William  F'.  Schmick,  business  manager  Baltimore  Sun,  $1,921.22 
If.  H.  Stansbury,  editor  Washington  Herald,  $44.67. 

CHICAGO 

Knowlton  Ames,  CHiicago  Journal  of  Commerce,  $998. 

Max  Annenberg,  circulation  manager,  (Thicago  Tribune,  $373^1. 

E.  S.  Beck,  managing  editor  Chicago  Tribune,  $43,751. 

Frank  W.  Carson,  managing  editor  Chicago  Herald-Examiner,  $646. 

Chicago  Tribune  Company,  $406,000. 

.A.  D.  Lasker,  president  Lord  &  Thomas,  Chicago,  $122,004. 

Mrs.  A.  D.  Lasker,  Chicago,  $44,429. 

Frank  King,  (Chicago  Tribune  cartoonist,  $4,907. 

Victor  F.  Lawson,  late  editor  and  proprietor  Chicago  Daily  News,  $72,073. 
William  Bross  Lloyd,  Chicago  Tribune  stockholders,  $7,814. 

Lord  &  Thomas,  Chicago,  $118,533. 

Flstate  of  Senator  Medill  McCormick,  $5,627. 

R.  R.  McCormick,  co-editor  and  publisher,  Chicago  Tribune  and  New  York 
Daily  News,  $134,105. 

John  T.  McCutcheon,  Chicago  Tribune  cartoonist,  $6,^. 

Eugene  W.  Par.sons,  advertising  manager  Chicago  Tribune,  $39,877.  ^ 

Joseph  Medill  Patterson,  co-editor  and  publisher  Chicago  Tribune  and 
York  Daily  News,  $140,498.67. 

Sidney  Smith,  cartoonist  Chicago  Tribune,  $18,560. 

S.  E.  Thomason,  business  manager  Chicago  Tribune  and  president  Amencan 
Newspaper  Publishers  Association,  $45,392. 

Harvey  Woodruff,  sports  writer  Chicago  Tribune,  $10,355. 

(Continued  on  page  18) 
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AD  MAN  NOW  KEEPS  “THE  LANTERN”  BRIGHT 


Don  Marquis  Relinquishes  Famous  Column  on  New  York  Herald  Tribune  and  Edward  Hope  Coffey, 
Agency  Man,  Appmnted  Successor — He  Tells  His  Own  Story 

i4q''HE  Lantern”  lias  a  new  keeper.  The  . .  TT"  .  u  U.  P.  WILL  BROADCAST 

column  on  the  l^eui  i  ork  Herald-  found  favor  in  my  parents  eyes  were  month  off  in  the  summer  of  1924,  I  sub-  r»  ccniro  * 

Tribune,  made  famous  by  Don  Marquis,  Newman,  Poly  Prep  and  Kelvin  Tutor-  stituted  again.  This  year  I  was  supposed  WvJKLD  SERILS 


i4q''llE  Lantern”  lias  a  new  keeper.  The  * 

column  on  the  Neui  York  Herald-  found  favor  in  my  parents’  eyes  were  month  off  in  the  summer  of  1924,  I  sub- 
Tribune,  made  famous  by  Don  Marquis,  Newman,  Poly  Prep  and  Kelvin  Tutor-  stituted  again.  This  year  I  was  supposed 
noted  creator  of  the  ‘‘Old  Soak,”  is  now  ing.  Unlike  G.  H.  Ruth  I  never  had  the  to  be  taking  the  column  for  Don’s  month 
m  the  hands  of  Edward  Hope  Coffey,  a  advantages  of  a  Reform  School.  off  but  he  stretched  it  somehow  and 

Princeton  graduate,  short  story  writer,  ‘‘Then  there  was  Princeton — four  years  finally  got  the  management  to  agree  that 
jnd  until  recently  on  the  staff  of  Bar-  divided  between  college  and  the  United  literature  and  the  drama  needed  him 
ton,  Durstine  &  Osborn,  Inc.,  New  York  States  Naval  Reserve  Force,  which  cul-  worse  than  the  editorial  page,  a  supposi- 
advertising  agency.  minated  in  1930  in  a  very  pretty  unborn-  tion  that  remains  to  be  proved. 

Marquis  has  definitely  decided  to  re-  sheepskin  diploma,  all  in  Latin  and  signed  ‘‘I  have  written  short  stories  for  about 
tire  from  newspaper  work  and  devote  by  John  Grier  Hibben  and  others,  which  a  year.  Magazines  used  to  buy  them  un- 
his  time  exclusively  to  literature  and  the  declared  that  Edwardus  Hope  Coffey,  Jr.  til  I  got  a  literary  agent  who  managed 
drama.  Before  his  resignation,  he  picked  (  I  tried  to  get  them  to  make  it  Hopium  to  put  a  sudden  stop  to  all  that. 

Ur.  Coffey,  who  writes  under  the  name  Coffibus  but  they  declined)  was  from  that  ‘‘Yes,  I  have  a  message  to  the  youth  of 
of  Edward  Hope,  from  among  thousands  day  forth  a  baccalaureum  artis,  which,  America.  I  attribute  my  longevity  to 
of  contributors  to  his  column,  as  the  lieing  translated,  means  that  the  party  of  Lucky  Strikes  and  Duffy’s  Pure  Malt 
•ritcr  best  suited  to  be  “colyumist.”  the  second  part  had  done  his  drinking  Whiskey.  More  recently  I  have  had  to 

quietly  and  had  resided  in  Princeton  for  switch  to  Scotch  and  gin  but  I  have  kept 
parts  of  four  years.  right  on  living.  The  first  rule  for  a  long 

“But  that  is  history.  The  question  be-  and  happy  life  is:  Keep  healthy  and  con- 
fore  the  house  is.  How  the  hell  did  I  get  tented.  That  is  the  secret, 
hired  by  the  New  York  Herald  Tribune  “Success,  as  I  always  tell  young  men 
to  take  charge  of  a  column?  The  an-  who  come  to  me  for  advice,  is  the  result 
swer  is.  I’m  damned  if  I  know.  of  hard  work.  I  read  that  in  the  Ameri- 


“Success,  as  I  always  tell  young  men 
who  come  to  me  for  advice,  is  the  result 
of  hard  work.  I  read  that  in  the  Ameri- 


“When  I  got  out  of  college,  Don  can  Magazine  one  time  and  I  have  never 
Marquis  (whom  I  had  met  in  1915,  which  forgotten  it.  Start  at  the  bottom  and 
is  another  story,  fortunately  enough)  work  up,  as  Cliarlie  Schwab  and  I  used 
agreed  to  try  to  get  me  a  job  on  a  news-  to  put  it.  There  is  no  royal  road  to  suc- 
paper.  .At  the  same  time,  a  professor  cess.  You  just  have  to  lie  in  front  of  the 
at  Princeton  wrote  on  my  behalf  to  Roy  fire  and  read  your  father’s  law  books. 


Durstine,  of  Barton,  Durstine  &  Osborn,  “The  colur 
telling  him  to  look  me  over.  know  of  wh« 

“I  started  out  one  summer  morning  to  work  down.” 
go  down  and  call  on  Don  at  the  Sun  of¬ 
fice.  I  thought  I’d  drop  in  on  the  way 
downtown  and  show  this  fellow  Durstine  TO  PR< 
that  I  was  not  the  Type.  I  dropped  in 
and  he  hired  me.  1  don’t  know  how  it  Wr^ 

happened  and  I  don’t  believe  he  does, 
but  it  did  and  I  was  an  advertising  agent  Re»tore 

just  like  that.  In  connect 


“The  column  business  is  the  only  one  I 
know  of  where  you  start  at  the  top  and 


TO  PROMOTE  EDITORIALS 

Illinois  Writers  Start  Movement  to 
Restore  Them  to  Prominence 

In  connection  with  the  annual  meeting 


Edward  Hope  Coffey,  Jr. 


“For  five  years  and  a  little  bit  they  of  the  Illinois  Press  Association,  a 
kept  _me  on  the  payroll  at  Barton,  call  has  been  .sent  out  for  a  gathering 
Durstine  &  Osborn,  Inc.  In  those  five  of  newspaper  editors  and  editorial  writers 
years  I  rose  from  Checking  Clerk  to  Ac-  to  consider  plans  for  the  restoration  of 
count  Executive  and  sank  to  Copy  Eldi-  the  editorial. 

tor.  I  think  I  tried  every  kind  of  adver-  A.  L.  Bowen,  editorial  writer  of  the 


Editor  &  Publisher  asked  the  new  f  I  tf'cd  every  kind  of  adver-  A.  L.  Bowen,  editorial  writer  of  the 

Lantern  trimmer  for  his  biography,  tising  agency  work  except  illustration  but  Springfield  Illinois  Stales  Journal,  VV.  F. 
which  he  contributed  as  follows:  they  paid  me  twice  a  month  just  the  same.  Hardy,  editor  and  publisher  of  the 

“Much  as  I  hate  to  toot  my  own  “At  the  time  of  Mrs.  Marquis’s  death,  Decatur  Herald,  and  John  H.  Harrison, 
horn,  I  feel  compelled,  in  an  intimate  early  in  Decemtier,  1923,  Don  managed  editor  and  publisher  of  the  Danville  Com- 
document  of  this  sort,  to  tell  the  whole  somehow  to  convince  the  Tribune  that  I  mercial  News,  signed  the  call, 
truth.  could  take  The  Lantern.  He  failed  to  Methods  to  be  followed  in  getting  an 

“On  the  day  I  was  born  there  was  convince  me  but  I  took  it  anyway  and  attractive  editorial  page,  which  would 
celebration  through  the  length  and  kept  it  until  some  time  in  February,  when  have  an  effect  on  civil,  social  and 
breadth  of  h'rance.  A  national  holiday  came  back.  Then  when  Don  took  a  economical  affairs  will  be  considered. 

was  declared.  Peasants  and  blueblcxxls  - - - — — _ 

reveled  without  restraint.  Joy  was  un¬ 
confined.  My  birthday,  in  fact,  is  a  'I'Uir  i^DACT’ 

national  holiday  in  P'rance  to  this  day.  Ur  1  Me.  L.KAr  1 

Some  one  of  these  years  I’m  going  to  be 

in  France  on  the  fourteenth  of  July  and  (IVrutcH  Exclusively  for  Eduo.  &  Publishew) 

do  a  little  drinking  on  my  own  account.  u  n  r  j  ,  wr 

“When  people  ask  where  I  was  born.  Edward  Warner 

M  people  do  every  once  in  a  while,  I  m4c»- 

like  to  tell  them  simply,  ‘New  York  AhK.  JI.M.MY 

Chy’.  It  is  so  easy  to  remember.  And  „  .r  o  tt  •  •  ■ 

«yway  New  Brighton,  Staten  Island,  is  Have  yon  got  a  chap  who  knows 

nt  New  York  City  now.  even  if  it  wasn’t  everything  that  goes? 

in  1896  ^  think  about,  he  seems  to  have  the  gift 

“It  isn’t  that  I’m  ashamed  of  being  .  being  able  to  give  anyone  a  lift, 

bom  on  Staten  Island.  You’ve  got  to  be  '•  ”*“y  something  off  the  bat,  or  something  schemed  and  laid— 

bom  somewhere  or  other  and  birth  is  a  He  may  have  just  been  on  the  edge  when  all  the  plans  were  made; 

natural  function  that  calls  for  privacy.  [»  »  question,  or  a  single  point  in  doubt, 

1  probably  could  have  been  born  in  the  You  II  hear  the  wisest  of  them  lift  his  hopeful  voice  and  shout: 
old  .Astor  House  if  that  had  seemed  Jimmy! 

wise,  but  you  know  what  pre-natal  in-  i  i  ■  .  ■  >  i  •  .  l 

iluence  is  and  the  Asfor  House  har  used  When  IVoah  first  designed  the  Ark,  I  know  that  he  was  there 

to  be  famous  all  the  way  from  Second  I"  person  of  some  forebear  (you  could  see  them  everywhere!) 

to  Tenth  Avenue.  if  Noah  lost  his  hammer,  or  some  carpenter  should  fail 

“The  only  trouble  with  rearing  a  child  To  have  the  proper  bolt  or  screw,  or  angle  iron  or  nail, 

in  the  country  is  the  danger  of  hucolic  Nobody’d  hunt  the  missing  things  or  get  into  a  stew, 

Ittit  a  baby  is  apt  to  contract  that  any-  Tor  every  son-of-a-sea-cook  on  the  craft  knew  what  to  do! 

vhere*  and  at  that  it’s  no  worse  than  'They’d  all  just  circle  round  the  ship  to  him  who  finds  things  for  us, 

1  had  cold.  .  ^nd  ease  their  minds  of  trouble  as  they  joined  the  rising  chorus: 

“Qnce  I  was  Ixirn,  the  rest  was  easy.  “.Ask  Jimmy! 

I  grtw  up.  I  went  to  school.  .As  a  mat- 

of  fact,  I  went  to  schools;  there  must  Somehow  I  know  that  when  things  end.  as  things  are  bound  to  do, 

lave  been  a  dozen  oif  them  in  my  life  And  when  this  earthly  travail's  o’er  and  everything’s  gone  through;  .  .  . 

I>ttween  1903  and  1916.  For  three  years  .Somehow  I  know  St.  Peter’ll  he  a  happy  saint,  to  see 

f  led  the  cloistered  life  of  a  boy  in  a  The  shade  of  Jimmy  come  to  join  the  heavenly  galaxy! 

f'Hivent,  which  is  distinctive.  The  con-  And  knowing  as  I  know  him,  he  will  throw  the  portals  wide, 

'oit  was  Mt.  St.  Vincent  and  it  still  Murmuring  as  he  does:  “Say,  Jim.  don’t  go  too  far  inside! 

'tJnds  (although  there  were  times,  when  Just  hang  around  the  Gale.  Old  Man;  I  need  your  help,  you  see!” 

'  was  there,  that  people  wondered  And  henceforth  troubled  shades  will  sing,  through  all  Eternity: 

*hether  it  would)  between  Riverdale  “.Ask  Jimmy!” 

“id  Yonkers.  Look  up  the  records  if 

fou  don’t  believe  me.  Other  schools  that _ 


Plans  Co-operation  With  Client  News¬ 
papers  in  Making  Radio  "Extension 
of  Bulletin  Board,”  Bickel 
Announces 

United  Press  Associations  will  co¬ 
operate  with  client  newspapers  in  broad¬ 
casting  the  World  Series  baseball  games 
to  be  playetl  probably  about  Oct.  4,  Karl 
A.  Bickel,  president,  announced  this  week. 

He  estimates  nevvspapers  in  about  25 
cities  w’ill  put  stories  of  the  games  on 
the  air,  as  told  by  U.  P.  staff  corres¬ 
pondents. 

This  25  will  include  newspapers  in 
Pittsburgh,  Denver,  Oakland,  New  Or¬ 
leans,  Chicago,  San  Antonio,  Milwaukee, 
Cleveland,  San  Francisco,  Cincinnati, 
Dallas,  Tex.,  and  Portland,  Ore. 

•A  U.  circuit  will  also  be  run  into 
station  WGY,  General  Electric,  Schenec¬ 
tady. 

Mr.  Bickel  said: 

“The  United  Press  has  decided  to  per¬ 
mit  clients  to  radio  the  World  Series, 
and  arrangements  are  now  being  com¬ 
pleted  to  route  baseball  circuits  into  some 
of  the  largest  radio  stations  in  the  United 
States. 

“W'hether  or  not  direct  broadcasting 
from  the  baseball  fields  will  be  permitted 
is  still  open  to  question. 

“It  is  understo^  Commissioner  I.andis 
does  not  favor  granting  the  microphone 
privilege  in  the  various  i«rks  to  any 
single  press  association  or  newspaper. 
The  United  Press  will  carry  accounts  by 
wire  into  the  stations. 

“The  United  Press  contract  prohibits 
clients  from  making  use  of  its  service 
other  than  in  their  newspapers.  But  we 
have  waived  this  ruling,  as  we  did  at  the 
time  of  the  Presidential  election,  believc- 
ing  that  in  matters  of  outstanding  in¬ 
terest,  radio  should  be  regarded  as  an 
extension  of  the  old-fashioned  bulletin 
board.” 


Judge’s  Articles  In  Book  Form 

The  articles  written  by  Judge  Levi  M. 
Hall,  Minneapolis  traffic  cour»  judge,  and 
published  daily  in  the  Minneapolis  Trib¬ 
une,  are  being  assembled  in  book  form 
and  will  be  used  as  a  course  in  supple¬ 
mentary  reading  for  Minneapolis  school 
children.  The  articles  contain  a  series 
of  “lessons,”  each  of  which  includes  one 
section  of  the  Minneapolis  traffic  code, 
amplified  and  explained  by  Judge  Hall. 


Changes  In  Vanderbilt  Staff 

Frederick  North  Shorey  has  been  made 
managing  editor  of  the  Los  Angeles  Il¬ 
lustrated  Daily  News,  succeeding  Douglas 
Turney  who  has  resigned  to  engage  in 
other  business.  Frank  V.  See  has  been 
appointed  circulation  manager,  succeeding 
J.  S.  Louvau,  who  has  been  made  cir¬ 
culation  manager  of  the  San  Francisco 
Illustrated  Daily  Herald,  the  latter  suc¬ 
ceeding  R.  G.  Smith,  who  will  be  assigned 
to  other  duties. 


Spokane  Grocers  Cooperate  In  Drive 

An  intensive  newspaper  advertising 
campaign  was  recently  announced  by  46 
grocery  stores  from  all  parts  of  the  city 
of  Spokane,  Wash.,  the  object  being  to 
run  ads  on  a  cooperative  basis.  The 
stores  have  organized  a  non-profit,  non¬ 
capital  concern  known  as  the  Naborhood 
Stores  corporation. 


Dyer  Agency  Promotes  Sterling 

Edwin  M.  Sterling  has  been  elected 
vice-president  of  the  George  L.  Dyer 
Company,  New  York  advertising  agency. 
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SHINOLA  WOULD  SHINE 
IN  THE  NEWS 

Agency  Asks  Publishers  to  Help  Keep 
Account  in  Newspapers  by 
Telling  People  Their 
Shoes  Are  Dirty 

Frankness  has  now  apparently  become 
an  important  factor  between  newspaper 
publishers  and  advertisers  who  seek  free 
space  in  addition  to  that  for  which  they 
pav. 

The  Elliott  Advertising  Service, 
Inc.,  of  262  East  avenue,  Rochester, 
N.  Y.,  last  week  addressed  newspaper 
publishers  soliciting  the  assistance  of 
the  news  columns  in  keeping  the  account 
of  the  Shinola  Company  in  the  news¬ 
papers.  . 

“The  Shinola  Company,”  the  Elliott 
missive  stated,  “is  skeptical  as  to  the 
efficiency  of  newspaper  advertising  for 
their  particular  product,  for  the  reason 
that  they  do  not  believe  it  possible  for 
their  sales  to  stand  the  expense  of  enough 
advertising  to  create  sufficient  new  con¬ 
sumer  demand  to  pay  a  profit. 

“The  public  has  become  careless  about 
its  shoes.  Less  shoe  polish  is  being  sold 
by  all  manufacturers.  The  newsMpers  can 
remedy  this  situation  if  they  ^ave  the 
inclination  to  help  just  at  this  time  by 
printing  suggestions  in  their  news  pages 
that  will  awaken  the  public  to  the  un¬ 
desirability  of  neglected  footwear.” 

The  letter  goes  on  to  ask  what  meas¬ 
ure  of  assistance  the  paper  will  render, 
states  that  the  Industrial  Press  Bureau, 
the  address  of  which  is  the  same  as  the 
agency’s,  will  prepare  the  “live,  snappy 
stuff  entirely  free  from  any  reference  to 
any  particular  shoe  polish,  simply  keep¬ 
ing  the  subject  of  care  of  shoes  before  the 
public,”  and  encloses  some  samples  of 
the  press  agent’s  product. 

Here  is  one  of  the  specimens  of  “live, 
snappy  stuff” : 

“A  famous  English  actor  reviewing  his 
impressions  of  the  .American  public  ex¬ 
pressed  surprise  at  the  lack  of  neatness 
in  the  general  appearance  of  the  people 
he  saw  on  the  streets  and  at  public 
gatherings.  Said  he,  T  was  for  a  time 
at  a  loss  to  account  for  the  rundown  ap¬ 
pearance  so  distinctly  to  be  noted  in  the 
.\merican  public  until  by  chance  my  at¬ 
tention  was  focussed  on  its  footwear, 
when  I  discovered  that  whereas  all  other 
articles  of  personal  attire  were  in  good 
taste  and  even  more  expensive  than 
necessary  the  footwear  is  very  generally 
neglected  and  it  seems  to  be  this  lack  of 
shoe-shining  ambition  which  detracts  so 
much  from  the  appearance  of  an  other¬ 
wise  well-dressed  public’.” 

Two  other  specimens,  exhibiting  equal 
skill  in  words  and  presentation  of  news 
value,  are  submitted  by  this  agency,  which 
believes  that  the  amateur  press  agent’s 
art  will  bolster  the  declining  sales  of 
its  client  and  keep  this  $175,000  account 
in  the  newspapers.  The  advertising  sched¬ 
ule  calls  for  210-line  copy  to  run  13 
times.  One  publisher,  who  sells  only  ad¬ 
vertising  space,  wonders  how  far  Shinola 
can  “shine  its  way”  through  the  news 
columns. 

SCOPES  TRIAL  PERILOUS 

Milton  and  Clapper  Contract  Typhoid 
from  Impure  Water 

Covering  the  Scopes  trial  in  Dayton, 
Tenn.,  proved  a  perilous  assignment  to 
two  newspaper  men,  George  F.  Milton, 
editor  of  the  Chattanooga  News  and 
Raymond  Dapper,  staff  correspondent  of 
the  United  States.  Both  contracted 
typhoid  fever  from  the  impure  water 
supply. 

Mr.  Milton  is  slowly  recovering  in 
Chattanooga.  Mr.  Clapper  was  recently 
released  from  a  Port  Chester,  N.  Y., 
hospital  but  suffered  a  relapse  this  week 
and  his  physician  ordered  him  to  return 
to  his  bed. 

Several  warnings  concerning  the  con¬ 
dition  of  drinking  water  we^e  issued  by 
the  state  health  officials  at  the  time  of 
the  trial  advising  that  it  was  contami¬ 
nated. 


PRESS  AGENT  IS  PROFESSOR  OF  PUBUC 
HEALTH— BUT  NOT  IN  CRUDE  AD  COPY 


TO  THE  E9ITOR-— A  matrix  of  the  article  shown  below  is  sent  to  you  with¬ 
out  charge.  It  is  submitted  to  be  judged  on  its  merits  as  a  story  of  interest  to 
your  readers.  • 

GENERAL  HEALTH  BUREAU, 

542  Fifth  Avenue,  New  York  City. 

America  Developing  Health  Consciousness 

The  battle  that  health  workers  in  |  ance  aBorded  publicly  and  priyate- 1  It  is  through  such  ah  agent  as 

thA  TTnitAd  hava  Kaaan  Iv  tka  mans,  ..  I ..  1.1 as.i.  w  .  . 


*  the  United  States  have  been 
wagiQg  for  twenty-five  years  to 
stir  public  leal  for  protection 
against  disease  now  is  reaching 
its  climax  and  the  sanitarians  be¬ 
lieve  the  fight  is  won.  They  find 
assurance  for  this  belief  In  ^he  tre¬ 
mendous  interest  with  which  this 
country  greeted  the  news  from 
England  of  the  presumed  isolation 
of  the  cancer  germ.  This,  follow¬ 
ing  upon  the  dog-sled  race  to  save 
Nome  from  general  diphtheria  in¬ 
fection.  has  tended  to  focus  uni¬ 
versal  attention  to  the  unselfish 
work  that  has  and  is  being  done 
for  public  health. 

Evidence  of  the  general  partici¬ 
pation  in  this  interest  is  seen  in 
the  organization  In  New  York  City 
of  Public  Health  Reserve  who  are 
to  cooperate  with  the  Health  De¬ 
partment  in  the  enforcement  of 
laws  and  in  personal  practice  of 
sanitation.  The  same  enthusiasm 
is  apparent  in  the  work  that  many 
women’s  organizations  have  under- ! 
laken  to  remedy  insanitary  condi- 
lions  in  their  communities.  It  is 
likewise  to  be  seen  in  the  assist-  I 


ance  afforded  publicly  and  private¬ 
ly  to  the  many  organizations  labor¬ 
ing  to  iniprove  general  health. 

All  of  these  activities  that  point 
toward  a  heightened  health  con¬ 
sciousness  base  their  operations 
on  an  observance  of  the  existing 
sanitary  laws.  It  is  predicted  that 
if  the  public  could  be  induced  to 
obey  the  health  injunctions  that 
have  been  framed  solely  for  their 
protection  this  country  'would  de¬ 
velop  a  race  more  vigorous  than 
that  of  ancient  Sparta.  However, 
compelling  compliance  with  the 
law  means  the  education  of  persons 
from  insanitary  habits. 

For  instance,  it  has  been  proved 
— as  was  pointed  out  by  the 
United  States  Public  Health  Serv¬ 
ice — that  one  of  the  main  causes 
of  illness  is  the  comrjjg^Jjl^nkyjg 
.cup^  such  as  foundi^sodafo^- 
tains.  restaurants,  theatres  and 
like  places.  To  this  source  is  laid 
the  responsibility  for  much  of  the 
contagion  of  grippe,  influenza, 
colds,  tuberculosis,  acarlet  fever, 
pneumonia,  diphtheria,  tonshltis. 
measles,  typhoid  fevei  and  infan¬ 
tile  paralysis. 


It  is  through  such  an  agent  as 
this — which  becomes  an  absolute 
menace  because  of  its  frequent  use 
to  assuage  thirst— that  the  ills  of 
the  country  are  spread  to  result  In 
a  devastating  wastage.  To  cope 
with  this  single  peril  all  but  two 
of-  the  States  have  passed  manda¬ 
tory  laws  prohibiting  the  use  of 
these  carriers  of  disease  and  have 
prescribed  Mj^ercuM  as  a  sani¬ 
tary  alternatTveT*** 

Like  dangers  await  the  individ¬ 
ual  through  the  common  use  of 
towels,  handkerchiefs,  powder 
puffs,  lip  sticks  and  eating  uten¬ 
sils.  All  of  these  levy  a  heavy  toll 
and  against  all  of  them  there  is  a 
legislative  ban. 

Sanitarians  agree  that  40  per 
cent  of  all  the  diseases  that  afflict 
this  country  is  prevenuble.  How¬ 
ever.  this  huge  proportion  will  not 
be  salvaged  until  there  Is  a  cerUln 
measure  of  public  co-operation  in 
observing  the  laws  that  have  been 
made  for  health.  It  is  believed 
now  that  the  United  States  Is  far¬ 
ther  along  toward  this  acceptance 
of  thoroughly  sanitary  conditions 
than  any  other  nation  in  the  world. 


Only  in  the  news  columns,  it  seems,  can  the  lyric  qualities  of  such  a  product 
as  a  paper  drinking  cup  be  properly  brought  to  the  attention  of  the  public. 
No  ballyhoo,  no  large  display  type  such  as  crude  people  who  really  want 
to  sell  something  use — just  a  simple,  dignified  little  story  occupying  only 
three  columns  of  news  space  with  a  hatful  of  references  to  august  organiza¬ 
tions — that  is  all.  It  is  free  of  charge,  of  course- — art  for  art’s  sake! 


CARL  MAGEE  TOO  ILL 
TO  STAND  TRIAL 

Injuries  Keep  Editor  from  Answering 
New  Mexico  Murder  Charge  smd 

Preliminary  Hearing  Indefinitely 
Postponed 

Carl  C.  Magee,  editor  of  the  Albu¬ 
querque  (N.  M.)  State  Tribune  is  too 
ill  to  stand  trial  on  the  charge  of  murder¬ 
ing  John  B.  Lassiter,  and  the  hearing 
scheduled  to  be  held  in  Las  Vegas  this 
week  has  been  indefinitely  .postponed. 

Postponement  was  agreed  upon  Sept. 
2  following  a  conference  between  Magee’s 
counsel  and  District  Attorney  Hunker. 
Then  it  was  decided  that  the  hearing 
should  be  delayed  until  the  editor’s  {ffiysi- 
cal  condition  permits  his  appearance. 

Magee  is  suffering  from  internal  in¬ 
juries,  having  had  two  internal  hem¬ 
orrhages  recently,  a  physician’s  report 
sent  to  the  District  Attorney  today 
stated.  The  injuries  are  due  to  the  beat¬ 
ing  administered  by  former  Judge  David 
J.  Leahy,  his  political  enemy,  which  pre¬ 
ceded  the  shooting  of  Lassiter. 

FARM  EDITORS  IN  CANADA 

Party  of  80  From  U.  S.  Agricultural 
Paper*  Touring  Dominion 

Opportunities  for  American  farmers  in 
Canada  are  being  observed  by  a  group 
of  80  editors  of  the  leading  agricultural 
publications  of  the  Unit^  States.  The 
editorial  contingent  is  being  taken  West 
across  the  country  by  the  officials  of  the 
Canadian  Pacific  Railway,  and  then  east 


again  as  far  as  Winnipeg  by  the  Canadian 
National  lines. 

The  editorial  party  arrived  at  Winni¬ 
peg  on  the  'first  leg  ot  its  journey,  on 
Aug.  24th.  It  consisted  of  45  men  and 
35  women. 

Arrangements  were  made  for  their 
entertainment  at  dinner  by  the  Manitoba 
Free  Press  Company,  the  Grain  Growers 
Guide,  and  the  Nor"  IVest  Farmer,  several 
of  the  leading  agricultural  papers  of 
Canada,  D.  B.  MacRae,  acting  editor-in- 
chief  of  the  Free  Press,  presided. 

Store  Owner  Sues  Iowa  Daily 

John  G.  Joseph,  owner  of  a  chain  of 
five  dry  goods  stores,  has  instituted  suit 
for  $25,000  damages  against  the  Center¬ 
ville  (la.)  Daily  lowegian  and  Citizen, 
as  the  result  of  the  publication  of  a 
story  of  suits  filed  against  the  company. 
He  claimed  the  story  was  printed  after 
he  had  notified  the  paper  the  proceedings 
had  been  withdrawn.  He  said  his  credit 
and  rating  were  injured  to  that  extent. 

Former  World  Artist  Win*  Prize 

Robert  E.  Johnston,  formerly  a  New 
York  Evening  World  artist,  has  won 
$1,000  prize  in  competition  of  52  pictures. 
The  picture  is  an  over-mantel  decoration 
to  be  hung  in  Walt  Whitman  Hotel, 
Camden.  It  is  entitled  “In  a  Dream  I 
Saw  a  City  Invincible.” 

Woman  Named  to  Berlin  Bureau 

Dorothy  Thompson,  for  many  years  a 
writer  for  the  Philadelphia  Public 
Ledger’s  foreign  service,  recently  sta¬ 
tioned  in  Vienna,  has  been  transferred 
to  the  Berlin  bureau,  replacing  Seymour 
Conger,  resigned. 


TRYING  TO  RESURRECT 
“SPACE-TRADING”  DAYS 

Smith  Typewriter  Company  Offerini 
“Wonderful  Feature  Easily  Worth 

$5”  for  Free  Ad — Publishers 
Returning  Copy 

The  Smith  Typewriter  Company,  New 
York,  is  making  an  attempt  to  get  back 
to  space-trading  days. 

For  the  “trifling  expense”  of  insert 
ing  a  two-column  advertisement,  two 
inches  deep,  publishers  are  being  offered 
“exactly  the  same  feature  for  which  the 
larger  papers  are  paying  as  high  as  $5 
an  issue.” 

“We  wonder  how  many  country  pub¬ 
lishers  fall  for  this  cheap  stuff,”  writes 
the  editor  who  submitted  the  specimen  to 
Editor  &  Publisher  this  week. 

The  $5  feature  is  written  for  the 
woman’s  page  by  a  certain  Ruth  Wyeth 
Spears.  In  her  form  letter  she  gen 
erously  states : 

“All  you  have  to  do  to  get  this  wonder 
ful  feature  regularly  is  to  run  it  this 
week  and  send  me  a  copy  of  your  paper 
containing  the  ad.  However,  I  will  ap¬ 
preciate  your  writing  me  by  return  mail, 
so  that  I  can  prepare  to  send  you  the 
feature  promptly.” 

There  is  no  indication  in  this  trading 
offering  material  as  to  whether  or  not  the 
Smith  Typewriter  Company,  with  the 
address  of  131  Cedar  street.  New  York, 
has  any  connection  with  the  L.  C.  Smith 
&  Brother  Typewriter  Company,  701  E. 
Washington  street,  Syracuse.  The  ma 
chine  advertised  is  the  L.  C.  Smith  type 
writer. 

Frank  R.  Ford  is  president  of  L.  C. 
Smith  &  Brothers  Typewriter  Company. 
Publishers  who  are  following  the  sug 
gestion  recently  made  by  Editor  &  Pub¬ 
lisher  are  returning  Ruth  Spears’  offer 
to  Mr.  Ford. 

BRINGS  BACK  A  MEDAL 


Abbot,  Monitor  Editor,  Honored  by 
Greece — Instructs  Staff 

Willis  J.  Abbot,  editor  of  the  Christian 
Scinice  Monitor,  returned  to  New  York 
this  week  on  the  French  liner  Paris.  He 
had  been  in  Eu 
rope  since  J  une 
17,  c  o  n  f  e  r  ring 
with  Monitor  cor¬ 
respondents  in  the 
Continental  capi 
tals. 

In  his  baggage 
were  a  medal  and 
diploma  of  the 
Order  of  The 
Redeemer,  pres 
ented  him  by  the 
Greek  Minister  of 
Foreign  Affairs 
in  Athens,  who, 
T  making  the  pres- 

WlLLIS  J.  .\BBOT  .  “  *  , 

entation  speech, 
said  his  government  thanked  the  Monitor 
ioT  its  earnest  interest  in  Grecian  affairs, 
and  for  the  aid  the  newspaper  and 
Christian  Scientists  had  given  to  Near 
Eastern  refugees. 

While  abroad  Mr.  Abbot  presided  at 
a  conference  of  his  correspondents  in 
London.  Addressing  them  he  said : 

“Each  correspondent  should  express 
the  views  of  the  country  to  which  he  is 
accredited.  In  straight  news  dispatches 
tell  the  best  things.  In  interpretative  ar¬ 
ticles  express  the  view  of  the  country  con¬ 
cerned,  not  the  American  view.” 

Anent  the  foreign  situation,  Mr.  Abl»t 
disapproved  of  the  United  States’  in¬ 
sistence  on  payment  of  the  European 
debts. 

“I  doubt  if  it  will  be  profitable  for  the 
Unied  States  to  collect,”  he  said. 


Through  a  typographical  error  it  was 
stated  in  a  recent  issue  of  Editor  &  Pub* 
USHER  that  Fred  H.  Helens  instead  of 
Fred  M.  Rolens,  publisher  of  the 
Murphysboro  (Ill).  Daily  Independent, 
had  purchased  and  merged  with  his  paper 
the  Murphysboro  Republican-Era. 
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GENERAL  ADVERTISERS  APED  BY  NEW  BOOK 

Practical  Suggestions  for  Use  of  Space  Contained  in  “The  Progress  of  Newspaper  Advertising”  Issued 

by  Bureau  of  Advertising  of  A.  N.  P.  A. 


PRACTICAL  suggestions  for  employ-  r.o.  more  than '.lircj  tj.ie^ — ilat.  and  black,  features :  that  is.  do  lU't  drop  separate  pic-  “The  manner  of  illustrating  travel  ad- 
inent  of  newspaper  space  are  fur-  “This  simplitication  means  safe  en-  tures,  here  and  there,  each  an  independent  vertising.”  it  is  stated,  "woulil  alone  jus- 

nislied  general  advertisers  in  generous  graving,  because  there  are  so  few  planes  feature.  This  breaks  up  continuity.  It  tify  the  study,  for  travel  copy  is  corn- 

fashion  in  "The  Progress  of  Newspaper  of  tone-value ;  there  is  nothing  to  cloud  also  makes  the  reader  jump  from  one  posed  nicely  an<l  its  art  is  technically  ex- 

Advertising,”  a  paiXT-bound  Ixwk  pub-  up  and  confuse.”  block  of  tyjK;  to  another.  (piisite.  Tlie  value  of  small  frequently 

lished  by  the  Hurcau  of  Advertising  of  Treatment  of  halftones  is  by  no  means  "(4)  Do  not  run  type  out  to  the  final  used  space  is  here  proven  and  vindicated. 


the  .American  Newspaper  Publishers  As-  the'  only  art  .subject  treated. 

•  .  “i.' _ - •’  .1...  1 . 1. 


limits  of  the  column :  indented  typog-  Campaigns  with  schedules  calling  for  one 


sociation.  .An  advance  copy  was  sent  "I'or  instance.’  the  IxKik  continues,  raphy  is  preferable,  and  it  should  not  be  column,  seven  or  ten  inches  deep,  not 
Editor  &  PfBUSiiER  this  week  by  \Vil-  the  newspaiier  advertising  for  Wesson  j,|  small-face.  alone  tell  their  stories  competently,  but 

liam  A.  Thom.son,  director,  under  whose  Oil  .has  worked  on  the  premi.se  that  as 


supervision  the  book  was  compiled. 


there  are  so  many  heavy,  dark  full  shade 


The  processes  contributing  to  the  re-  '*r  halftone  illustrations,  why  not  make 
markable  increase  in  newspaper  advertis-  both  typography  and  art  as  light  as  po.s- 
ing,  particularly  in  illustration  and  decora-  sible.  .All  drawings  arc  made  in  hair 
tion.  are  described  in  detail.  lines,  and  the  type  displays  are  just  as 

Outstanding  campaigns  recently  con-  delicate.” 
ducted  by  large  advertisers  are  analyzed.  Breaking  away  from  conventions,  the 
and  the  result-getting  qualities  of  the  general  advertiser  is  learning  how  to  use 
copy  used,  are  segregated  and  discussed  ^till  single  column  space  successfully,  the 
in  authoritative  manner.  In  this  work  bureau  finds. 


the  bureau  was  assisted  by  W.  Livingston 
Lamed. 


One  advertiser  who  is  making  frequent 
use  of  this  "novelty”  space  is  quoted  as 


"(5)  The  best  illustration  of  all  is  hold  their  own  against  all  comers.” 

_ _  Under  the  bead  of  "Timeliness,”  positive 

_ -  !  priKif  is  presented  that  tying  up  the  prod- 

'  1'*-'  advertised  with  the  daily  news 

is  an  excellent  auxiliary  to  a  continuous 

The  closing  (|uotations  are  from  this 

"The  newsiKtper  holds  its  place  as  the 
~  KTeatest  of  all  mediums  because  of  its 
closeness  to  the  public.  Its  millions  of 
I  readers  go  to  its  pages  daily  because  they 

— —  ,  ,  ,  .  r  f  II  there  the  story  of  what  is  going  on  in 

Thus  is  treated  the  drive  for  Chester-  ‘oljows-  •  •  ,  ,  ,  ,  .J,  tJ  the  world.  The  advertising  columns  of 

field  cigarettes,  a  Liggett  &  Myers  To-  We  are  using  single  columns  regularly  »;  -  .  ti„.  newsnaner  constitute  i  nart  of  this 

bacco  Company  product,  based  on  the  the  following  dehnite  reasons :  I  jiews  ^ 

slogan:  "Such  Popularity  Must  be  De-  “(1)  The  physical  form  is  unusual.  ;  i  •  c  •  , 

served.”  The  bureau  suggests  that  Comparatively  few  advertisers  are  em-  OhMously,  it  is  far  easier  to  remem- 

serialization  of  a  slogan  of  this  sort  adds  ploying  it.  1  her  a  new  idea  when  it  is  related  m  some 

strength  to  an  advertising  investment  in  “(2)  There  is  often  less  surrounding  ^  fact  already  well  known, 

the  newspapers.  competition  in  the  matter  of  that  first  Sanka  Cotrec  took  advantage  of  this 

‘*The  current  year  has  witnessed  more  visual  display.  The  column  stands  by  Such  popularity  must  trait  of  human  nature  in  launching  a 

newspaper  advertising  of  this  character  itself;  often  it  is  set-off  by  a  column  of  be  d^rved  campaign  in  Nt^  Aork.  The  morning 

than  ever  before,”  the  book  states.  “.As  text  beside  it.  When  an  advertisement  i~- ryr; when  the  dirigible  Los  Anf’cles  was  to 

a  consequence,  the  new'spapers  of  the  is  in  other  sizes,  it  is  compelled  to  meet  appear  over  New  \  ork  on  its  way  from 

country  echo  what  is  practically  a  new  competition  on  every  side.  “lirtPll.™....-..  (lermany  to  I.akehurst,  page  advertise- 

state  of  advertising  affairs.  There  are  "*(3)  The  trend  is  for  column  space  to  ments  appeared  in  the  New  Aork  news- 

numerous  large  and  small  serials  running,  get  ‘outside  position,’  which  is  highly  de-  ixipers  telling  the  readers  that  Sanka — 

and  their  schedule  is  one  of  unfaltering  sirable  in  itself.  — .m—  ’the  coffee  without  caffein’— was  the  only 

certainty.  The  public  looks  for  the  next  “(4)  It  is  easy  to  read  text  single  S^tr/  coffee  used  on  the  dirigible. 

‘chapter*,’  as  it  were.”  column  measure  because  this  is  the  con-  "  -  -  "Doubtless  the  Sanka  people  knew 

New  tricks  in  newspaper  art,  are  taken  ventional  newspaper  style.  A  slogan  automatically  provides  C.hes-  weeks  previously  that  this  statement  was 

apart,  investigated,  explained,  and  their  **(5)  OpiKirtunities  are  great  for  terfield  with  an  endless  variety  of  true.  Instead  of  announcing  it  ahead  of 

mystery  dispelled.  unique  art  display.”  illustrative  themes  often  dealing  time,  they  waited  until  people  were  cran- 

“You  can  do  anything  you  like  with  pZZZ^ZZIZZIZIZIZZZZZIIIZII^Zir^I]  "''•1*  "cll  known  figures  ami  leaders  ing  their  necks  for  the  first  glimpse  of 

newspaper  black  and  white — if  you  "know  _  _ in  seasonal  sports  and  entertain-  the  giant  airship.  Then  they  released 

how,”  is  the  assertion  made  and  proved.  ments.  their  newspaper  copy,  tying  up  their  prod- 

As  an  example,  illustrations  for  the  ,  -  net  with  the  big  news. 

“appetite  appeal”  are  reprodiwed,  show-  the  one  which  shrewilly  takes  the  elong-  “Obtaining  wide  distribution  in  New 

ing  the  possibilities  accruing  from  use  ati-d  space  into  consideration  and  deliber-  York  almost  in  a  day,  they  then  turned 

of  original  flat-tone  wash  drawings,  made  ately  plans  to  guide  the  reader  down  the  consistent  newspaper  advertising  to 

last  line.  .An  example:  a  church  scene,  l^eep  the  public  from  forgetting. 

The  book  continues:  ,  with  a  wedding  in  progress.  The  aisle  Many  advertisers,  to  further  the  sales 

handling  of  -s - forms  the  column,  with  small  seated  their  products,  take  advantage  of 

the  halftone  that  the  most  imixirtant  ~ — _  Jgl;  ^  figures  on  either  side.  events  that  happen,  but  more  of  them 

progress  has  been  ntade  This  does  not  -  ..L,.  Borders  are  seldom  desirable,  could  tie  up  with  the  news— w/icn  it  is 

mean  merely  the  high-light  process,  by  They  make  the  column  space  seem 

which  certain  areas  are  dropped  out  '  cramped  and  smaller  than  it  actually  is.  ^  ‘The  public  has  a  short  memory  except 

i^le  others  are  manipulated  to  suit  the  Maki^  Tvpe  composition  and  illustrative  feature  ^  constantly  intrcxluced  friends, 

mood  of  the  ar  ist  and  his  theme.  ,  I  SUGAR  !  will  unify  the  column,  if  wisely  handled.”  Heroes  are  forgotten  in  a  day-ex-Presi- 

is  all-inclusive;  it  means  as  well  straight  - - -  What  is  called  “The  Mighty* Little  .Ad”  ‘  cuts  soon  pass  into  ob.scurity— unless 

!ic  n  'Soarklint  tl  '''  discussed  in  detail  in*the  book,  the  to  the  ‘front  page.* 

risers  now  succeed  with  verv’  coarse  1  bureau  being  of  the  opinion  that  scientific  Tying  the  product  up  with  the  daily 

S^een  Ss  etched  to  an  unusual  I  ^  in  news,xipers  fre-  news  is  an  excellent  auxiliary  to  a  con- 

screen  plates,  etened  to  an  unusual  aeptn.  B  quentlv  and  consistentlv  is  of  remarkable  tinuous  campaign.” 

h";  vX-  to  advertisers.  *  This  book  is  a  remarkably  thorough 

Wni'elij.c  a  tprtinn  bp  aHrk  black  be  ll  “The  advertiser  who  wislies  to  take  sequel  to  The  Right  Way  to  Use  News- 

routs  out  a  necessary  patch  of  white’  he  j  LV.f  L'.tl.-V”**”  advantage  of  the  ever-renewed  appetite  I'-‘I-cr  .^pace”  published  last  year  by  the 

Q;  Great^^Stem  for  alj  things  chronicled  in  the  newspa.x-rs.  Hu^  _ 

flip  nritri'nal  RiO  tbp  diccpssfiil  nrodlict  ^  ^5  Otten  aS  he  Can  tO  lllS  CUS-  - - 

goes  back  to  the  photographer  wL  uses  ^  through  the  advertising  columns;’  Maryland  Select  Ust  Formed 

protective  lighting  effects.  He  himself  7  ~  ~T _ _ _ _  J  advice  given  and  the  p>gmy  ad  is  ^  select  list  of  Maryland  Newspapers 

takes  care  of  the  sharp  contrasts  of  dark  .p,  .  “anDeiiie  anneal”  mnv  one  route  suggested  ^.hid,  includes  the  Annapolis  Caiptal  and 

Win,,  lifh,..,o  ,ha,  the  probl.™  of  ,hc  efflCive”  SL"7l  f"”,'"-,  '>T7„ 

engraver  is  simplified.  eneciive  are  summarized  irom  me  ex  Cumhcrlanu  Fimcs  and  Alleeanusn,  Ha- 

•‘Coarse  screen  halftones  are  no  longer  iriRinal  flat  tZe^  1  Taw.  ,  .  gerstmtm  Globe.  Salisbury  Evenmg  Tinws 

taboo,  provided  vou  use:  \Z7  3„"lured  r  coarse  screim  w  '“b  n  no  a^ogies  ^nd  IFicomico  Netvs  has  been  organized 

“Originals  rat'her  than  electrotypes.  3  Ben  Daved  if  desirable  often  shoulders  the  biggest  kind  of  represented  nationally  by  the 

“Good  photographic  copy,  wisely  re-  ->"(1  Ben  Uayed,  if  desirable. rpponsibility,  despite  its  limitations,  is  Devine-MacQuoid  Company.  Inc. 

touched  and  simplified,  where  contrasts  .  .  .  ,  ,  -c  •  the  Bureau  s  conclusion.  —  - 

are  literallv  manufactured  This,  of  course,  leads  to  specific  in-  Meeting  requests  for  information  on  the  Michigan  Daily  Editor  Buys  Weekly 

“Simple  themes,  simply  executed,  structmns  relative  to  the  actual  building  of  pro^r  treatment  of  illustration  for  re-  Duff  Sutherland  nresident  and 

•q  „  _ _  n.. i;„..,..  pppn  the  100  per  cent  column  display,  and  here  production  on  newsprint,  the  book  devotes  sutneriaml,  president  and 

arge  space.  Ordinary  ^  office  rules  in  this  respect:  one  chapter  to  “simplicity  and  printabil-  of  the  Ludmgton  (Mich.^Dai/y 

m  very  coarse  screen,  are  not  even  to-  ,  _,  ;ii,  ,  „  cbmild  be  all-  itv  ”  advising-  .Ai-rtw,  has  purchased  the  Mason  County 

%hT"‘dmiSou?^pr<i«H^^  the  "’Husive  in  its  range;  that  is.  it  should  ‘‘Too  many  artists  insist  upon  a  multi-  W^^V “rll'k^'’  at  Scottville.  Mich., 

hishliirlit  halftonf  have  been  wonderfully  ''tfrally  compel  the  newspaper  reader  to  plicity  of  lines  and  a  complexity  of  detail.  leaving  for 

P?fJcfed.^un  il  now  the  advertiser  is  run  from  top  to  bottom  at  one  swift  These  so-called  refinements  may  add  some-  comuT Br^n  SmLy  hat 

L  ...»  ,.,;fb  occir.  glance.  thing  to  the  atmosphere  of  a  finished  consul  lO  Drcmen,  uermany,  na^ 

»nce  But  they  will  not  work  if  the  “(2)  Action  is  desirable  in  single  col-  sketch,  but  they  too  often  add  nothing  but  been  app<jiiited  editor. 

original  drawing  or  photograph  is  com-  umn  illustrations.  To  illustrate :  an  ad-  tremble  to  the  reproduction.  Weekly  Enter*  Daily  Field 

Plex  and  involved.  In  every  halftone  vertiser  formed  a  ladder  of  a  column,  this  Continuing  the  art  discussion,  techniques  neeaiy  cjicer*  i^aiiy  new 

series  you  see,  which  prints  well,  the  ladder  running  from  the  bottom  to  the  top  of  portraiture  and  methods  of  drawing  The  Huntington  Park  (Cal.)  Signal, 

illnstration  itself  is  bold,  simple,  direct ;  of  the  space.  The  middle  rungs  were  buildings  are  given  careful  consideration,  a  weekly,  is  now  publishing  as  a  daily  in 

»nd  the  central  objects  are  large.  mortised  out  for  type.  At  the  bottom,  a  including  complete  instructions  for  best  re-  celebration  of  its  twenty-first  birthday 

“Some  surprisingly  beautiful  and  ar-  small  figure  climbed  upward,  and  at  the  suits  from  various  treatments.  anniversary.  J.  A.  Bowen  is  publisher, 

ristic  effects  are  secured,  via  halftone,  by  top  another  figure  waved  triumphantly.  General  advertisers  are  urged  to  study  The  paper  appears  every  afternoon  ex- 
I  niaking  up  originals  in  tones  of  gray —  (3)  Do  not  scatter  the  illustrative  travel  advertising  and  analyze  it.  cept  Sunday. 


Chesterfield 


A  slogan  automatirally  provides  C.hes- 
terfield  with  an  endless  variety  of 
illustrative  themes  often  dealing 
with  well  known  figures  aiitl  leaders 
in  seasonal  sports  and  eiiterlaiii- 
nients. 


CAKC  lAins«;  4.  rti,  kM  < 


^  figures  on  either  side.  events  that  happen,  hut  more  of  them 

-  “(ri)  Borders  are  seldom  desirable,  could  tie  up  with  the  news — when  it  is 

They  make  the  column  space  seem 

L/Ia  pake  Makino  cramped  and  smaller  than  it  actually  is.  ‘The  public  has  a  short  memory  except 
—  T  T  A  T>  '  'Lype  composition  and  illustrative  feature  J*;''  constantly  introduced  friends. 

3  LJ  G  A  R  j  will  unify  the  column,  if  wisely  handled.’’  Heroes  are  forgotten  in  a  day-^x-Presi- 
T  p<»  CAM »in« s_ w. ..w~.  What  is  called  “The  Mighty  Little  .Ad”  rients  soon  pass  into  ob.scurity — unless 

'Sparklint  ll  ^'^ci  discussed  in  detail  in'the  book,  the  * ’ey  keep  close  to  the  ‘front  page.' 

White!  51  Si:. Bureau  being  of  the  opinion  that  scientific  Tying  the  product  up  with  the  daily 
I  use  of  small  space  in  newsiwpers  fre-  '(cws  is  an  excellent  auxiliary  to  a  con- 

I  rrf  quently  and  consistently  is  of  remarkable  ^’"j^cius  campaign.” 

value  to  advertisers.  This  bwk  is  a  remarkably  thorough 

1  “The  advertiser  who  wishes  to  take  ^'Cqiicl  to  “The  Right  Way  to  Use  News- 

**'  B  liV.f  Sv'.tl.S.**”*"  advantage  of  the  ever-renewed  appetite  Pifl-er  .^pace  ’  publishetl  last  year  by  the 

S!  I  -  p  for  all  things  chronicled  in  the  ncwspaixrs.  Bureau. 

1  "j  Ur^l  t^Siem  often  as  he  can  to  his  cus-  - - — * 

‘‘i  Beet  bugjir  turners  through  the  advertising  columns.”  Maryland  Select  List  Formed 

- z: _ is  the  advice  given  and  the  pygmy  ad  is  3^1^01  list  of  Maryland  Newspapers 

This  excellent  “appetite  appeal”  copy  '’"ThrmUnsTf  making  this  type  of  copy  includes  the  Annapolis  Canptal  and 

shows  how  first-class  newspaper  black  effective  are  summarized  from  the  ex-  r  “  1  ^’/  Banner  and  Reeled, 

and  while  illustration  can  L  ma.le  ner^s  of  s«“u^  Cun.herlana  [imes  and  Alleganun,  Ha- 

from  original  flat-tone  wash  draw-  iule  ^dS  n^ke^  G/p6e,  Na/«h«ry  A.„c^ 

ings,  reproduced  in  coarse  screen  u  iften  sLllrs  and  II  .com.co  has  been  orpnized 

and  Ben  Dayed,  if  desirable.  responsibility,  despite  its  limitations,”  is  Devine^- AlacQuoiVcom^nv.^  Inc.  ^  ^ 

-  the  Bureau’s  conclusion.  _  _ ' 

“This,  of  course,  leads  to  specific  in-  Meeting  requests  for  information  on  the  Michigan  Daily  Editor  Buy*  Weekly 
structions  relative  to  the  actual  building  of  proper  treatment  of  illustration  for  re-  c  n  «  c  1  1  1  j  j 


free  Great  Astern 
^et  Sugar 


This  excellent  “appetite  appeal”  copy 
shows  how  first-class  newspaper  black 
and  white  illustration  ran  be  maile 
from  original  flat-tone  wash  «lraw- 
ings,  reproiiuced  in  coarse  screen 
and  Ben  Dayed,  if  desirable. 


Weekly  Enter*  Daily  Field 


r 
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LEWIS  QUITS  AS  TORONTO  GLOBE  EDITOR 
OVER  DIFFERENCE  ON  POLICY 

Publisher’s  Decision  to  Withhold  Political  Comment  Pending 
Development  of  Election  Situation  Disapproved 
*  by  Chief 

.  by  Veteran  Writer 


^OROXTO,  Sept.  2. — Is  a  policy  of 
political  neutrality  consistent  with 
the  duty  of  a  newspaper  to  function  in 
the  interests  of 
the  general 
good? 

On  the  very 
eve  of  a  domin¬ 
ion  elect  ion, 
John  Lewis,  un¬ 
til  recently  act¬ 
ing  editor  of  the 
Toronto  Globe, 
said  “No,”  and 
forthwith  p  r  e  - 
senti-d  his  resig¬ 
nation  to  W.  G. 
jaffray,  president 
of  the  Globe. 

John  Lewks  111  thus  IteremjV 

torily  severing  his 
Connection  with  “(  anada’s  National 
Newspaper,”  following  an  association 
which  with  but  one  other  interruption  had 
lasted  for  more  than  20  years,  Mr.  l.ewis 
also  gave  his  answer  to  this  second  ques¬ 
tion  of  vital  iiniKirtancc  in  its  bearing 
on  general  uewspajKT  ethics  and 
editorial  practice.  To  what  degree 
should  an  editorial  writer  sacrifice  per¬ 
sonal  beliefs  to  the  dictated  policy  of 
his  paper? 

“John  I-ewis,  editor  of  the  Globe,  has 
resigned  this  position  on  account  of  dis¬ 
agreement  on  a  matter  of  public  policy.” 

It  was  this  notice,  inconspicuously  in- 
.serted  among  the  editorial  notes  in  the 
Globe  on  .'\ugust  14,  which  started  a 
controversy. 

The  “matter  of  public  policy”  referred 
to  in  the  Globe’s  announcement,  al¬ 
though  not  made  clear  in  that  particular 
issue,  was  the  stand  which  that  news¬ 
paper  proposed  to  take  in  connection 
with  the  pending  general  election  in' 
Canada. 

It  was  the  view  of  Mr.  I>ewis,  accord¬ 
ing  to  an  editorial  in  the  Toronto  Star, 
of  which  Mr.  Lewis  was  editor-in-chief 
for  fourteen  of  the  years  during  which 
he  was  not  connected  v/ith  the  Globe, 
“that  a  newspaper  should  not  preserve 
a  neutral  attitude,  and,”  adds  the  Star, 
“With  this  view  we  cannot  but  concur. 

“The  question  involved  is  one  which 
interests  both  press  and  public.  A 
newspaper  may  preserve  an  independent 
course,  giving  support  where  due  and 
criticism  where  called  for,  and  in  doing 
this  may  increase  its  self-respect  and  add 
to  its  influence.  But  to  adopt  a  neutral 
course  is  to  abdicate  its  function  as  a 
public  journal  of  opinion.  No  journal, 
probably,  has  ever  done  that  without 
serious  loss  of  position  and  influence. 

"At  a  time  when  questions  of  public 
policy  are  being  discussed  and  when  all 
the  people  are  being  asked  to  make  up 
their  minds  and  express  their  opinions 
at  the  polls,  for  a  newspaper  to  fall 
silent  and  remain  neutral,  a  sort  of  float¬ 
ing  island  with  strong  currents  of  pub¬ 
lic  opinion  on  every  side  of  it,  is  a  course 
of  action  not  in  keeping  with  the  tradi¬ 
tions  of  the  press. 

“If  a  country  must  make  up  its  mind, 
if  all  the  people  are  to  be  expected  to 
vote  on  the  issues  that  are  before  the 
country,  and  make  choice  between  rival 
policies  and  leaders,  the  people  have  a 
right  to  expect  that  they  shall  not  be 
denied  that  advice  and  counsel  which 
they  have  been  taught  to  look  for  and 
believe  they  have  a  right  to  receive.” 

When  the  Globe  announced  the 
resignation  of  its  editor,  Mr.  I>ewis, 
himself,  followed  it  up  with  a  carefully 
prepared  statement  in  which  he  refrained 
from  making  public  the  true  nature  of 
the  disagreement  which  had  arisen  be¬ 
tween  himself  and  Mr.  Jaffray, 
cau.se,”  he  pointed  out.  “it  might  be  un¬ 
fair  or  misleading  for  me  to  attempt  to 
explain." 


Mr.  l^wis  accordingly  confined  his 
statement  to  a  pronouncement  of  his  own 
political  beliefs. 

“I  believe,”  he  said,  “in  the  two-party 
system  of  government.  I  think  that 
public  opinion  in  Canada  is  settling 
down  to  the  view  that  as  a  permanent 
plan,  the  country  is  best  governed  by 
the  representatives  of  a  party  having  a 
working  majority. 

“Naturally,  as  a  Liberal,  I  prefer  that 
my  own  party  shall  hold  that  position. 
In  order  to  carry  out  the  party  system 
fairly,  it  is  necessary  that  each  party 
shall  have  a  vigorous  advocacy  in  the 
press  as  well  as  by  other  means.  That 
does  not  preclude  fair  and  frank 
criticism  of  one’s  own  party ;  but  it  does 
mean  an  adequate  presentation  of  the 
case  of  each  party  by  its  own  friends.” 

That  was  Mr.  Lewis’  explanation.  He 
was  willing  to  let  the  matter  rest  there. 
He  did,  in  fact,  until  the  Globe  reprinted 
an  editorial  from  the  St.  Thomas 
Timcs-Journal  in  which  the  assertion 
was  made  that  “on  the  eve  of  a  general 
election,  tlie  Toronto  Globe  dropped  its 
acting  editor  because  his  belief  in  the 
two-party  system  included  the  opinion 
that  a  newspaper  should  support  uu- 
tlinchingly  one  or  other  of  the  parties 
and  that  party’s  politics.” 

.■\s  soon  as  the  Glolte  had  reprinted 
this  suggestion,  Mr.  Lewis  came  back 
with  the  challenge  that  “it  was  false;” 
that  he  had  left  “voluntarily.” 

“Mr.  Jaffray ’s  demand,”  he  said,  “was 
that  for  the  present  the  Globe  should  be 
neutral — saying  nothing  in  favor  of  the 
government  or  against  Mr.  Meighen  and 
iiis  party ;  and  that  as  to  its  attitude  in 
the  election,  wc  should  wait  and  see. 

“My  position  was  that  while  I  ilid  not 
claim  perfection  for  the  government,  it 
should  have,  not  blind  allegiance,  but 
friendly  alliance ;  that  we  could  not 
maintain  an  attitude  of  neutrality 
throughout  the  campaign;  and  that  the 
only  alternative  was  to  support  either 
the  King  government  or  Mr.  Meighen.’’ 

On  Sept.  1,  the  Globe  replied  with  a 
lengthy  editorial  in  which  it  agreed  with 
a  subscriber’s  written  opinion  that  “the 
Globe  had  always  been  the  chief  ex¬ 
ponent  of  political  liberalism  in  the  press 
of  Ontario,”  but  that  it  had  never  been, 
“the  sort  of  an  organ  which  played  only 
the  tunes  chosen  by  party  leaders.” 

“The  Globe,”  the  editorial  continued, 
“owes  no  allegiance  to  a  party  which 
can  be  permitted  to  stand  in  the  way  of 
its  duty  to  its  readers  and  to  the  coun¬ 
try.  For  us,  as  for  the  founder  of  the 
Globe,  country  is  above  party.” 

.•\  denial  of  neutrality  followed. 

“The  Globe  has  not  yet  learned  the 
art  of  ‘however,’  ‘nevertheless’  and 
‘notwithstanding,’  ”  the  editorial  went 
on  to  say.  “It  proposes  in  the  coming 
elections  to  advocate  the  principles  of 
political  liberalism  as  it  has  so  advocated 
for  the  past  eighty  years.” 

In  a  further  statement,  Mr.  Lewis 
fully  concedes  the  right  of  the  Globe 
to  disagree  with  the  Liberal  govern¬ 
ment  or  any  other  government  on  ques¬ 
tions  of  principle,  “but,”  he  says,  “no 
such  question  was  raised  in  conversations 
iK'tween  myself  and  Mr.  Jaffray.  The 
instructions  to  which  I  object^  were 
that  nothing  was  to  be  said  in  favor  of 
the  government  or  against  Mr.  Meighen 
and  his  policies.” 

The  controversy  is  continued  in  the 
Globe  of  Sept.  2,  which  carries  a  letter 
from  Mr.  Lewis  in  which  he  repeats 
that  in  a  general  election  campaign,  “he 
cannot  imagine  the  founder  of  the  Globe 
remaining  neutral  as  between  two 
parties,  or  vaguely  telling  the  electors 
to  vote  for  Liberal  principles.” 

“In  a  general  election,”  he  states, 
“that  is  not  enough.  A  choice  must  be 

made  between  men.” 


FORESHADOWED  EVENTS 

Sept.  10-12 — Virginia  Press  Assn,, 
37th  annual  convention,  Clifton 
Forge,  Va. 

Sept.  11-13 — Ozark  Prpss  Assn., 
annual  meeting,  Aurora,  Mo. 

Sept.  15  —  Interstate  Circulation 
Managers  Assn.,  Wilmington,  DeL 

Sept.  16-24 — Imperial  Press  Con¬ 
ference,  Melbourne,  Australia. 

Sept.  18 — Middle  Tennessee  Press 
Assn.,  Nashville,  Tenn. 

Sept.  21-24 — Georgia  Press  Assn., 
annual  meeting.  West  Point,  Ca. 

Sept.  21-21 — Advertising  Specialty 
Assn.,  annual  convention,  Chi¬ 
cago.  * 

Sept.  22-25 — National  Better  Busi¬ 
ness  Commission,  annual  conven¬ 
tion.  Indianapolis. 

Sept.  24-26  —  Tri-State  Editorial 
Assn.,  annual  convention,  Sioux 
City,  la. 


Mr.  Jaffray  adds  a  footnote  to  this 
letter  in  which  he  declares  that  Mr. 
Lewis,  as  acting  editor  of  the  Gloltc, 
“was  not  asked  to  maintain  a  position 
of  neutrality  during  the  election.” 

“lie  agreed,  at  my  request,”  states  the 
president  of  the  Globe,  “to  refrain  from 
tlie  discussion  of  politics  in  a  partisan 
way  for  a  short  time  until  it  became 
clear  whether  or  not  there  was  to  be 
an  election.  Nothing  in  our  conversa¬ 
tion  indicated  a  desire  on  my  part  that 
the  Globe  should  remain  neutral  during 
a  general  election.” 

.And  then  comes  a  final  word  from 
.Mr.  I.ewis  in  which  he  says  that  his 
understanding  of  the  instructions  given 
to  him  was  that  “nothing  was  to  be  said 
for  the  government,  or  against  the  Con¬ 
servatives,  and  that  there  was  at  least 
a  prospect  of  the  Globe  remaining  neutral 
during  the  general  election.”  “T  am 
heartily  in  favor,”  he  concluded,  “of  that 
kind  of  independence  that  makes  for 
free  expressions  of  opinion — not  for 
suppression  of  opinion  such  as  I  objected 
to.  To  be  silent  seems  to  me  to  be  a 
queer  way  of  asserting  independence. 

“I  am  a  Liberal  not  only  in  politics 
but  in  all  matters  coming  within  the 
ratige  of  human  thought,  and  I  cannot 
imagine  myself  surrendering  those  views 
for  any  government  or  party.  When  an 
election  comes,  every  elector  must  make 
his  or  her  choice,  not  only  between 
principles  but  between  concrete  things — 
men  and  parties.  He  need  not  impute 
perfection  to,  a  government,  but  he  must 
decide  whether  it  deserves  support.” 

NATIONAL  NEWSPAPER  CONTEST 

Weeklies  and  Small  Dailies  To  Com¬ 
pete  For  Prizes 

A  national  contest  for  weeklies  and 
small  dailies  has  been  announced  by  Law¬ 
rence  Murphy  of  the  University  of 
Illinois  courses  in  journalism  to  be  held 
at  Urbana,  Ill.,  at  the  .same  time  as  the 
meeting  of  the  Illinois  Press  Association 
in  that  city,  Oct.  1-3. 

Newspapers  of  distinction  in  the  above 
fields  will  be  judged  and  winners  named. 
Entries  consisting  of  two  consecutive  is¬ 
sues  should  be  mailed  at  once  to  Mr. 
Murph’y,  who  is  directing  the  contest. 

Bishop  Heads  Californians,  Inc. 

Roy  N.  Bishop,  president  of  the  Uni¬ 
versal  Consolidated  Oil  Company  and  on 
the  Sperry  Flour  Company  directorate, 
has  been  elected  president  of  Californians, 
Inc.,  an  organization  which  is  spend¬ 
ing  a  million  dollars  a  year  advertising 
California.  On  assuming  his  new  office 
Mr.  Bishop  said  it  is  absolutely  neces¬ 
sary  to  continue  the  advertising  campaign. 

To  Launch  Sunday  Edition 

The  St.  Petersburg  (Fla.)  Daily  News, 
tabloid  newspaper,  on  Sept.  20,  will  start 
publication  of  a  Sunday  issue  to  sell  at 
3c  per  copy.  The  seven-day  price  will 
be  12c.  'The  Sunday  News  will  be  un¬ 
der  the  direction  of  Maj.  Alfred  Birdsall. 
Frank  F,  Pulver  is  publisher. 


CARL  HUNT,  A.A.C.W. 
MANAGER,  RESIGNS 

Leaves  Sept.  15,  To  Become  Vice- 
President  of  Orlando  (Fla.)  Chamber 
of  Commerce  —  Succeeded  By 
Earle  Pearson 

Carl  Hunt,  general  manager  of  tht 
Associated  Advertising  Clubs  of  tht 
World,  has  resigned  effective  Sept.  IS, 
when  he  will  be 
succeeded  by  F?arle 
Pearson,  present 
educational  direc¬ 
tor.  He  leaves 
the  A.  A.  C.  W. 
to  become  vice- 
president  of  the 
Orlando  (Fla.) 
Chamber  of  Com¬ 
merce. 

Mr.  Hunt  has 
been  with  the 
A.  A.  C.  W.  for 
11  years,  occupy¬ 
ing  various  posi- 
F.arle  Pearson  tions  before  his 

appointment  as 
manager.  He  has  been  manager  for  the 
past  5  years.  During  this  time  assets  of 
the  association  have  grown  from  $^,000 
to  $166,000,  while  the  surplus  has  in¬ 
creased  from  $28,000  to  $112,(X)0. 

A.  A.  C.  W.  work  under  Mr.  Hunt’s 
management  has  been  advanced  to  an 
international  scale.  The  organized  ad¬ 
vertising  movement  has  been  carried  into 
various  parts  of 
the  world  and  is 
now  firmly  estab¬ 
lished  in  Great 
Britain,  Australia 
and  New  Zea¬ 
land,  while  on  the 
continent  it  is 
steadily  gaining 
in  influence.  Sus¬ 
taining  member¬ 
ships  from  busi¬ 
ness  firms  have 
grown  from  $90,- 
000  to  $190,000  a 
year. 

Earle  Pearson  Carl  Hunt 

has  been  in  the 

organization  for  five  years,  and  under  his 
direction,  the  educational  work  of  the 
Association,  both  in  the  clubs  ami  the 
colleges  and  universities  which  teach  ad¬ 
vertising,  has  been  standardized  and 
greatly  extended.  More  than  200  colleges 
and  universities  now  have  courses  in  ad¬ 
vertising,  and,  last  year,  the  Speakers’ 
Bureau  of  the  Association,  of  which  Mr. 
Pearson  was  in  charge,  offered  Adver¬ 
tising  Clubs  in  excess  of  9,000  speaking 
engagements  by  advertising  men  and 
business  executives  who  offered  their  ser¬ 
vices  in  connection  with  business  trips, 
and  without  expense  to  the  clubs. 

FREDERICK  GREGORY  MATHER 

Newspaper  Man  and  Author  Dies  in 
Stamford,  Aug.  31 

F'rederick  Gregory  Mather,  newspiper 
man  and  author,  died  at  his  home  in 
Stamford,  Conn.,  Aug.  31. 

Mr.  Mather  was  born  in  Qeveland, 
.\ug.  11,  1844,  a  descendant  of  the 
Richard  Mather  who  was  the  father  of 
Increase  Mather  and  the  grandfather  of 
Cotton  Mather,  and  who  arrived  in  Bos¬ 
ton  in  1635. 

After  graduating  from  Dartmouth  in 
1867,  he  spent  several  years  in  Cleve¬ 
land,  trying  both  business  and  law.  In 
1874  he  became  an  assistant  editor  of  the 
Binghamton  (N.  Y.)  Times,  soon  pur¬ 
chasing  an  interest  in  the  Binghamton 
Republican,  of  which  he  assumed  the 
chief  editorship.  The  two  papers  were 
later  combined,  Mr.  Mather  retaining  his 
interest  and  direction  of  the  enlarged 
property. 

New  Texarkana  (Tex.)  Daily 

The  Texarkana  (Tex.)  Four.  Statt-i 
Press,  a  morning  and  Sunday  paper,  will 
begin  publication  of  an  afternoon  paper 
in  September.  The  Texarkanian,  the 
present  afternoon  paper,  is  published  on 
the  .\rkansas  side  of  the  city. 
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EUROPE  IS  PROGRESSING  ON  PACIFIC  WINGS 


Hal  O’Flaherty,  Noted  Foreign  Correspondent,  Discounts  Jingo  News  Dispatches  from  Capitals 
Abroad — Describes  Continental  Reporting — Has  Had  Interesting  Career 


J^UROPE  is  progressing  on  pacific  By  PHILIP  SCHUYLER  PAPERS  FROM  THE  SKY 

Thus,**  in  figurative  language,  Hal  torical  and  personal  background  f<jr  munity  he  has  made  known  to  many  FOR  ILLINOIS  FARMERS 

O’Flaherty,  European  manager  of  the  American  consumption.  He  is  well  ac-  Europeans,  O’Flaherty  had  his  first  news-  - 

Chicago  Daily  News  foreign  service,  this  Quainted  with  the  history  making  players  paper  training  on  the  Des  Moines  Capital.  Springfield,  Illinois,  State  Register  Ex 

week  described  his  view  of  the  cuVrent  and  checkerboard  changes  of  European  1-ater  he  workcrl  for  the  old  Des  Moines  perimenting  With  Airplane  Delivery 

Continental  situation.  conditions  of  the  past  decade,  which  to  Register  and  Leader  and  the  ues  Moines  n  R  i  p  ♦  tr  p 


PAPERS  FROM  THE  SKY 
FOR  ILUNOIS  FARMERS 


returning  to  his  1-ondon  post  after  a 
leave  of  absence  in  this  country,  he  dis¬ 
counted  jingo  news  dispatches  from  the 


perimenting  With  Airplane  Delivery 
On  Rural  Routes — 75  Per 
Cent  Effective 


European  capitals;  made  light  of  the  so-  correspondent’s  pijsition  has  reached  a  working  for  that  news  agency  there,  he 


called  communist  menace;  and  expiesicd  where  it  is  largely  a  matter  of  first  becanie  widely  known  for  the  mann^^^^ 


(/tv  Telegraph  to  Koitos  &  Publishes) 
.Si'KiNOFiKi.n,  111.,  Sepft.  3. — Airplane 


his  opinion  that  commercial  progress  routine.  He  stays  at  one  post  more  than  in  which  he  covered  the  cvclone  of  1013.  delivery  of  an  afternoon  newspaper  to 


towards  prosperity  was  the  present  ®  ■ 


dominant  tone  in  countries  across  the  sea. 
At  the  same  time  he  described  methods 
of  Continental  reporting  by  representa¬ 
tives  of  the  American  press,  telling  of 
their  difficulties,  and  hinting  of  the 
countless  trivialities  which  acc('unt  for 
occasional  unpremeditated  news  distor¬ 
tion. 

European  nations  are  not  now  walking 
with  the  war  chip  on  their  shoulders,  was 
the  impression  O’Flaherty  gave.  Military 
preparations  described  in  news  dispatches 
are  defensive  and  no  more  aggressive 
than  the  American  summer  training 
camps. 

“There  is  no  cause  for  fearing  that 
Europe  is  heading  towards  a  new  war,’’ 
O’Flaherty  said. 

“True,  France  is  building  mammoth 
airdromes  and  improving  fortifications 
along  the  Northern  boundary.  On  the 
face  of  it,  this  fact  looks  threatening.  It 
could  be  interpreted  as  preparation  for 
another  war. 

“F'rance,  however,  feels  it  is  a  perfect¬ 
ly  normal  procedure  to  build  these  air¬ 
dromes.  The  F'rench  government  is  seek¬ 
ing  to  assist  the  evolution  of  commercial 
aviation,  just  as  is  the  United  .States 
government. 

“The  British  take  the  same  viewpoint. 
Statesmen,  to  my  knowledge,  have  not 
expressed  themselves  as  particularly 
frightened  by  such  normal  development 
of  air  forces. 

“Of  course  the  view  is  possible,  _  and 
has  been  expressed,  that  all  this  activity 
in  commercial  airplane  development  is 


which  struck  Omaha  on:  Fji-'ter  .Sunday,  the  farmer.s’  front  yards  over  regular 


But,  even  with  the  declining  interest,  taking  a  toll  of  201*  O’Flaherty  established  rural  air  routes  is  within  the 

^  realms  of  jHissibility,  according  to  the 


Hal  O’Flaherly,  the  Correspondent  from  What  Cheer,  la. 


circulation  dei>artment  of  the  Springfield 
Illinois  State  Register  which  has  been 
exiierimcnting  along  these  lines  during 
the  past  year.  The  State  Register  has 
estalilished  and  is  extending  its  rural 
route  delivery  in  Sangamon  county,  the 
pninty  of  publication,  by  motor  truck. 

I  hese  trucks  travel  over  several  hun¬ 
dred  miles  of  unimproved  highways  dur¬ 
ing  all  weather.  H.  Schuch  is  circulation 
manager. 

In  order  to  get  quick  service  and  cut 
down  the  cost  of  operation  the  State 
Register  is  ex|)erimenting  with  air  de¬ 
livery.  The  first  trial  was  made  Tues¬ 
day,  Sept.  1,  over  one  of  the  regular 
rural  routes.  Mr.  11.  D.  Parks,  super¬ 
intendent  of  transixirtation,  executed  the 
trial  trip  and  plainly  recognized  all  of 
the  homes  of  the  State  Register  readers 
along  the  way.  The  papers,  specially 
wrapped,  were  <lropped  from  the  plane 
and  about  75  per  cent  perfect  delivery 
was  ma<le.  The  only  difficulty  encoun¬ 
tered  was  that  papers  were  often  caught 
in  the  air  current  caused  by  the  pro- 
IK-ller  and  blown  in  adjacent  fields. 

The  paper  will  continue  to  experiment 
with  air  tielivery.  The  circulation  de¬ 
partment  believes  that  shoukl  it  prove 
successful  it  will  be  enabkd  to  dis¬ 
pense  with  the  services  of  five  auto 
trucks. 

The  trial  trip  was  made  over  a  route 
38  miles  long.  It  ordinarily  takes  an 
automobile  two  hours  and  a  half  to 


merely  a  cloak  hiding  militaristic  prepara-  the  work  still  attracts  and  grips  one.  I  was  living  in  the  cyclone’?  path.  He  make  the  delivery  while  the  airplane 

tions  for  future  wars,  but,  in  my  belief,  would  rather  be  a  foreign  corrcsn.)ndent  gathered  fact*  and  by  quick  work  gained  traversed  the  entire  distance  in  less  than 

it  is  an  opinion  prone  to  over- emphasis,  than  to  hold  any  other  position  on  a  exclusive  control  of  the  only  wire  out  of  ^  minutes. 

“As  a  matter  of  fact,  all  Europe,  but  newspaper.”  Omaha,  giving  the  nation  its  first  and  The  initial  cost  of  an  airplane  is  pgoal 

particularly  Great  Britain,  wants  trade,  European  news  events  are  exhaustively  only  complete  news  of  the  disaster.  to  that  of  one  auto.  The  maintenance 


particularly  Great  Britain,  wants  trade,  European  news  events  are  exhaustively  only  complete  news  of  the  disaster.  to  that  of  one  auto.  The  maintenance 

more  than  anything  else.  The  dominant  covered  by  American  newspapers.  In  the  spring  of  1916,  he  was  sent  to  cost  is  still  debatable  but  the  Register 

tone  abroad  is  pacific  and  ctjmmercial.  O’Flaherty  said.  But  he  believes  there  is  London  for  the  United  Press,  and  the  has  assurances  that  it  can  keep  a  plane 

“British  leaders  want  to  see  Germany  vital  need  for  interpretive  and  ex-  next  year  became  connected  with  the  in  motion  much  cheaper  than  it  can  five 

brought  back  to  a  state  of  normalcy,  planatory  reports.  London  staff  of  the  New  York  Sun.  Dur-  trucks.  What  will  happen  in  bad 

They  want  to  see  trade  routes,  closed  by  As  an  instance  of  this  need,  he  de-  ing  the  war  he  was  one  of  the  few  corre-  weather  remains  to  be  seen  and  only 

the  war,  put  into  shape  again.  scribed  coverage  of  the  International  spondents  to  report  warfare  on  the  North  the  experiment  will  prove. 

“As  for  the  propaganda  which  emanates  Conference  in  London  a  year  ago.  'The  Sea.  He  covered  practically  every  unit  - ^ 

on  occasion  from  Paris  to  the  effect  that  rumor  was  current  that  Wall  street  bank-  of  the  British  navy  in  home  waters,  and  Burlington  Editor  Attacked 


Germany  is  secreting  arms  and  is  building  ers  were  influencing  d^isions  to  a  high  on  one  occasion  he  was  over,  on,  in,  and  --  r  »  r  r  u  d  • 
up  a  large  army,  this  is  gros.sly  ex-  degree.  Press  association  correspondents  under  the  sea  within  24  hours,  writing  /  racy  Uarrett,  editor  of  the  Burling 
aggerated.  Any  dinky  factory,  equipped  were  too  busy  reporting  the  ever-chang-  of  experiences  on  an  airplane  ffight,  j  ”  Ua.)  Hawk-hye  w«  assaulted  in  i 
. _  ..... _ _  _ i„  ; _ » _  _ i.  _ i  _i. _ t  ..i  i  -  i  •  _  .  •  downtown  cafe  Anir  70  Kv  “R. 


to  turn  out  munitions,  is  made  m  loom  ing  turn  of  events,  and  investigation  of  aboard  a  battle  ship  and  in  a  submarine,  downtown  cate  Aug.  by  Bunker 

as  a  menace  and  a  threat  to  the  F'rench.  this  rumor,  which  proved  false,  w.as  left  He  also  made  several  trips  to  tiic  French  the  result  of  the  Hawk-Eye’s 

Germany  is  totally  unprepared  to  wage  to  the  “specials.”  front.  campaign  against  his  place  in  connection 

war.”  Countless  difficulties  stand  in  the  way  Following  the  war,  in  1919,  he  started  "f**"  ?  general  clean-up  drive.  Warrant 

Mr.  O’Flaherty’s  opinion  was  sought  of  correct  news  reporting  for  Americans  work  for  the  Chicago  Daily  News  foreign  with  intent  to  do  great 

regarding  the  “red  terror,”  frequent  and  in  the  foreign  field,  according  to  the  service.  Now  he  is  in  charge  of  News  ^’een  sworn  out  against 

convenient  headline  words  in  a  section  of  Chicago  Daily  News  man.  The  danger  correspondents  in  all  the  European  pe  said  to  have  escaped 

the  world  press,  which  has  adopted  a  of  propaganda  was  easily  faced  and  over-  caiptals  and  other  imiKirtant  news  centers  '^*'’er  to  Illinois  after  the  assault. 

policy  of  playing  up  the  so-called  “Com-  come  by  the  men  trained  in  news  methofls  abroad.  .  - 

niunist  menace.”  of  the  United  States,  he  said,  and  de-  On  this  present  trip  to  this  country,  LindBay  in  Peteraburg 

The  analogy  he  drew  in  reply  was  to  dared  the  need  for  exact  writing  was  by  O’Flahertv  arrived  here  in  June,  and  George  D  Lindsay  president  of  the 

the  methods  used  by  certain  reporters  in  far  the  most  important  factor.  sailed  back  to  London  on  tlie  S.  S.  Inlawl  Daily  Press  Association  and  oub- 

covering  labor  strike  stories.  In  a  strike  “One  word,  one  thoughtless  phrase,  can  Pre.sident  Harding,  which  left  New  York,  lisher  of  the  Marion  (\nd)  ’  Chronicle 
town  any  violence  or  law-breaking  is  change  the  whole  tenor  of  a  dispatch.”  Sept.  2.  and  the  .Sarasota  (Fla.)  Herald  left  Scot 

liable  to  be  laid  to  the  door  of  strikers  by  he  said.  The  best  training  for  loreign  -  5  gj  Petersburg  E'la  ’  We  will 

one  reporter  class,  whether  or  not  the  corres,mndents.  I  believe  is  work  in  press  jjo.ooo  D.m.ge,  A.ked  in  Ubel  Suit  return  for  the  October  meeting  of  the 

occurence  has  any  connection  v/ith  the  associations  in  the  United  States,  ihere  Association 

walk-out.  one  gains  a  knowledge  of  international  .Alleging  libelous  statements  were  con-  ‘ _ _ 

“Thus  in  Europe,”  he  said,  “the  tend-  figures  and  events,  and  acquires  the  tained  in  an  advertisement  published  in  Cullen  Back  in  Ralii 

ency  is  to  cry  ‘Bolshevik’  at  any  violent  ability  to  write  exact  information  in  the  Scottsbluff  (Neb.)  Republican,  10,006  more 

labor,  political,  or  social  disturbance.  It  ‘cableese’.”  damages  are  asked  in  a  suit  filed  against  John  E.  Cullen,  general  manager  of 

is  better  nine  times  out  of  ten  to  discount  Mr.  O’Flaherty,  himself,  is  a  graduate  the  publisher  and  editor  of  the  newspaper  the  Baltimore  American  and  News  when 

the  importance  or  sinister  qualities  of  the  of  the  press  association  school.  He  arxl  the  author  of  the  ad.  The  plaintiff  W.  R.  Hearst  first  invaded  Baltimore,  who 
so-called  Communist  influence.”  _  worked  for  the  United  Press  Associations  is  Lewis  F.  Johnson.  Eugene  T.  Wester-  has  been  for  some  months  attached  to  the 

For  eight  years  O’Flaherty’s  job  has  in  this  country  five  years  before  going  velt  is  publisher,  E.  E.  Lewis,  editor;  Hearst  general  staff  in  New  York,  has 
been  to  get  behind  Old  World  news,  abroad  as  war  correspondent.  and  William  T.  Farnsworth  wrote  the  returned  to  Baltimore  in  charge  of  both 

interpret  it,  explain  it,  and  give  it  his-  Native  of  What  Cheer,  la.,  a  com-  copy.  Text  attacked  Mr.  Johnson.  papers. 
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N.  Y.  STATE  ADVERTISING  MANAGERS  TO 
INAUGURATE  “IDEA  EXCHANGE” 


AMERICANS  SUPERIOR 


Plans  For  Central  Bureau  at  Syracuse  Laid  at  Semi-Annual 
Meeting — Moore,  Bates,  Odell  Speak — 

Chubbuck  Reelected  President 


/  \KGAXlZATIOX  of  a  pfrmanent  bu- 
reaii  for  the  exchange  of  advertising 
ideas  and  information  was  begun  at  the 
semi-annual  con- 


the  liureau,  which 

- will  be  located  at 

Syracuse,  will  be 

Thomas  H.  Moorf  named  at  an  open 
meeting  in  that 
city  Sept.  26,  of  a  temporary  committee 
consisting  of  O.  S.  Chubbuck  of  the 
liinghamton  Press;  A.  C.  Saunders,  Port 
Chester  Item;  Warren  H.  Ingalls,  El- 
viira  Star-Gazette ;  Russell  Harris,  Utica 
Press,  and  L.  \V.  Griswold,  Batavia 
Ne-ii's. 

The  new  bureau  will  be  a  clearing  house 
for  information  on  special  editions, 
“stunts,”  special  pages,  etc.,  and  will  co¬ 
operate  with  national  advertisers  to  sell 
the  state  of  Xew  York  as  a  whole. 

Through  the  exchange,  it  was  explained, 
any  innovation  in  advertising  ideas,  form 
or  methods,  submitted  by  individuals, 
would  he  broadcast  among  the  newspapers 
of  the  state  and  general  information  rela¬ 
tive  to  advertising  would  Ik?  advanced  to 
those  requesting  it. 

At  the  business  meeting  Tuesday  morn¬ 
ing  U.  S.  Chubbuck  of  the  Binghamton 
Press  was  re-elected  president.  Louis  G. 
Speidell  of  the  Mount  Vernon  Argus  was 
re-elected  vice-president  and  R.  C.  Harris 
of  the  Utica  Daily  Press,  secretary-treas¬ 
urer.  The  next  convention  will  be  held 
in  Syracuse  Feb.  1  and  2. 

Tlie  formation  (jf  the  central  bureau 
was  the  chief  subject  discussed  at  the 
meeting.  The  main  problem  at  the  pres¬ 
ent  time,  it  was  stated,  was  enlisting  the 
support  of  the  Xew  ^  ork  State  Publish¬ 
ers’  .\ssociatif)n.  The  advertising  mana¬ 
gers  are  planning  to  go  before  that  body 
at  its  convention  in  Albany  in  January 
and  point  out  the  advantages  of  such  a 
bureau. 

In  the  meantime  the  idea  will  be  taken 
up  with  Frank  F.  Gannett,  president  of 
tlie  association,  to  ascertain  if  the  head¬ 
quarters  now  in  Syracuse  may  be  used. 

During  the  pjist  year  the  newspapers 
of  the  country  have  gained  in  circulation, 
and  as  a  whfile  have  held  their  own  in 
the  matter  of  advertising  lineage.  Thos. 
H.  Moore,  associate  director  of  the  Bu¬ 
reau  of  Advertising,  American  Xewspa- 
per  Publishers’  Association,  told  the  con¬ 
vention  at  a  banquet  held  Monday  night. 

“This  year  there  have  been  some  new 
and  interesting  developments  in  news¬ 
paper  advertising,”  he  said.  “For  in¬ 
stance,  the  large  increase  in  automobile 
lineage.  Automobile  manufacturers  have 
realized  that  with  present  competition 
they  must  get  every  possible  customer — 
must  get  100  per  cent  out  of  every  mar¬ 
ket.  therefore  they  are  using  the  news¬ 
papers.” 

Speaking  of  the  advertising  develop¬ 
ment  of  the  radio  industry,  Mr.  Moore 
said  radio  has  liad  a  depressing  effect  on 
some  industries  that  were  good  adver¬ 
tisers. 

“On  the  other  hand,”  he  continued, 
“radio  has  been  a  source  of  increased 
revenue  to  many  newspapers.  Some  ad¬ 
vertising  has  been  lost  but  more  lineage 
has  been  gained  from  the  radio  itself. 
Xo  class  of  newspaper  advertising  has 
shown  the  rapid  and  tremendous  increase 
that  radio  advertising  has  shown.  The 
peptr  of  the  radio  season  is  in  the  last 
four  months  of  the  year  and  T  look  for 
a  further  increase  in  radio  advertising. 


that  will  more  than  parallel  the  present 
strenuous  season  of  automobile  advertis¬ 
ing  and  in  an  advertising  way  the  last 
two  or  three  months  of  automobile  ad¬ 
vertising  have  lx;en  record  breakers.” 

Merle  B.  Bates,  advertising  manager 
of  Life  Savers,  Inc.,  told  why  his  com¬ 
pany  had  decided  to  place  its  entire  1925 
appropriation  in  newspapers.  The  cam¬ 
paign  has  been  running  since  February 
in  350  dailies,  and  has  been  described  in 
full  in  former  issues  of  Editor  &  Pub¬ 
lisher. 

‘T  can  say  today  that  our  advertising 
has  been  very  successful,”  he  declared. 
“Gur  business  is  on  the  sharp  ascendency. 
I  wouldn’t  be  surprised  that  because  of 
the  effect  of  newspaper  advertising  on 
our  sales  this  year  we  would  again  use 
newspapers  exclusively  next  year.” 

Asked  whether  his  company  originally 
went  into  magazines  because  of  better 
solicitation,  Mr.  Bates  said: 

“I  regret  to  say  that  we  did.  Xews- 
paper  advertising,  I  believe,  is  not  as 
highly  organized  in  a  selling  capacity  as 
the  magazines.” 

Asked  the  value  of  merchandising  co¬ 
operation,  he  said  his  company  did  not 
care  to  pay  for  a  lot  of  theoretically  val¬ 
uable  cooperation. 

“We  don’t  need  it.”  was  his  comment. 
“Some  prodiKts  do,  but  we  prefer  to  pay 
for  space  in  the  newspaper  rather  than 
for  outside  activity.” 

Wallace  Odell,  publisher  of  the  Tarry- 
torev  Nezi’s,  pledged  the  support  of  all 
the  Westchester  County  pulilishers  to  the 
central  bureau  idea. 

F.  Merriam,  president  of  West¬ 
chester  Xewspapers,  Inc.,  was  toastmas¬ 
ter  at  the  banquet. 

■Advertising  managers  attending  the 
convention  were :  L.  W.  Griswold.  Ba- 
tavia  Mezt’s;  Roy  VV.  Andrews,  Syracuse 
Post-Standard ;  K.  F.  Peabody,  Nezv 
Rochelle  Standard  Star;  F.  M.  Hill, 
Oneemta  Star;  A.  W.  Hoffman,  Kingston 
Freeman:  W.  M.  Ingles,  Elmira  Star- 
Gazelle:  W.  S.  Lyddon,  Rochester 
Times-Vnion ;  H.  J.  Benner  and  .\.  F. 
Keilhach.  Utica  Observer-Dispatch;  J. 
R.  Paul.  Gloz'ersville  Leader-Re  publican  ; 
John  Osbourn.  Corning  Leader;  William 
!•'.  Cannon,  Tarrytozm  Nezvs;  -A.  C. 
.Saunders,  Port  Chester  Item ;  L.  G.  Spei¬ 
dell.  Mount  Vernon  Daily  Argus;  R.  C. 
Harris.  Utica  Press;  1..  S.  Chubbuck, 
Binghamton  Press;  Robert  J.  Sharkey, 
J.ockport  Union  and  Journal. 


DOUBLE  ANNIVERSARY 


British  Committee  Names  Three  Ways 
England  is  Surpassed 


An  Imperial  economic  committee, 
studying  trade  among  units  of  the  British 
empire,  has  cited  three  important  details 
in  which  American  business  men  are  su¬ 
perior  to  the  English.  They  are : 

First,  their  interest  in  the  goods  they 
sell  is  maintained  until  the  purchaser  is 
reached ;  secondly,  makers  of  similar 
products  combine  in  associations  for  sell¬ 
ing  purposes ;  thirdly,  advertising  cam¬ 
paigns  are  started  to  develop  industries. 

English  merchants  are  beginning  to 
acknowledge  that  the  sale  of  competing 
goods  of  equal  price  and  quality  is  chiefly 
determined  by  attractiveness  of  presenta¬ 
tion  and  advertising,  and  authorities  in 
England  are  urging  the  business  com¬ 
munities  there  to  organize  extensive  cam¬ 
paigns. 


William  J.  Kline  Celebrate*  Half  Cen¬ 
tury  of  Ownership 

,\  double  anniversary  was  recentlv  cel¬ 
ebrated  l)y  the  /Unsterdam  (X.  V.)  Re¬ 
corder  &■  Democrat,  daily,  and  the 
Recorder  Demo- 


HOW  LAWSON  DEFINED 
DAILY  NEWSPAPERS 


‘A  Business  ‘Impressed’  with  a  Public 
Interest,”  He  Wrote  to  Adolph  S. 
Ochs — Must  Judge  Success  from 
Public  Standards 


ocrat,  semi-week- 
ly,  on  the  occa¬ 
sion  of  the  for¬ 
mer  paper’s  46th 
anniversary  and 
the  52nd  of  the 
latter,  under  the 
ownership  of 
William  J.  Kline. 

The  .Amster¬ 
dam  Evening  Re¬ 
corder  &  Daily 
Democrat  began 
life  Aug.  20. 

1P79,  as  the  Am¬ 
sterdam  Daily  William  J.  Kline 
Democrat. 

Owned  by  William  J.  Kline  in  the  be¬ 
ginning,  it  has  been  published  for  some 
years  hv  Mr.  Kline  and  his  son.  Gardiner, 
under  the  firm  name  of  William  J.  Kline 
&•  Son,  Inc. 

Mr.  Kline  purchased  the  Amsterdam 
Democrat,  now  the  Recorder  Democrat, 
in  lf*73.  and  has  been  at  the  helm  as  ed¬ 
itor  and  publisher  more  than  .50  years. 


LAWSON  ESTATE  PUT 
AT  $20,300,000 


No  Separate  Value  Placed  on  Daily 
News  But  It  is  Said  to  be  Ten 
Million — No  Staff  Changes 
Expected 


Victor  F.  Lawson,  late  publisher  of  the 
Chicago  Daily  News,  defined  newspaj^r 
])ublishing  as  “a  business  ‘impressed’  with 
a  public  interest,”  in  a  letter  written 
Adolph  S.  Ochs,  publisher  of  the  Nezv 
York  Times,  on  the  occasion  of  the  25th 
anniversary  of  Mr.  Ochs  control  of  his 
newspaper  in  June,  1921. 

Mr.  Ochs  received  thousands  of  letters 
that  year,  paying  him  tribute.  Hitherto, 
he  has  made  none  of  them  public,  be¬ 
lieving  them  personal.  Mr.  Lawson's 
letter,  however,  was  given  Editor  & 
Publisher  this  week  for  publication  by 
Mr.  Ochs,  because  of  its  interesting 
definition  of  newspaper  publishing.  It 
follows  in  full : 

My  dear  Mr.  Ochs: 

I  congratulate  you  on  the  completion  of 
twenty-five  years  of  invaluable  public 
service  in  the  conduct  of  the  New  York 
Times. 

While  the  publication  of  a  newspaper 
is,  in  the  first  instance,  a  private  busi¬ 
ness,  it  is  a  business  which  unlike  all 
others,  takes  on  its  essential  character 
and  consequence  from  moral  considera¬ 
tions  which  constantly  control  and  de¬ 
termine  its  activities  in  respect  of  their 
relation  to,  and  effect  upon,  the  public 
well-being.  ^To  borrow  the  phrase  of  the 
courts,  it  is  a  business  “impressed  with 
a  public  interest,”  and  .so  its  conduct,  in 
the  larger  view,  must  be  adjudged  a 
success  or  failure  by  public  rather  than 
private  standards. 

.And  so,  while  I  do  not  overlook  or 
minimize  the  splendid  business  success  of 
the  Times  under  your  wise  and  enterpris¬ 
ing  management,  it  is  because  of  its  much 
greater  and  more  important  success  in 
constant  public  service  for  the  common 
good  that,  first  of  all,  I  congratulate  you 
on  the  high  achievements  in  good  citizen¬ 
ship  which  distinguish  and  make  honor¬ 
able  your  quarter  centtirv  in  the  adminis¬ 
tration  of  the  Times.  You  came  into  its 
management  when  the  standards  of 
journalism  in  Xew  York  were  in  many 
instances,  at  the  liest,  uncertain,  and 
others  reflected  only  too  definitely  policies 
and  methixls  designedly  appealing  to  the 
unthinking  and  the  ill -thinking.  .At  such 
a  time,  and  under  such  conditions,  your 
courageous  demonstration  that  the  higher 
standards  of  good  conscience  and  sincerity 
could  he  aggressively  maintained  in 
growing  strength  and  constantly  increas¬ 
ing  success,  until  you  placed  the  Times 
at  the  head  of  .American  Journalism, 
marks  an  achievement,  in  its  moral  value, 
of  the  highest  civic  and  national  public 
service. 

May  many  years  of  continued  honors 
in  service  be  yours  in  fulfillment  of  the 
nrophecies  of  even  greater  success  which 
the  achievements  of  the  past  so  surely 
foretoken. 

In  high  appreciation  and  esteem. 
Sincerely  yours, 

Vhtor  F.  L.swsox. 


The  estate  of  the  late  A'ictor  F.  Law- 
son,  publisher  and  editor  of  the  Chicago 
Daily  News,  is  estimated  to  be  worth 
$20,300,000,  according  to  a  petition  for 
probate  filed  in  Chicago  this  week. 

There  was  no  inventory.  Real  estate 
was  said  to  comprise  $300,000  of  the  total 
Proofs  of  heirship  were  filed  by  Ivor 
Norman  I^wson,  of  San  Diego,  Cal.,  a 
brother,  by  Marion  Karl  Bradley  and 
Mary  Linda  Bradley,  nieces.  Total  spe¬ 
cific  bequests  to  benevolences  athount  to 
$2,000,000. 

The  executor  asked  the  Probate  Court 
to  accept  the  will  and  to  order  the  estate 
appraised,  suggesting  Arthur  Kehoe, 
James  L.  Price  and  George  Hand  as  ap¬ 
praisers. 

Concerning  the  value  of  the  estate  the 
petition  accompanying  the  will  said: 

“Your  petitioner  further  represents 
that  said  testator  in  said  last  will  and 
testament  nominated  your  petitioner  as 
executor  thereof  and  that  your  petitioner, 
from  such  examination  as  it  has  so  far 
been  able  to  make,  feels  warranted  in  now 
estimating  the  property  and  effects  that 
said  decedent  left  as  follows: 

“Personal  estate  at  about  $20,000,000. 

“Real  estate  in  the  State  of  Illinois,  not 
registered  under  the  Torrens  act,  about 
$300.0(M). 

“That  said  decedent  left  visible  estate 
more  than  sufficient  to  pay  all  debts  and 
that  the  value  of  the  whole  of  the  estate 
of  said  decedent  located  in  the  State  of 
Illinois  is  about  $20,300,000.” 

The  value  of  the  Chicago  Daily  News 
is  iu)t  given  specifically  in  the  estimate. 
It  is  included  in  the  personal  estate  of 
$20,000,000.  Neither  the  Daily  News 
executives  nor  the  executors  of  the  estate 
will  discuss  this  phase  or  make  any  state¬ 
ment.  Chicago  newspaper  men,  how-ver, 
appraise  the  value  of  the  Daily  News  at 
around  $10,000,000,  which  many  consider 
a  moderate  estimate. 

A  hearing  on  the  will  is  to  be  held 
Sept.  30. 

.Although  the  Illinois  Merchants  Trust 
Company  has  been  willed  into  control, 
througn  a  trusteeship,  of  the  Daily  News. 
Mr.  I^wson’s  action  in  so  doing  was  a 
complete  surprise  to  the  financial  institu¬ 
tion,  according  to  John  J.  Mitchell,  pres¬ 
ident  of  the  bank. 

In  view  of  the  surprise,  the  bank  was 
unable  to  speak,  save  in  generalities,  of 
the  future  procedure  of  the  new  arrange¬ 
ment.  Mr.  Mitchell  said  however,  that 
there  was  no  change  contemplated  in  the 
present  publishing  or  editorial  executives. 
Chicago  newspaper  men,  however,  expect 
that  Charles  H.  Dennis,  now  manag¬ 
ing  editor,  will  be  named  publisher  fol¬ 
lowing  pnjbate  of  the  will. 

Mr.  Mitchell  decried  any  possibility  that 
the  politician  looking  for  a  red  herring 
when  pointed  out  for  his  unworthiness  by 
the  News  could  say  that  the  News  was 
now  taking  the  attitude  of  moneyed  in¬ 
terests. 

“I  would  say,”  lie  declared,  that  any 
such  idea  is  the  wildest  kind  of  an  idea. 
T.et  me  say  that  the  very  fact  that  a 
banker  and  a  bank  have  been  placed  in 
this  peculiar  position  by  Mr.  Lawson, 
would  cause  us  to  ‘lean  backwards’  rather 
than  expose  ourselves  to  any  such 
charges.” 


I 


Northcliffe’s  Mother  Dies  at  86 

Mrs.  .Alfred  Harmsworth,  mother  of 
the  late  T^ird  Northcliffe  and  Lord  Roth- 
mere,  present  owner  of  the  London  Daily 
Mail  and  other  English  newspapers,  died 
at  her  home  near  I.ondon  Aug.  29.  She 
was  S6.  Journalism  was  one  of  the  chief 
interests  in  her  life  and  the  Daily  Mail 
records  that  instances  when  Lord  North¬ 
cliffe  “followed  her  advice  with  regard 
to  the  conduct  of  his  papers  testified  to 
the  soundness  and  sanity  of  her  judg¬ 
ment.” 
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Well  enough 

is  not  good  enough 

^  I  TRADITION  is  all  right  until 
it  interferes  with  trade. 

There  once  was  a  tradition  that  K 

in  New  York  men’s  wear  could 
be  sold  only  through  morning  K 

papers — which  simplified  matters  K 

in  making  up  lists. 

But  for  the  business  man  who  K 

wondered  if  this  were  so  and  for 
whom  well  enough  was  not  good 
enough  in  the  matter  of  sales  and  K 

net  profits  it  raised  a  question,  K 

particularly  in  New  York,  where  K 
any  tradition  has  a  hard  time  to  K 
justify  its  existence. 

For  example: 


Arthur  Brisbane, 

editor  of  New  York  Evening  Journal,  says: 

^‘Everybody  has  heard  repeated  over  and  over 
the  foolish  saying,  *Let  ivell  enough  alone.' 

Never  be  satisfied  u'ith  anything.  To  be  sat¬ 
isfied,  contented ,  approving  yourself  and 
approving  conditions,  is  a  sign  of  smallness." 


WEBER  &  HEILBRONER 

w  ith  thirteen  men’s  clothing  and  haber¬ 
dashery  stores,  say : 

“In  renewing  our  100,000  line  contract 
with  the  Evening  Journal  for  1925,  it 
gives  us  pleasure  to  note  that  we  ex¬ 
ceeded  this  amount  of  space  by  nearly 
50  per  cent  in  1924,  and  presume  we 
will  do  so  again; 

“The  past  year  has  been  a  very  suc¬ 
cessful  one  with  us,  and  we  feel  sure 
that  the  Evening  Journal  has  played  its 
part  in  that  success.” 

LOUIS  M.  WEILLER. 
JOHN  DAVID 

with  seven  men’s  clothing  and  haber¬ 
dashery  stores,  says : 

“I  take  great  pleasure  in  inclosing  here¬ 
with  our  contract  for  1925  advertising 
in  the  ‘Evening  Journal.’ 

“While  heretofore  our  publicity  has  been 
in  the  morning  papers,  from  the  trial 
given  your  paper  this  year  I  find  we 
have  overlooked  a  very  fertile  field  in 
the  past. 

“You  will  notice  that  we  have  again  in¬ 
creased  the  space  to  be  used  fivefold 
over  the  original  contract. 

“We  feel  that  it  will  be  a  source  of  satis¬ 
faction  to  you  to  know  of  the  results  we 
have  obtained,  and  the  best  way  we  can 
show  our  appreciation  is  by  the  size  of 
the  contract  we  are  inclosing.” 

JOHN  DAVID. 


The  Evening  Journal  publishes  more  men's  wear  advertising  than  any  paper  in  New  York  except  one 

New  York  Evening  Journal 

Largest  Evening  Circulation  in  America — and  at  3c  a  copy 
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NEW  IDEA  BRINGS  LARGE  ADDITIONAL 
SPACE  FROM  SACRAMENTO  BANKS 


All  Cooperate  To  Teach  Thrift  By  Use  of  Dividend  Figures  In 
Forceful  Copy — Bankers  Themselves  Discover  Idea 


By  M.  H.  STEWART 


IVEW  fields  for  advertising  effort,  even 
in  apparently  well  covered  lines, 
are  still  to  be  found  and  can  be  made 
to  yield  profit  both  for  the  news- 
I)apers  and  for  the  space  buyers.  Take, 
for  instance,  the  bank  advertising  situa¬ 
tion  in  Sacramento,  Cal.,  where  practical¬ 
ly  every  one  of  the  banks  of  that  city  was 
using  newspaper  space  to  good  advantage. 
There  apparently  was  not  a  single  spot 
left  for  prying  new  space  out  of  the 
financers,  yet,  curiously  enough,  it  was 


A  million  dollar  melon 


Sorrsmenle  dfpr>%tti/r\  wll  dniHe  //)it  awoarW  next 

Wednesday  when  the  temi-enrual  peymeri  of  4  pet  ceri 
hderesl  u  mode  hy  the  iscromenfo  Cleatinf  House  fisnh. 


This  rmllMH  dellsi  melon  rrprmrntt  the  tnni  anr^l  pay* 
meni  of  the  four  pet  cent  pet  annum  mtereat  turhirh  u  pauj  on 
all  wilereal-branng  Saving*  DrpcMtv  by  Satramento  Clearing 
House  Awottalmn  hank*  Thu  drvideftd  h«i  now  been  de- 
dared  fot  the  half-yeat  ending  June  30.  1923,  and  becomes 
ftayaUe  on  and  aftei  July  I.  1923. 


Seeonng  faar  Shore 

It  M  not  necessary  fm  de* 


poMtOfs  to  appear  lerueially  ^ 

at  banks  on  July  I  lo  w  ^  ' 

Sit  monthk  ago  «iio|her 
iHkm  doHar  mrlon  ssas 


cure  iheir  dividend*.  Tbrke 
dividends  are  aulnmatNallv 
iredited  to  each  def«>iitor’i 

account  and  the  pnru  fasl  and  f 

mtrresi  iheteaflet  draw  •ni'-r-  g 
ea  The  interest  pay-merri  u 


ea  The  interest  pay-merri  i* 
entered  ;a  the  psrsiKioi  at  the 
depositof’i  pleasure. 


Sacramento  Clearing  House 


Association 


Talking  in  Millions  Brought  in  the 
Dollar  Deposits 


the  bankers  themselves  who  discovered 
the  spot  that  was  being  missed  and  filled 
it  in  to  good  advantage. 

That  spot  was  co-operatively  selling  to 
the  public  the  service  which  the  banking 
profession  renders  to  the  community  and 
its  individual  citizens. 

The  beginning  of  the  effort  was  some¬ 
what  accidental  and  really  aimed  rather  at 
the  sky.  For  years  the  Sacramento 
Clearing  House  Association  banks  had 
united  in  a  joint  statement  at  dividend 
time  announcing  the  semi-annual  payment 
of  dividends  on  savings  accounts  and 
giving  notice  of  the  ten-day  free  interest 
period.  This  announcement  was  worded 
in  a  perfunctory  manner,  set  up  in  a 
severe  style  of  legal  notice  and  relegated 
to  the  darkest  corner  of  the  financial 
pages  of  the  daily  papers. 

This  year,  when  the  January  dividend 
perifxl  came  due,  it  occurred  to  some  of 
tlie  members  that  the  banks  of  Sacra¬ 
mento  were  overlooking  in  graphic  form 
the  importance  of  savings  accounts  to  the 
individual  and  the  community. 

It  was  suggested  that  instead  of  a  curt 
statement  announcing  the  dividend  pay¬ 
ment,  some  facts  be  presented  showing 
the  amount  of  the  dividend,  the  amount  of 
deposits  upon  which  dividends  were  paid, 
and  other  significant  facts. 

The  suggestion  was  followed  out  and 
surprise  after  surprise  developed  when  a 
little  figuring  was  done  by  the  clearing 
house  manager.  It  developed,  for  instance, 
that  on  Jan.  2,  the  total  interest  payment 
would  amount  to  more  than  one  million 
dollars,  or  enough  to  pay  completely  for 
a  new  municipal  auditorium  or  several 
new  school  buildings.  Even  the  manager 
of  the  clearing  house  was  startled  by  this 
figure  and  made  a  second  check  to  make 


Glimericks 


wow 

of  the  feature 


WORLD 


CURRENT  NEWS  FEATURES,!  INC. 

STAR  BLDG. 

WASHINGTON,  D.C. 


Make  your  deposits  Friday 


sure  it  was  accurate.  Other  bankers, 
also  unwilling  to  believe  that  the  ♦otal 
amount  was  this  high,  came  and  were 
convinced. 

It  was  next  discovered  that  this  interest 
payment  was  sufficiently  large  enough  to 
provide  every  man,  woman  and  child  in 
the  city  with  $12  cash  and  that  through 
the  operation  of  compound  interest  this 
dividend  payment  continued  on  deposit 
would  earn  $20,000  by  July  1. 

Here  was  plenty  of  good  copy  for  mak¬ 
ing  an  ordinary  piece  of  banking  business 
into  worthwhile  advertising.  An  adver¬ 
tising  man  was  called  in,  and,  using  these 
facts  as  a  basis,  a  series  of  advertisements 
four  columns  wide  and  nine  inches  deep 
was  inserted  in  the  Sacramento  news¬ 
papers  beginning  Dec.  30  and  continuing 
for  ten  days.  The  series  also  showed 
where  the  interest  money  came  from, 
stressing  the  advantages  of  transfering 
accounts  from  “back  home’’  banks,  em¬ 
phasizing  the  fact  that  only  one  dollar 
was  necessary  to  start  an  account,  and 
giving  a  reminder  on  the  last  day  that 
deposits  could  be  accepted  to  draw  interest 
from  Jan.  1. 

So  satisfactory  were  the  results  of  this 
campaign  that  the  same  plan  was  again 
used  in  July  when  the  second  annual  divi¬ 
dend  time  came  due.  This  time  some  art 
work  was  used  to  embellish  the  copy  and 
the  series  centered  upon  the  theme  that  a 
million  dollar  melon  was  about  to  be 
cut  and  distributed  by  the  banks  of 
Sacramento.  On  the  Fourth  of  July  an 
editorial  announcement  was  inserted, 
pointing  out  the  intimate  contact  winch 
banks  have  had  with  every  important 
chapter  in  the  nation’s  history  and  pledg¬ 
ing  the  Sacramento  Clearing  House  As¬ 
sociation  to  continue  these  traditions. 

The  original  purpose  of  the  campaign 
was  to  bring  together  the  common  story 
which  every  bank  had  to  tell  regarding 
the  dividend  payments  and  the  ten  day 
free  interest  period,  thereby  making  it 
unnecessary  for  banks  to  break  into  their 
regular  space  to  repeat  the  same  story. 
But,  after  using  this  method  twice  it  be¬ 
came  apparent  that  much  more  than  this 
has  been  accomplished. 

President  Walton  E.  Holmes  of  the 
Sacramento  Clearing  House  Association 
tells  the  result  by  saying: 

“Whether  it  is  a  coincidence  or  not  I 
do  not  know,  but  since  these  two  cam¬ 
paigns  have  been  carried  on  I  have 
noticed  a  marked  absence  of  the  criti¬ 
cisms,  jocular,  and  otherwise  which  are 
usually  made  of  the  banks.  People  have 
come  to  see  what  an  indispensable  service 
banks  render  to  the  community  and  have 
a  new  conception  of  the  sincere  efforts  of 
each  bank  to  carry  on  a  useful  work.” 

At  first  it  was  feared  that  the  com¬ 
bined  effort  of  the  banks  would  result 
in  a  slice  in  the  individual  advertising 


advertising  and  a  large  increase  in  th( 
space  being  used  by  such  institutions  haj 
been  noted  in  the  past  year. 


I 


NEW  N.  Y.  CARTOONIST 


Brown  of  Chicago  Daily  Newt  Joiat 
Herald  Tribune  Staff 


Put  your  savings  into  one 
of  the  Sacramento  Clear¬ 
ing  House  Association 
banks  not  later  than 
Julv  10. 


Get  Extra  Interest 
from  July  1 


You  Hill  lie  money  in  llte  petLrt  by  Marling  your  uvingi 
aooun*  or  adding  m  iI  either  loday  w  tomorrow.  Oi  alt 
debits  made  not  later  dian  j«ly  10  each  hank  m  the  Sacra* 
metrio  Clearing  Houte  AatociaUan  will  receive  full  intereM 
(roan  July  I. 


Edward  Scott  Brown,  for  the  past  14 
years  on  the  Chicago  Daily  News,  has 
joined  the  staff  of  the  New  York  Herald 
Tribune  as  a  political  and  local  cartoonist, 
supplementing  the  work  of  J.  N.  “Dingf 
Darling. 

Mr.  Darling  is  recovering  from  a  sc-vert 
illness,  and  until  his  return  Mr.  Brown’s 
cartoons  will  be  printed  daily  in  the 
Herald  Tribune.  Thereafter,  it  is  planned 
to  use  Mr.  Brown’s  drawings  as  addition¬ 
al  daily  and  Sunday  cartoons.  He  will 
pay  special  attention  to  New  York  sub¬ 
jects.  _ 


They  Fill  the  Tub,  Too! 


Sacramento  Gearing  Hkose  Auodation 


Just  a  Gentle  Reminder 


Texas  watermelons  were  last  week  .sent 
to  advertisers  and  other  friends  of  the 
Forth  Worth  Star-Telegram,  with  the 
compliments  of  A.  L.  Shuman,  vice-pres¬ 
ident  and  advertising  manager.  One  of 
the  choicest  specimens  went  to  President 
Coolidge  at  Swampscott,  was  packed,  as 
were  the  others  in  a  metal  laundry  tub 
lined  with  straw.  No  second  helping  are 
available,  Mr.  Shuman  regrets,  as  the  Star- 
Telegram’s  distribution  was  more  ex¬ 
tensive  than  usual  and  depleted  the  supply 
of  first  choice  melons. 


budgets  for  day-to-day  advertising. 
Rather  than  this,  the  results  of  the  cam¬ 
paigns  have  cinched  the  belief  of  Sacra¬ 
mento  bankers  in  the  value  of  newspaper 


ADDRESS  WANTED 
TONY  MUTO 


Covering  the  Cincinnati 
Market 


Cincinnati  is  one  of  the  few  great  cities  in  the  United 
States  in  which  one  daily  newspaper  gives  complete 
advertising  coverage. 


The  Times-Star  circulation  in  Cincinnati  and  suburbs 
gives  to  advertisers  what  is  technically  known  as 
“blanket  coverage.” 


In  non-technical  language  this  means  that  at  least  one 
copy  of  the  Times-Star  goes  to  practically  every  native 
white  family  in  Cincinnati  every  business  day  of  every 
week. 


It  means  that  every  member  of  every  family  in  this 
community  who  is  able  to  read  English  can  know  each 
evening  what  the  leading  merchants,  manufacturers, 
banks  and  brokers  will  be  offering  for  sale  the  following 
day  and  at  what  prices. 


No  other  publication  can  give  the  advertiser  complete 
daily  contact  with  this  audience. 


No  other  publication  can  give  the  reader  daily  shopping 
news  with  such  completeness. 


The  Times-Star  reaches,  every  afternoon,  31,000  more 
homes  and  carries  almost  twice  as  much  display  adver¬ 
tising  as  the  second  evening  paper. 


The  Times-Star  goes  daily  into  30,000  more  Cincinnati 
homes  than  both  morning  newspapers  combined  and 
carries  87.5%  more  advertising  than  both  of  them 
together. 


ONCINNA'n  TIMES-SIAR 


CHARLES  P.  TAFT,  Publisher  C.  H.  REMBOLD,  Manager 
Member  of  Audit  Bureau  of  Circulations 
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El  Paso  Post: 

first  choice! 

The  El  Paso  Post  is  first  choice  in  El  Paso.  The  following  tabulation 
shows  at  a  glance  the  new  situation,  according  to  the  latest  available 
figures : 

PAPER  CITY  CIRCULATION  RATE 

The  Post  ....  9,641  3lc 

Morning  paper  ....  6,912  7c 

Other  evening  paper  .  .  10,094  8c 

There  is  no  agricultural  territory  surrounding  El  Paso,  except  for  a  narrow  strip  along 
the  Rio  Grande  which  can  be  irrigated  from  river  water.  The  country  territory  is 
sparsely  covered  with  grazing  herds  which  utilize  a  large  territory.  More  than  fifty  per 
cent  of  the  farmers  in  the  Rio  Grande  Valley  are  Mexicans.  In  this  desert  and  mountain 
country,  country  circulations  of  newspapers  are  a  liability  and  only  city  circulations  an 
asset. 

El  Paso  is  a  railroad  center  and  has  large  machine  shops,  smelters  and  brick  factories. 
El  Paso  is  also  the  home  of  many  families  of  culture  and  refinement  and  wealth  who  have 
selected  this  city  as  a  place  of  permanent  residence  on  account  of  its  climate. 

According  to  the  U.  S.  Census  of  1920,  El  Paso  has  a  population  of  77,560  and  18,159 
families. 

You  can  get  sufficient  coverage  of 
El  Paso  at  only  3p2  cents  a  line 

The  El  Paso  Post 

A  Scripps-Howard  Newspaper 

Represented  in  the  nationcd  advertising  Held  by 

ALLIED  NEWSPAPERS,  INC. 

New  York  Chicago  Qeveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 


NEWSPAPER  MAKERS  AT  WORK 

- By  PHIUP  SCHUYLER  - 


CHURCH  IN  NEW  POST 


F.  A.  Miller  Dreamed  He’d  Write  a  Novel 
E  is  a  man  who  wanted  once  to  be- 


haven’t  enjoyed  every  moment  of  my 
come  a  great  writer.  work.  No  newspaper  man  does. 

I  wonder  if  many  know  this  of  F.  A.  “There  are  many  things  to  make  the 
Miller,  editor  and  publisher  of  the  South  work  unpleasant.  But  they  are  all  off- 
(Ind.)  Tribune.  He  is  not  an  edi-  set  by  the  joy  of  conducting  a  newspaper 
torial  man,  he  is  business  all  through,  and  that  seems  to  be  read  and  appreciated  by 

successful.  the  people.”  “K""  ncpuDuvan  started  newspa- 

It  was  at  a  New  York  convention  I  Probably  Mr.  Miller  has  forgotten  he  With  the  death,  Aug.  27,  at  St.  Luke’s  per  work  on  the 

met  him  first,  and  he  told  me  then  what  told  me  of  a  boyhood  dream.  Why  is  hospital,  Denver,  of  William  Stapleton.  d.wid  M  Chu«ch  Pittsfield  (Mass.) 

I  think  IS  an  interesting  story  of  a  man  there  need  for  him  to  remember  it?  Has  there  passed  one  of  the  West’s  grand  old  Berkshire  Eagle, 

whose  literary  arnbitions  were  smothered  he  not  done  more  than  enough  as  a  pub-  men  of  journalism.  The  veteran  editor,  working  there  every  summer  until  he  was 

under  by  the  details,  the  never  ending  de-  Usher?  who  was  78  years  old,  collapsed  at  the  graduated  from  the  University  of  Penn- 

tads,^  of  business  life.  _  It  would  seem  so  in  the  light  of  a  Denver  club  with  an  attack  of  heart  sylvania  in  1916.  Then  he  joined  the 

“Not  long  ago,  I  was  looking  over  an  tribute  paid  him  by  a  prominent  South  failure  which  caused  his  death  two  days  Washington  staff  of  the  United  Press 

old  file  of  mine,  and  found  the  first  per-  Bend  citizen  at  the  same  anniversary  ban-  later.  Associations,  subsequently  managing  U. 

sonal  I  had  ever  written  and  had  pub-  quet.  He  said :  Stapleton  was  one  of  the  last  of  the  P.  bureaus  in  Albany,  Cleveland,  and 

lished  in  a  newspaper,”  he  said.  “Of  “When  Mr.  Miller  took  up  his  father’s  old  school  editors.  lie  was  a  leading  Columbus,  O.  He  became  associated  with 

course  I  was  very  young.  The  personal  work  as  editor  of  the  Tribune,  evidently  member  of  that  striking  colony  of  news-  the  I.  N.  S.  in  1917. 

was  a  triviality.  But  finding  it,  set  me  he  had  an  ideal.  The  result  of  his  work  paper  writers  who  gathered  in  Denver  Mr.  Church  will  make  his  headquarters 
drearning  back  over  the  days,  when  I  was  shows  him  an  idealist.  To  that  idealism  toward  the  close  of  the  last  century.  in  New  York, 

thinking  about  becoming  a  novelist.”  he  has  joined  the  intelligence  necessary 
Then  the  details  closed  in  around  Mr.  for  the  successful  promotion  of  a  dream, 

Miller,  the  ever  present  press  of  publish-  and  industry,  and  integrity.  I  don’t  be¬ 
ing.  The  novel  remained  among  the  un-  lieve  him  capable  of  doing  anything  dis- 

written.  honorable.  And  he  has  maintained  in- 

The  other  day  in  South  Bend  a  dinner  dependence ;  his  paper  may  not  be  bought, 
was  given  in  Mr.  Miller’s  honor.  The  and  its  proprietor  would  sooner  suffer  loss 
Mayor  spoke,  and  paid  sincere  compli-  than  violate  his  principles, 
ments  to  the  editor  and  publisher  of  the  “I  think  I  voice  the  sentiment  of  all  you 
Tribune,  who  was  celebrating  his  38th  gentlemen  when  I  offer  Mr.  Miller  heart- 
anniversary  as  directing  head  of  that  iest  congratulations  and  wish  him  many 

newspaper.  more  years  to  promote  the  well-being  and 

“Thirty-eight  years  is  a  long  time,”  Mr.  prosperity  of  the  Tribune  and  the  city  of 

Miller  said,  when  his  turn  came.  “I  South  Bend.” 


DENVER  VETERAN  DEAD 


D.wid  M.  Chukch 


Number  4 

Whys  and  Wherefores  of  Certified  Dry  Mats 

CERTIFIED  FLEXIBILITY 


Our  dry  mats  are  made  in  two  standard  thicknesses.  One: 
.027/.028"  for  use  in  the  Duplex  tubular  casting  box,  where,  owing 
to  the  peculiar  stovepipe  shape,  an  exceptionally  flexible  mat  is 
required. 

Two:  .031/.032''  for  use  in  all  standard  semi-cylindrical  casting 
boxes,  such  as  the  Goss,  Hoe,  and  Scott. 

In  Certified  Dry  Mats  flexibility,  impressibility,  “stayback,”  and 
thickness  are  closely  allied.  While  our  standard  thicknesses  are 
intended  to  give  the  best  results  in  their  particular  kind  of  equip¬ 
ment,  we  do  not  look  upon  preferences  as  to  thickness  as  mere 
“whims”  of  the  publisher  or  stereotyper. 

Certified  Dry  Mats  may  be  had  in  any  thickness  from  .024"  to 
.040",  and  those  specifying  any  particular  thickness  between  these 
limits  can  depend  upon  getting  such  thickness  regularly  and 
uniformly. 

The  flexibility  of  Certifieds  is  reflected  in  the  way  they  may 
be  adjusted  to  the  contoiu:  of  the  casting  box,  and  in  the  perfect 
printing  plates  they  enable  the  stereotyper  to  produce. 

You  need  not  incur  any  obligation  to  satisfy  yourself  of  the 
uniformity  and  flexibility  of  Certifieds;  samples  are  free  and  it’s 
a  pleasure  for  us  to  put  our  mats  to  the  test  in  your  plant. 

And  you’ll  be  pleased,  too. 


NEW  JOURNALISM  COURSE  ing  unsound  and  unjust  quoted  a  number 

_  of  America’s  advertising  experts  and 

Gainesville  University  To  Open  Depart-  their  pronouncements  of  the  value  of 
ment  with  Armstrong  in  Charge  »t'vspaper  advertising  The  attendance 
*  *  at  the  meeting  showed  the  keen  interest 

President  A.  A.  Murphree  announces  a  salesmanagers  manifest  toward  advertis- 
new  department  of  journalism  will  be 
opened  at  Gainsville  University,  Florida, 
with  O.  K.  Armstrong  in  charge. 

Courses  will  be  offered  in  the  history 
of  journalism,  news  and  feature  writing, 
copy  reading,  editing,  and  advertising. 

Mr.  Armstrong  is  a  graduate  of  the 
School  of  Journalism,  University  of 
Missouri. 


Conducting  Headline  Contest 

The  St.  Paul  Dispatch  is  conducting  a 
headline-writing  contest,  offering  four 
cash  prizes  aggregating  $100. 


Our  Customers  IVrite  Our  Ads 


ATTACKS  PATTEE’S  VIEWS 


“My  experience  with  Du¬ 
plex  Flat  Bed  presses  has 
been  very  satisfactory.** 

Joe  L.  Elarman 

West  Palm  Beach,  Florida 


I.  J.  Hentschell  of  Minneapolis  Tribune 
Answers  Direct  Mail  Advocate 

The  Minneapolis  Association  of  Sales¬ 
managers  has  devoted  its  last  two  monthly 
meetings  to  a  discussion  of  the  direct 
mail  claims  put  forth  in  a  booklet  broad¬ 
cast  by  J.  G.  Pattee,  sales  director  of  the 
Newconib-Endicott  Company  of  Detroit. 
Mr.  Pattee’s  speech  was  read  at  the 
July  sessions  and  liecause  of  the  attack 
it  contains  on  newspaper  advertising.  Mr. 
A.  J.  Huch,  president  of  the  association, 
had  the  August  meeting  devoted  to  a 
discussion  of  Mr.  Pattee’s  booklet  by  a 
newspaper  man. 

I.  J.  Hentschell  of  the  Minneapolis 
Tribune  advertising  staff  and  a  member 
of  the  Minneapolis  Association  of  Sales¬ 
managers  answered  Mr.  Pattee’s  speech. 
He  assailed  Mr.  Pattee’s  claims  as  be- 
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PRESS  CLUB  OF  CHICAGO  REORGANIZED 
AND  GIVEN  NEW  NAME 

Greater  Club  to  Take  Place  of  Famous  Group  Founded  by 
Such  Men  As  Mark  Twain  and  Melville  Stone — 

Franc  Wilke  First  President 

By  JOHN  T.  BRAMHALL 


some  influence.  Because  his  father  asked  HE  PREFEIRS  JOURNALISM 

him  to,  he  spent  a  year  working  in  the  _ 

kitchens  of  the  best  Paris  restaurants  to 

fit  him  to  assume  his  father’s  business.  Reporter  Elects  to  ChsM 


He  had  to  pay  a  fee  for  the  privilege. 
Then,  after  losing  a  small  inheritance 


Politics  Rather  Than  Bootleggers 

Asa  Hutson,  political  writer  for  tht 


^  s  j  •  , _  ~  ^  •  j  AiukstJii,  LAJiiiiLcti  wiiici  lur  inp 

^  ’  St.  Louis  Globe^emocrat,  has  declind 

cub  reporting.  After  neop^mg  on  the  ^he  appointment  of  Prohibition  Admin” 
Capital  he  w^t  to  the  Chi^  field,  trator  for  the  St.  Louis  district  offered 
Then  he  the  AsscKiated  Press,  by  Lincoln  C.  Andrews,  assistant 

hor  the  A.  P.  he  distrilmted  the  news  of  secretary  of  the  treasury,  in  charge  of 
Los  Angeles  an  San  Francisco^  before  prohibition  enforcement.  He  was  le- 


^HE  Chicago  Press  Club,  active  for  was  a  Chicago  Tribune  man  before  he  post. 

35  years  is  dead  and  has  surrendered  became  chief  of  the  secret  service;  James 
its  dfcrter  to  the  “Greater  Chicago  Press  B.  Scott,  editor  of  the  Herald;  Henry 
Club”  now  being  organized.  The  new  Barrett  Chamberlin,  of  the  same  paper 
club  is  not  to  be  for  the  “newspaper  (now  head  of  the  crimes  commission)  ; 


crossing  the  Atlantic  to  take  the  Paris  commended  for  the  position  by  Senator 

Williams  of  Missouri;  E.  B.  Clements, 


Field  Secretaries  To  Meet 

Field  secretaries  of  many  state  press 


Republican  National  Committeeman  for 
Missouri,  and  W.  F.  Phares,  chairman  of 
the  Missouri  Republican  Committee. 
Hutson  declared  that  the  $6,000  sal- 


i_  ♦»  t  -  •  II  r  .1  T  f  r>  II  j  Oa.  I  \\r  a.  *  iviu  \jL  tiiaiiv  Mctic  uics:>  xxuvsuii  u^Licticu  me  saj- 

boys,  but  more  especially  for  the  re-  John  h  Ballentyne  and  Stanley  Water-  associations  will  hold  their  third  annual  ary  of  the  Prohibition  Administrator 

sponsible  elements  of  CTiicago  and  north-  1^,  of  the  Daily  News;  Frank  A.  convention  in  St.  Louis,  Oct.  9-14.  The  “AoWy  inadequate  when  measured  J 

ern  Illinois  journalism  and  authorship.  Vanderlip,  financial  editor  of  the  sponsored  by  the  National  the  responsibilities  which  the  position  Z 

The  trade  papers  and  book  publishers.  Tribune;  Washington  Hesing,  editor  of  Prlitorial  Acenriatinn  tailprl  ” 


which  occupy  a  large  field  in  the  metro-  the  Stoats  Zeitung  and  later  postmaster 
politan  district,  will  supply  a  considerable  of  Chicago;  John  J.  Flinn,  of  the  Inter¬ 
element  in  the  new  organization  which  is  Ocean  and  later  of  the  Christian  Science 
expected  to  take  over  the  quarters  of  the  Monitor;  William  H.  Freeman,  of  the 
old  club  for  the  balance  of  the  year.  Evening  Post  staff ;  Joseph  Medill,  editor 
The  library,  including  over  300  titles  of  of  the  Tribune;  Homer  J.  Carr,  man- 
Press  Club  authors,  the  gallery  of  por-  ager  of  the  Marine  News  bureau,  and 
traits  of  Chicago  editors,  the  Will  Davis  others  prominent  in  the  Chicago  editorial 
collection  of  dramatic  stars,  and  the  lot  and  publishing  world.  They  were  not 
and  monument  in  Mount  Hope  cemetery,  figure-heads,  but  the  active  executive 
are  to  lie  held  by  a  committee  of  trustees,  officers  of  the  Press  Club. 

Profiting  by  the  errors  of  the  past,  the  The  character  of  the  membership  of 
new  club,  it  is  understood,  will  be  run  this  old  Press  Club  of  Chicago  was 
on  a  strictly  cash  basis.  notable,  but  space  forbids  details.  Enotigli 

The  Press  Club  of  Chicago  had  an  to  say  that  while  the  younger  members 
interesting  and  picturesque  career,  of  the  newspaper  staffs  were  made  wel- 
Founded  in  January,  1880,  at  the  sugges-  come  they  were  not  given  control.  There 
tion  of  no  less  a  press  writer  than  Samuel  was  an  acknowledged  genro  made  up  of 
I,.  Clemens,  “Mark  Twain,”  on  the  experienced  men,  the  prosperous  busi- 
occasion  of  Chicago’s  welcome  to  General  ness  men  of  the  trade  press,  the  chiefs  of 
Grant  from  his  tour  around  the  world,  it  the  daily  press,  judges,  ministers  (there 
was  conducted  by  the  chiefs  of  the  were  several,  of  national  reputation), 
Chicago  press  and  maintained  a  position  authors,  scholars,  artists  and  professional 
of  influence  not  only  through  the  middle  men.  The  club  had  character, 
west  but  at  the  nation’s  capital  unequalled  And  what  hapix;ned?  Call  it  war 
by  any  similar  organization.  In  special  shock,  for  politeness  sake.  Or  a  case  of 
trains  it  paid  visits  to  Milwaukee,  Rock  Prodigal  Son,  minus  the  fatted  calf.  Any- 
Island,  St.  Louis,  New  York  and  Wash-  way,  the  old  Press  Club  of  Chicago  is 
ington.  It  boosted  the  World’s  Columbian  in  the  hell-box  and  its  type  are  pied, 
exposition  when  boosting  was  vital  and  The  Greater  Press  Club  of  Chicago  has 
lent  its  efficient  aid  to  the  Louisiana  the  front  page. 

Purchase  exixjsition  in  a  similar  crisis.  _ 

It  was  on  this  occasion  that  the  whole 

bunch  were  ignominiously  “arrested”  on  EVANS  TO  NEW  POST 

their  arrival  and  bundled  off  to  the  four  _ 

courts  in  police  wagons  to  be  treated  to  p  Manager  Named  Managing 

beer  and  unmercifully  guyed  by  the  city  .. 

fathers  there  assembled.  The  first  ^ard  Editor  of  De»  Moine*  Capital 

of  officers  was  as  follows President,  worked  in  Paris  kitchens,  without 

I'ranc  B.  Wilkie,  of  the  T^es;  vice-  learn  the  cooking  art. 

presidents,  Guy  Magee,  ol  the  tribune,  Xow  John  Evans,  who  later  became 
W.  T.  Collins,  of  the  Telegraph  and  noted  as  manager  of  the  Associated  Press 
John  F.  Ballentyne,  of  the  Inter-Ocean,  Paris  bureau,  is  returning  home  as  a 
secretary-treasurer  Melville  E.  Stone,  of  stockholder  and  partner  of  Lafayette 
the  Daily  Nezvs.  The  organization  meet-  Young,  Jr.,  general  manager,  of  the  De.< 
ing  was  held  at  the  Tremont  house,  Jan.  \foines  Capital,  an  important  evening 
1_,  and  the  following,  m  addition  to  the  newspaper  in  the  corn  belt.  He  succeeds 
aliove  nam^,  signed  up  as  charter  mem-  j^^n  Ball,  managing  editor,  and  will 
bers;  T.  J.  McMillan,  F.  O.  Bennett,  actively  direct  the  Capital’s  news  policies. 
Platt  Lews,  W.  I  .  Hanscom,  Jos.  K.  Des  Moines  boy,  Mr.  Evans’  father 

Dunlop,  Theo.  Gestefeld,  Elwyn  ^  restaurant  owner.  Young  Evans, 

Barron,  Thos.  E.  Burnside,  Rodn^-  however,  determined  to  dispense  informa- 
\\  elch,  Henry  F.  ^novan,  Wm.  1.  rather  than  victuals.  Eighteen  years 

Hall.  W.  T.  Collins,  C.  A.  SnowMen.  \V.  ago,  therefore,  he  started  work  for  the 
H.  Hicks,  \\  K.  Sullivan,  \V.  B.  Sulli-  Capital  at  a  salary  somewhere  between 
van,  John  J.  Minn,  James  MaUland.  nothing  and  $8  a  week. 


Lawrence  Hardy  and  Sam  V.  Steele. 

Only  three  of  these  are  now  living.  The 
first  home  of  the  club  were  two  rooms 

on  the  second  floor  of  the  old  Morrison  D  f  M  ^  f  AD  1VT  E*  D 
block,  133  North  Oark  street.  Here  the  L'  IL  K. 

club  remained  and  grew,  taking  additional  Amuses  33,420,756  Readers 

space  on  the  third  floor  (with  no  lift)  for  In  the  Newspapers  of 

14  more  or  less  happy  years.  It  enter-  United  States  and  Canada 

tained  Presidents.  Remcnyi  and  young  MANAGING  EDITORS 

m’  t  tlf  O  f-ommanding  this  Tremendous  Circulation  Have 

(“If  Patti  could  bring  heaven  to  these  found  His  Weekly  Letter  Valuable  Thev 


But  not  before  his  father’s  will  had  had 


,  ,  ,  ,  ..  Found  His  Weekly  Letter  Valuable.  They 

rooms,  they  re  good  enough  tor  me,  F.ndorse  it  by  Paying  Money  for  it. 

quoth  John  Mefjovern),  David  Swing  ,,,,  ^  .  - - 

and  General  Booth  discoursed,  Joe  Jeffer-  “The 

J  T  1  r-  II  u  J  ITJ  •  '  Most  humorous  writer  we  have  m 

son  and  John  McCullough  read.  Edwin  America  today."  Will  Rogers 

Arnold  and  George  Kennan  discoursed  "I.arduer  knows  more  about  the  man  on  the 
and  Jim  Riley,  Bill  Nye  and  Bob  Burd-  street  than  anybody  else  writing  in  America." 
ette  enlivened  the  dark  rooms  with  their  Heywood  Broun 

wit.  f  Imitators  of  I.ardtwr  imagine  that  a 


"I.arduer  knows  more  about  the  nutn  on  the 
street  than  anybody  else  writing  in  America." 

Heywood  Broun 

"The  Imitators  of  Lardner  imagine  that  a 


A  .u  •  I  »  r  I  u  r.  ^‘'tf  cute  misspellings  will  give  them  his  humor 

Among  the  presidents  of  the  club  after  He  knows  better.  His  humor  is  that  of  pre- 
p'ranc  Wilkie,  “the  father  of  the  I’ress  post^ousness,  resulting,  somehow,  in  a  keen 
Club,”  were  W.  K.  Sullivan,  editor  of  been  the  last 

the  /ourtm/;  William  R  Curtis,  managing  broken  dLZZery  foHiheatZ?'  on^frseld^ 
editor  of  the  Inter-Ocean  (and  later  ^  i.a^dner  if  you  have  not 

world  traveler).  Judge  James  B.  Brad-  followed  hts  newspaper  articles. 


well,  editor  of  the  Legal  News,  Melville 
E.  Stone,  publisher  of  the  Daily  Nezv.t 


Laurence  Stallings 

WIRE  FOR  TERMS 


Gz4rtcraft  Li^Kt 

DILI^NCE 

“Hewards  this 

48  Point 

BOOKBINDER 

‘T’raises  method 

42  Point 

ENTERPRISING 

^esi^ners  schedule 

36  Point  A 

G/lny  amount 

SPECIMEN  PRINT  CLEAN 

TKis  qualit3/^  firms  can 


EQUIPMENT 

cNecessary  foi~ 


MULTIPLE  SLUG 

Forms  stop  wa^e  in 

12  Point 

DISTINCTIVE  TYPE 

‘Better  printers  every^ 


For  advertising  and  job  composition  - - 

The  Ludlow  system  of  matrix  composition  provides  new,  clear- 
cut  printing  faces  on  slugs  for  every  job.  Its  speed,  versatility,  6  to 
60  point  range  in  a  w’ide  variety  of  quality  typefaces,  including  hold 
and  extended,  ranks  it  first  for  display  and  job  work.  Because  you 
set  matrices,  not  type,  you  secure  your  slug  lines  immediately,  never 
running  short  of  sorts  for  any  job. 

Ludlow  Typo^raph  Co. 

2032  ClyBourn  Avenue,  Chicag,o 


San  Francisco:  .S  Third  Street 
Atlanta:  41  Marietta  Street 


New  York:  63  Park  Row 
Boston:  261  Franklin  Street 


LUDLOW  QUALITY  COMPOSITION 
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Practical 

Co-operation 


Theoretical  analysis  of  markets 
play  no  part  in  the  program  of 
this  newspaper  Sextette:  BOS¬ 
TON  AMERICAN,  CHICAGO 
EVENING  AMERICAN,  DE¬ 
TROIT  TIMES,  ROCHESTER 
JOURNAL,  SYRACUSE 
TEILEGRAM  and  (Milwaukee) 
WISCONSIN-NEWS. 

Practical  sales  co-operation,  by 
one  organization  representing 
these  six  evening  newspapers,  is 
now  available.  This  organiza¬ 
tion,  by  repeated  contacts  with 
jobbers  and  retailers,  knows 
definitely  how  to  make  adver¬ 
tising  dollars  produce  sales. 

Standardized  Merchandising 


Service  is  offered  by  this  Sex¬ 
tette — intelligent  service  based 
on  real  knowledge  of  advertis¬ 
ing  principles.  Actual,  not 
hoped-for  dealer  co-operation, 
efficient  field  work  and  real 
counsel  is  offered  rather  than 
theoretical  analysis  or  haphaz¬ 
ard  guesswork. 

Representatives  of  this  news¬ 
paper  Sextette  welcome  an 
opportunity  to  explain  more 
fully  how  they  fit  into  your 
advertising  program. 

Detailed  information,  as  to 
rates  and  circulation  of  the 
newspapers  in  this  group,  may 
be  obtained  by  addressing  of¬ 
fices  listed  below. 


EASTERN  OFFICE 
9  E.  40th  St. 
New  York 
R.  E.  BOONE 


WESTERN  OFFICE  NEW  ENGLAND  OFFICE 
Hearat  Building  5  Winthrop  Square 

Chicago  Boston 

H.  A.  KOEHLER  S.  B.  CHITTENDEN 


BOSTON  AMERICAN 
CHICAGO  EVENING  AMERICAN 
DETROIT  TIMES 


ROCHESTER  JOURNAL 
SYRACUSE  TELEGRAM 
WISCONSIN  NEWS  (MILWAUKEE) 
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TAX  PAYMENTS  IN  NEWSPAPER  nEIJ> 


(Continued  from  page  4) 


O  H I O — Continued 

Cincinnati  Freie  Pressc,  $83.70. 

Cincinnati  Post,  $60,369. 

Cincinnati  Times-Star,  $76,893. 

Cleveland  News,  $31,937.S^. 

Cleveland  Plain  Dealer,  $57,420.13. 

Cleveland  Press,  $84,37^ 

Columbus  Citizen,  $31,417. 

Earle  E.  Martin,  editor  Cleveland  Press,  $2,589.49. 

Dan  K.  Hanna,  Jr.,  Cleveland  News,  ^,433.56. 

Erie  C.  Hopwmxl,  editor  Cleveland  Plain  Dealer,  $14,569.14. 
tjeorge  11.  Mead,  paper  manufacturer,  Dayton,  $15,364. 
tief)rge  E.  Moran,  chairman  Cleveland  News,  ^,560.90. 
NE.^  Service,  Inc.,  $17,572. 
lidward  \V.  Scripps,  $103,120. 

Robert  P.  Scripps,  $16,520. 

Scripps  Pul)lishing  (!omp^iy,  Cleveland,  $148,345.26. 

Charles  P.  Taft,  owner  Cincinnati  Times-Star,  $103,120. 
Hulbert  Taft,  editor  Cincinnati  Times-Star,  $8,8%. 

Toledo  News-Bee,  $27,284. 

United  Press  Associations,  $53,700. 

Youngstown  Telegram,  $14,305. 


MIDDLE  WEST 

George  G.  Booth,  president  Detroit  News,  $107,691. 

G.  A.  Buder,  publisher  to  St.  Louis  Times,  $2,937.47. 

Carpenter  Paper  Comjxany,  Des  Moines,  $3,264. 

Gardner  Cowles,  Sr.,  publisher  Des  Moines  Register  &  Tribune  News,  $7,920.04. 
Mrs.  Gardner  Cowles,  $2,309.32. 

John  Cowles,  associate  publisher  Des  Moines  Register  &  Tribune-New’s,  $74.62. 
J.  N.  Darling,  cartoonist,  Des  Moines  Register  &  Tribune-News,  $2,028.59. 

Des  Moines  Capital,  $6,993.69. 

Des  Moines  Daily  Record,  $258.92. 

Des  Moines  Register  &  Tribune-News,  $46,863.08. 

1  )etroit  News,  ^44,309. 

Walter  S.  Dickey,  owner  Kansas  City  Journal-Post,  $12,137.84. 

Dispatch  Printing  Com])any,  St.  Paul,  Minn.,  $65,232.94. 

Ralph  Ellis,  general  managing  editor  Kansas  City  Journal-Post,  $119.27. 
Evansville  Press,  $9,0.38. 

Fritz  Hinkle,  city  editor,  Kansas  City  Star,  $6.00. 

Harvey  Ingham,  editor  Des  Moines  Register  &  Tribune-News,  $720.66. 

Irwin  Kirkwood,  editor  Kansas  City  Star,  $39,788.47. 

Langan  Paper  Company,  Des  Moines,  $6,709.03. 

E.  T.  Meredith,  publisher  Successful  Farming,  $1,507.64. 

I^ura  Nelson  Kirkwof)d,  trustee  \V.  R.  Nelson  Estate,  owner  and  publisher 
Kan.sas  City  Star,  $268,556.65- 

George  B.  Longan,  news  editor  Kansas  City  Star,  $297.70. 

Pratt  Paper  Company,  Des  Moines,  $1,574.57. 

JoseT)h  Pulitzer,  editor  St.  I»uis  Post  Dispatch,  $64,323. 

Elzey  Roberts,  publisher  St.  Louis  Star,  $2,072.20. 

Marion  B.  Sharp,  business  manager  Kansas  City  Journal-Post,  $27.14. 

August  Seested,  business  manager  Kansas  City  Star,  $8,425.31. 

Frank  Seested,  circulation  manager  Kansas  City  Star,  $1.14. 

Ralph  Stout,  rhanaging  editor,  Kansas  Gty  Star,  $441.03. 

Dr.  Henry  J.  Waters,  editor  Weekly  Kansas  City  Star,  $215.80. 

Lafayette  Young,  Sr.,  editor  Des  Moines  Capital,  $957.92. 

Lafayette  Young,  Jr.,  publisher  Des  Moines  Capital,  $1,743.75. 


PACIFIC  COAST 

Frank  .S.  Baker,  president  Tacoma  Tribune  Publishing  Company,  $636.32. 

Jacob  Baum,  business  manager  Los  Angeles  Times,  $56.91. 

C.  B.  Blethen,  editor  and  publisher  Seattle  Times,  $12,606.61. 

Harry  Chandler,  puhli.sher  Los  Angeles  Times,  $6,193. 

E.  D.  Coblentz,  managing  editor  San  Francisco  Examiner,  $370.80. 

W'.  H.  Cowles,  proprietor  Spokane  Spokesman- Review  and  Chronicle,  $21,923.11. 
M.  H.  de  Young,  late  publisher  San  Francisco  Qironicle,  $2,406.32. 

F.  W^  Kellogg,  former  publisher  Los  Angeles  Express  and  associated  news¬ 
papers,  $5,303.13. 

W^  S.  Kellogg,  associate  publisher  Pasadena  Post,  $5,120^36. 

Joseph  R.  Knowland.  publisher  Oakland  Tribune,  $18,154.82. 

C.  K.  McClatchy,  publisher  Fre.sno  Bee  and  Sacramento  Bee.  $98.08. 

John  Francis  Neylan,  publisher  San  Francisco  Call-Post,  $12,140.55. 

Fremont  Older,  editor  San  Francisco  Call-Post,  $667.78. 

W.  S.  Prisk,  president  Long  Beach  (Cal.)  Press-Telegram,  $1,559.81. 

Col.  W.  W.  Robertson,  editor  and  owner  Yakima  (Wash.)  Republic,  $8,983.43. 
Oiester  Rowell,  former  owner  l-'resno  Republican,  $163.94. 

Leroy  Sanders,  editor  and  manager  Seattle  Star,  Tacoma  Times,  Spokane  Press 
and  Portland  News,  ^,037.80. 

San  Francisco  Daily  News,  $2(),4(KI. 

Seattle  Times,  $27,990.47. 

Tacf>ma  Tribune  Publishing  Company,  $17,483.97. 

Cornelius  Vanderbilt,  Jr.,  publisher  Los  .\ngeles  News,  San  Francisco  Herald 
and  Miami  Tab,  $2,329. 

Charles  B.  W'elch,  editor  and  general  manager  Tacoma  News-Tribune.  $313.15. 


INTER-MOUNTAIN  STATES 

F.  G.  Bonfils,  owner  Denver  Post,  $16,443.80. 

Denver  Post,  $171,958.87. 

Salt  Lake  City  Telegram,  $10.69. 

Sait  Lake  City  Tribune,  $13,465.97. 

SOUTHERN  STATES 

W^  T.  Anderson,  publisher  Macon  Telegraph,  $1,150.  . 

Atlanta  Journal,  ^3,769. 

Birmingham  News,  $52, .320.79. 

B.  B.  Comer,  part  owner  Birmingham  Age-Herald,  $10,769.72. 
Florida  Publishing  Company  (Jacksonville  Times-Union),  $20,495. 
M.  E.  Foster,  editor  Houston  Chronicle,  $810. 

(Continued  on  page  33) 


Braddock  looked  at  his  troops 
and  rubbed  his  hands.  Their 
red  coats  would  dominate  anv 
landscape,  they  had  shiny 
^ns,  they  brushed  their  hair 
neatly  with  military  brushes. 
They  always  stepped  out 
briskly  with  the  left  foot.  It 
was  “good-bye”  to  the  enemy. 
He  divided  his  score-card  into 
spaces  for  “French”  and  “In¬ 
dians  ’  with  plenty  of  room 
for  the  “Grand  Total,”  and 
marched  for  Fort  Duquesne. 
It  is  reported  that  his  men  hit 
a  lot  of  trees  —  but  the 
plagued  enemy  scattered  and 
would  not  draw  up  in  col¬ 
umns  to  be  shot  at,  as  ex¬ 
pected.  However,  his  Ameri¬ 
can  Rangers,  who  knew  the 
territory,  brought  back  the 
nicest  scalps  of  the  season. 

It  is  eminently  true  of  the 
South  riiat  advertising  must 
be  geared  to  local  conditions. 
You  can't  cover  the  South 


with  magazines  alone.  Maga¬ 
zine  circulations  are  too  scat¬ 
tered.  In  ten  wealthy  South¬ 
ern  States,  even  the  greatest 
magazine  has  a  circulation 
equal  to  only  about  1%  of 
the  total  population.  But  the 
local  newspapers  cover  the 
territory  economically  and  ef¬ 
fectively.  The  South  reads 
newspapers  largely,  believes 
in  them  thoroughly  —  and 
newspaper  advertisers  pros¬ 
per  like  the  young  Bay  trees. 
Here’s  a  vast  market,  newly 
alive  to  its  own  possibilities, 
showing  enormous  increases 
in  wealth.  Here  are  news¬ 
papers  whose  merchandising 
service  is  specialized  to  local 
conditions. 

For  detailed  information  on 
the  South  as  a  Market,  write 
to  the  Southern  Newspaper 
Publishers’  Association  at 
Chattanooga,  Tennessee,  or  to 
any  of  the  newspapers  listed 
below. 


1  ne  ^uth  Ivnows  Tnese  Newspapers 
and 

These  Newspapers  Know  The  South 


ALABAMA 
Anniston  Star 
Birminiliam  A««-NcralA 
Birminihaai  News 
Hnntsville  TIaies 
Mokile  News-lteai 
Mobile  Befister 
Montiomery  Ahertiser 
Montioniery  Joimal 
Ooellka  Nem 
„  ,  ^  FLOBIDA 

DeLani  News 
Fort  Myers  Press 
Gainesville  San 
Jacksonville  Jaamal 
Jacksonville  Tlnes-Unlon 
LakelanA  Star-Teleoraai 
Miami  NeralA 
Miami  News 
OrlanAo  Reporter-Star 
OrlanAo  Sentinel 
Palm  Beach  News 
SanforP  Herald 
St.  Aaiastine  Record 
St.  Peterskarp  Independent 
St.  Peterskarp  Times 
Tampa  Times 
Tampa  Trikana 
West  Palm  Beach  Past 
GEORGIA 
Albany  Herald 
Atlanta  Constitatlea 
Atlanta  Joarnal 

Aapasta  Herald 
Colamkas  Ledper 
Maaltrle  Observer 
Savannah  News 


Themasville  Times- Enterprise 
Wayeross  Joarnal- Herald 


KENTUCKY 
Padaeah  San 


LOUISIANA 

Baton  Roape  State-Times 
Lafayette  Advertiser 
Lake  Charles  American  Press 
Monroe  News-Star 
New  Orleans  Dally  States 
New  Orleans  Item-Trlkane 
New  Orleans  TImes-Pieayane 
Shreveport  Times 

MISSISSIPPI 
Greenwood  Commonwealth 
Galfport  t  Biloxi  Herald 


NORTH  CAROLINA 
Asheville  Citizen 
Asheville  Times 
Charlotte  News 
Charlotte  Observer 
Concord  Trihane 
Elizabeth  City  Advance 
Fayetteville  Observer 
Gastonia  Gazette 
Greensboro  News 
Henderson  Dispatch 
Hickory  Record 
Kinston  Free  Press 
Ralelph  Nears  A  Observer 
Ralelph  Times 
Rocky  Mt.  Telepram 
Saliskary  Post 
Winston-Salem  Joarnal 


Winston-Salem  Sentinel 
SOUTH  CAROLINA 
Charleston  News  A  Caarler 
Colamkia  Record 
Colambla  State 
Rock  Hill  Herald 
Spartanbarp  San 
Samter  Item 

TENNESSEE 
Chattanoopa  News 
Chattanoopa  Times 
Clarksville  Leaf-Chronicle 
Colombia  Herald 
Graenevllle  Democrat-San 
Knoxville  Joarnal 
Knoxville  Sentinel 
Memphis  Commercial  Appeal 
Memphis  Press 
Nashville  Banner 

VIRGINIA 
Clifton  Forpe  Review 
Danville  Bee 
Danville  News 
Danville  Repister 
Frederickskarp  Dally  Star 
Lynehkarp  Advance 
Lynchbarp  Nears 
Richmond  Nears  Leader 
Roaneke  Times 
Roanoke  World  Nears 
Staanton  Leader 
Staanton  News-Leader 
Winchester  Star 

VIRGINIA-TENNESSEE 
Bristol  Herald-Coorler 
Bristol  Nears 


'Sell  it  South  ThrouQfk  Newspapers^ 


S 


Every  Sales 
Executive  S 
Book*  J 


A  copy  will  be 
mailed  gratis  to 
business  execu¬ 
tives  who  make 
the  request  on 
their  business 
stationery. 


America’s  81 
Principal  Markets 


the  numben  of  wholesaler*  and  retailer^  is  25  line*  of 
business  in  every  town  of  1,000  population  or  more  in 
each  market. 

This  book  is  an  authority.  Under  the  supervision  of  the 
Director  of  the  Bureau  of  the  Census  at  Washinuton  a  new 
and  special  population  analysis  ha*  produced  the  popula¬ 
tion  cbkaracteri^s  that  are  used.  These  figures  bring  all 
population  statistic*  up  to  January  1, 1925,  in  accordance 
with  the*  manner  in  which  they  are  computed  by  the 
Bureau  of  the  Census.  This  analysis  includes  nearly  3,000 
cities  and  towns. 

The  characteristics  of  wholesale  and  retail  distribution  and 
automobile  registrationt  for  all  81  Markets  have  been  com¬ 
piled  by  BL.  L.  Polk  &  Co.,  statistical  experts  and  publishers 
of  over  500  city  directories. 

A  copy  of  this  free  and  valuable  book  should  be  on  the  desk, 
of  every  sale*  and  advertising  executive  and  will  be  mailed 
to  those  who  make  the  request  on  their  business  stationery. 


In  this  important  new  book  markets  are  no  longer  a  matter 
of  vague  speculation.  They  have  passed  from  the  phantom 
to  the  tangible  through  the  first  successful  assembly  of  all 
important  characteriMics  that  have  a  bearing  upon  the  eco¬ 
nomical  distribution  and  wide  consumption  of  advertised 
products. 

In  its  352  pages  of  authoritative  information  about  the  81 
'  principal  American  marlRiU  this  book  reveals  and  reviews 
in  de^  the  merchandising  possibilities  among  a  popula¬ 
tion  of  over  59,000,000  people,  or  more  than  balf  of  the 
population  of  the  United  States. 

The  result  is  that  manu^turers,  sale*  and  advertising  ex¬ 
ecutives  are  now  able  to  deal  with  these  great  markets  in 
terms  of  fiu:t*  as  they  have  never  known  them  before.  They 
can  learn  at  a  glance,  for  all  or  part  of  the  81  principal 
markets  (all  markets  are  analyzed  and  tabulated  alike)  the 
population,  numbers  of  Emilies,  dwellings,  male  and  female 
buyers  over  15  years  of  age,  automobile  registrationt  and 


Write  today  to 

THE  100,000  GROUP 0/ AMERICAN  CITIES 

15  North  Wells  St,  Chicago,  III 


WHY  BE  CONTENT 


To  cast  your  plates  in  a  hand  box, 

and  lift  them  out; 

To  cut  off  their  tails  on  a  hand 
worked  tail  cutter, 

and  lift  them  off; 

To  shave  them  out  in  a  hand 
worked  shaving  machine, 

and  lift  them  out; 


To  finish  them  on  a  hand  trimming 
block,  them  off; 


T o  cool  them  in  a  hand  dipping  tub, 
and  lift  them  out;  and  finally 

To  dry  their  faces  by  hand  with 
a  rag; 
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THIS  MACHINE 


will  do  these  many  things 

? 

On  request  your  pressbuilder  will 
supply  you  with  a  PONY  AUTO¬ 
PLATE  MACHINE  for  $5,500. 


Editor 
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THE  OTHER  SIDE? 

4  ^  THY  don’t  you  tell  the  other  side  of  the 
story?”  asks  a  correspondent,  who  signs 
“National  Advertiser”  to  a  letter  typewrit¬ 
ten  on  unprinted  foolscap. 

“This  is  only  one  out  of  many,”  lie  goes  on.  “Noth¬ 
ing  about  real  news  value.  Ncwspajicrs  are  not  the 
angels  you  picture  them.” 

Then  follows  the  quotation,  a  paragraph  apparently 
torn  from  a  letter  written  by  a  newspaper  executive, 
and  reading  as  follows ; 

‘‘We  are  in  receipt  of  two  pages  of  news  matter  sent  from 
your  news  bureau,  and  would  be  interested  in  carrying 
such  news  matter  from  you  only  in  the  event  that  we  were 
favored  with  some  display  advertising.  We  find  it  necessary 
to  limit  amount  of  such  material  that  we  use,  but  would 
gladly  co-operate  with  you  by  carrying  in  our  columns 
such  material  if  you  are  listed  as  one  of  our  regular  ad¬ 
vertisers.” 

That  tells  the  other  side  of  the  story,  but  these 
pertinent  factors  should  be  considered.  Our  correspon¬ 
dent  is  anonymous.  Possibly  he  rightfully  calls  him¬ 
self  “National  Advertiser.”  Probably  not.  Possibly 
his  quotation  is  “one  of  many.”  Probably  it  is  the 
only  one  of  its  kind  in  a  week’s  mail.  Possibly  it  did 
emanate  from  a  newspaper  office,  even  from  an  “im¬ 
portant”  newspaper  office,  for  we  have  it  on  the  word 
of  Ivy  Lee  himself  that  it  is  only  the  inconsequential 
newspapers  which  reject  his  free  “news”  offerings. 

No  doubt  among  the  2,000  dailies  of  the  country 
there  are  some  editors  whose  body  and  soul  are  for 
sale  for  a  few  inches  of  advertising.  There  are  a 
good  many  others  who  find  news  value  in  press  agent 
material  and  print  it  without  a  thought  of  advertising 
involved.  There  are  still  others  who  print  it  because 
it  is  come  by  without  effort  or  expense.  And  there 
are  others,  the  growing  majority,  who  toss  it  to  the 
floor  without  a  second  glance  or  send  it  back  where 
it  came  from. 

It  may  interest  Mr.  National  Advertiser,  whatever 
his  right  name  may  be,  to  learn  that  the  same  mail 
which  brought  his  contribution  carried  no  less  than 
25  pieces  of  “short-circuited”  publicity  which  will  be 
sent  back  to  the  advertisers  who  paid  for  it  as  proof 
that  worthwhile  newspapers  don’t  play  the  press  agents’ 
game.  There  is  no  other  side  of  the  story  which  will 
stand  up,  Mr.  National  Advertiser. 

If  newspaper  men  wish  to  establish  a  true 
professional  status  one  thing  they  might  stop 
doing  is  zvriting  articles  for  others  to  sign;  no 
artist  paints  under  another’s  signature,  no  actor 
performs  under  another’s  name,  no  professional 
man  sells  his  mind. 

SHYSTER  SPACE-BUYING 

Few  newspaper  owners  would  find  their  own 
names  in  the  income  tax  lists  if  they  listened 
to  the  frequent  proposals  of  advertisers  seeking 
space  at  less  than  cost  or  at  no  cost  at  all.  Press 
agentry  aside,  publishers  have  had  a  number  of 
propositions  recently  that  hark  back  to  the  days  when 
a  head  of  cabbage  was  legal  tender  at  the  newspaper 
counter.  One  noted  this  week  asked  the  publication 
of  a  4-inch  advertisement  and  offered  as  payment  a 
weekly  “feature”  valued  at  $5  per  week  by  the  “ad¬ 
vertiser.”  .Another  offered  pay  according  to  the 
quantity  of  merchandise  sold. 

Newspaper  advertising  isn’t  expensive.  It  per¬ 
forms  marvels  for  the  man  with  goods  that  the  public 
wants.  It  commands  the  respect  of  those  who  under¬ 
stand  it.  Others  must  not  be  allowed  to  debase  it  in 
their  own  or  the  community’s  mind. 

The  suggestion  that  press  agents  organise 
and  write  a  code  of  ethics  if  followed  would 
result  in  bu.nness  suicide  for  most  of  them — 
you  can’t  fake  ethically. 

SMALL  COPY 

SAY  it  quickly,  say  it  often— these  are  magic 
words  for  the  newspaper  advertiser.  Those  who 
realize  their  full  significance  have  no  complaints 
against  advertising.  The  Bureau  of  Advertising  of 
the  American  Newspaper  Publishers  .Association  has 
given  intelligent  attention  to  the  technique  of  small 
coi>y  in  its  latest  book,  issued  this  week.  It  renders 
genuine  service  and  could  be  studied  by  all  buyers 
and  sellers  of  newspaper  space. 


Obey  them  that  have  the  rule  over  you, 
and  submit  yourselves:  for  they  watch  for  your 
souls,  as  they  that  must  give  account,  that 
they  may  do  it  with  joy,  and  not  with  grief; 
for  that  is  unprofitable  for  you.  Hebrews, 
XHI;  17. 


WHEN  TAXES  ARE  BIG  NEWS 

The  editorial  page  editor  figuratively  holds  his 
nose  and  a  frown  wrinkles  his  brow.  The  man¬ 
aging  editor  and  his  staff  of  news-hunters  gloat. 
Page  follows  on  page  of  names  and  income  taxes 
paid,  day  after  day,  while  from  the  sanctum  issue 
thunderous  demands  that  Congress  rectify  its  blunder¬ 
ing  publicity  law  and  remove  the  public’s  gaze  from 
the  individual’s  business. 

“It’s  everybody’s  business,”  says  the  Chicago 
Tribune,  “and  everybody’s  business,  if  it  is  interesting, 
IS  the  managing  editor’s  business!”  And  the- Tribune 
did  the  job  thoroughly.  So  did  many  other  dailies 
large  and  small.  The  news  element  in  the  tax  lists 
is  undeniable.  Indeed,  if  such  publicity  can  be  called 
prying,  so  then  is  the  publicity  for  personal  and 
real  estate  taxes  which  frequently  appears  in  news¬ 
papers.  One  is  as  much  the  subject’s  business  as  the 
other.  Nor  can  it  be  held  that  a  rich  man’s  income 
tax  is  more  his  private  concern  than  the  Atlantic  City 
and  Newport  orgies  that  his  divorce  proceedings  re¬ 
veal.  The  analogy  is  not  complete,  to  be  sure,  but 
the  publicity  in  both  cases  is  due  to  private  acts  that 
have  a  public  bearing. 

Public  opinion,  as  the  press  reflects  it,  however,  is 
hostile  to  the  law.  No  doubt  the  full  publicity  given 
the  returns  by  many  papers  is  intended  to  accelerate 
that  hostility  until  Congress  is  moved  to  repeal  the 
.statute.  That  is  a  wholly  fair  and  legitimate  opera¬ 
tion  of  a  free  press  in  a  republic  and  is  to  be  com¬ 
mended  whether  its  purposes  meet  approval  or  not. 

That  national  advertisers  who  are  seeking  to 
popularise  brand  names  should  use  newspapers 
on  days  zvhen  local  merchants  arc  not  crowd¬ 
ing  columns  to  reach  zveek-end  tre^ders,  seems 
elemental  business  logic. 
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FUTILE  STRIKE  PAPERS 

Daily  newspapers  which  have  been  launched  by 
local  unions  have  been  unsuccessful  for  three 
principal  reasons,  according  to  an  exhaustive 
review  of  experience  at  New  Orleans,  Walla  Walla 
and  Sioux  City,  detailed  in  the  current  issue  of  Tht 
Typographical  Journal,  the  official  paper  of  the  Inter¬ 
national  Typographical  Union. 

The  statement  says  that  investigation  has  shown 
that  the  papers  failed  first  because  of  lack  of  sufficient 
backing;  second,  “because  of  absence  of  sound  busi¬ 
ness  policies,  due  to  the  inexperience  of  the  pro¬ 
moters”;  third,  “failure  of  business  interests  to  extend 
aid  in  the  nature  of  advertising.” 

The  use  of  the  word  “aid”  in  the  third  item  sug¬ 
gests  the  potency  of  the  second  item. 

Following  a  printers’  strike  in  1923-4  The  Sioux 
City  (Iowa)  Register  was  established  by  the  strikers. 
It  is  recounted  that  the  paper  started  off  with  6,000 
subscribers,  in  three  months  reaching  9,(X)0,  and  “a 
goodly  amount  of  advertising  in  its  16  pages.”  Great 
difficulty  was  experienced  with  an  inadequate  delivery 
system,  due  to  the  scattered  circulation.  Then  ad¬ 
vertisers  complained  because  they  did  not  get  satis¬ 
factory  results  from  the  territory  surrounding  the  city. 
There  was  a  “boycott”  by  so-called  “big  business." 
A  subscription  campaign,  with  $7,0(X)  in  prizes,  was 
started,  but  in  addition  to  actually  losing  $500  no 
permanent  circulation  was  gained,  and  advertising 
patronage  dwindled.  There  were  many  frantic 
efforts  to  “save  the  ship,”  but  the  paper  suspended 
publication  with  assets  of  $20,246.75;  liabilities  ol 
$38,070.82,  and  stock  sold  and  outstanding  of 
$20,403.32. 

The  Walla  Walla  (Wash.)  Times  was  started 
October  1,  1922,  following  a  “strike  or  lock-out”  by 
the  local  union,  supported  by  one  dollar  per  member 
per  month  pledges  of  union  printers  of  the  North¬ 
west  and  ran  for  25  months.  Union  members  con¬ 
tributed  more  than  $50,000  and  the  total  loss  in  the 
venture  is  set  at  $92,0W.  Total  receipts  for  adver¬ 
tising  and  circulation  amounted  to  about  $S0,fYX). 

On  January  1,  1915,  the  New  Orleans  Union 
started  the  New  Orleans  (La.)  American  to  resist  a 
“lock-out,”  financing  it  by  the  sale  of  stock  in  the 
community  and  subscriptions.  The  paper  was  finally 
sold  and  operated  on  a  non-union  basis,  but  ultimately 
suspended.  It  was  a  losing  venture,  but  the  exact 
figures  are  not  revealed. 

The  Typographical  Journal  report  disparages  pub¬ 
lication  of  strike  papers  as  a  strike  weapon  on  the 
ground  that  “all  strike  activity  is  concentrated  on 
the  affairs  of  the  daily  paper  and  other  important 
developments  of  the  strike  are  given  secondary 
attention.”  It  comments  also  on  the  “enormous 
financial  backing  that  is  required  to  establish  a  daily 
paper  and  compete  with  existing  media.” 

Roulette  is  as  fascinating  as  horse-racing, 
zvith  infinitely  better  chance  to  zinn,  and  if  pro¬ 
moted  on  sport  and  front  pages  by  numberless 
columns  of  “dope,"  “selections”  and  exciting 
“nezvs”  propaganda  might  also  become  a 
“circulation  builder.” 

AN  UNDYING  FLAME 

PUBLICITY  has  become  a  mania  with  many  peo¬ 
ple  in  this  country.  They  make  newspapers 
ridiculous  before  sensible  readers.  New  York 
has  recently  developed  two  exaggerated  cases  of  this 
type  of  madness,  the  real  estate  man  who  played  the 
Prince  for  a  little  Bohemian  Cinderella  and  the  aspir¬ 
ing  authoress  who  played  the  role  of  an  amnesia  vic¬ 
tim  to  get  free  advertising  for  a  book.  In  both 
instances  newspaper  reporters  exposed  the  publicity 
motives,  but  not  until  tons  of  valuable  news  space 
and  illustrations  had  been  wasted. 

Perhaps  these  stories  add  to  the  gaiety  of  the  mid¬ 
summer  silly  season.  Neither  of  them  could  have 
been  ignored  by  an  editor  in  their  early  stages. 
Western  newspaper  men  are  convinced,  however,  that 
New  York  editors  are  very  easy  marks  for  adven¬ 
turers.  The  fact  that  they  seem  to  fall  so  often  may 
be  accounted  for  by  the  infinite  variety  of  schemers 
that  turn  up  in  the  metropolis.  They  also  may  be 
taking  chances  as  a  means  of  keeping  pace  with  tabloid 
circulation  development. 


■M 
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John  T.  Bourke,  political  writer  on  the 
Clei'cland  Xews,  and  dean  of  the  Ohio 
leffislative  correspondents,  is  ill  with 
pneumonia  in  a  Cleveland  hospital. 

D.  B.  MacRae,  for  several  years  a 
PRESIDENT  and  Mrs.  Coolidge  were  column  conductor  for  the  Manitoba  Free 


the  guests  of  Mr.  Clarence  Barron, 
publisher  of  the  Boston  (Mass.)  Xews 
Bureau  and  the  iVall  Street  Journal  at 
his  home  in  Ciohasset  last  week  during 
their  visit  to  Plymouth  and  the  South 
Shore. 

Tlie  Very  Rev.  Monsignorz  Francis 
(jor'lon,  C.  R.,  who  is  editor-in-chief  of 
the  Chicago  Daily  Polish  News,  returned 
recently  from  Rome. 

C.  S.  Representative  Cyrenus  Cole  of 
Cedar  Rapids  Iowa,  formerly  editor  of 
the  Cedar  Rapids  Republican,  has  re¬ 
turned  from  a  three  month’s  trip  abroad. 

W.  T.  Eddy,  publisher  of  the  Carthage 
(III.)  Hancock  County  Journal,  who  has 
been  seriously  ill,  is  reported  to  be  im¬ 
proving  rapidly. 

J.  S.  .\rneson,  owner  and  publisher  of 
the  Thief  River  Fall  (Minn.)  Tribune, 
has  resigned  as  mayor  and  will  locate  in 
Bibbing. 

George  H.  (jodbeer,  editor  of  the  Fitch 


burg  (Mass.)  Sentinel;  J.  Clarence  Hill,  born  Aug.  25. 


Press,  has  been  made  assistant  managing 
editor.  The  promotion  was  made  on  the 
eve  of  the  deiiarturc  for  Australia  of 
John  W.  Dafoe,  editor-in-chief,  who  is 
a  delegate  to  the  Imperial  Press  Confer¬ 
ence. 

Harlan  Miller,  formerly  of  the  Ncn.’ 
York  Evening  Post,  has  returned  from 
a  vacation  in  Maine  and  rejoined  the 
staff  of  the  Netv  York  Herald  Tribune. 

Jack  Hazel  has  resigned  as  assistant 
city  editor  of  the  San  Antonio  E.rpress. 

Glen  Perrins,  secretary  to  managing 
editor  Harold  Goff  of  the  Salt  Lake  City 
Deseret  News,  is  on  vacation,  travelling 
in  the  state. 

Miss  Maxine  Pooler  of  Austin,  Minn., 
has  been  chosen  secretary  to  Richard 
Lloyd  Jones,  editor  of  the  Tulsa  (Okla.) 
Tribune,  whose  articles  are  syndicated. 

Edward  Salt  of  the  reportorial  staff 
of  the  Alliance  (O.)  Reinew  and  I^eader, 
and  Mrs.  Salt  are  parents  of  a  daughter. 


editor  of  the  Athol  (Mass.)  Transcript, 
and  H.  Burr  Eldridge  of  the  IVinchendon 
(Mass.)  Courier,  have  been  selected  as 
judges  of  the  automobile  parade  to  be 
held  in  connection  with  the  annual  Mid- 
State  Fair  at  Gardner,  Mass. 

Hon.  Joseph  W.  Martin,  Jr.,  publisher 
3f  the  North  Attleboro  (Mass.)  Chron¬ 
icle,  spoke  on  legislative  problems  before 
the  local  Rotary  Club,  Aug.  31. 

IN  THE  BU^NESS  OFFICE 

TAMES  L.  FARLEY,  for  20  years  cir- 
*  dilation  manager  of  the  Philadelphia 
North  American,  and  for  the  past  few 
months  in  charge  of  the  country  circula¬ 
tion  on  the  Philadelphia  Inquirer,  has  re¬ 
signed,  and  will  devote  a  large  portion 
of  his  time  to  a  real  estate  firm  with 
which  he  has  been  associated  during 
the  past  five  or  six  years. 

Max  Annenberg,  circulation  manager 
for  the  Chicago  Tribune,  Neiv  York 


\\'.  M.  Baskerville,  managing  editor  of 
the  Atlanta  Georgian,  visited  New  York 
last  week. 

John  Pickering  and  Thomas  Wren,  re¬ 
porters  on  the  Chicago  Tribune,  have  re¬ 
turned  to  duty  after  extended  trips 
through  Europe.  Both  have  written  of 
their  experiences. 

Harold  Morgan,  assistant  city  editor  of 
the  Salt  Lake  City  Deseret  News  and 
Preston  Grover  of  the  copy  desk  are  on 
vacation. 

Dale  R.  Schilling,  formerly  with  the 
I.  N.  S.  bureau  at  Des  Moines,  la.,  and 
the  Des  Moines  Register,  has  been  ap¬ 
pointed  associate  editor  of  the  Insurance 
Field,  New  York  office. 

“The  Penciled  Frown,”  written  by- 
James  Gray  of  the  editorial  staff  of  the 
St.  Paul  (Minn.)  Pioneer  Press  and  Dis¬ 
patch  has  been  published  by  Charles 
Scribner’s  Sons. 

Oval  Quist  has  resigned  from  the  copy 


$225, (XX)  apartment  house  in  the  Lake 
Shore  dirstrict  of  Chicago. 


and  is  now  with  the  Des  Moines  Register 
and  Tribune-News. 

tr  I  Tii  *  u  •  I  *•  _  Stanley  B.  Lowe,  formerlv  of  the  edi- 

t  f  I  ‘orial  staff  of  the  Springfield  (Mass.) 

of  the  South  Betid  Tribune  for  nearly  a  M.nrv  T 


quarter  of  a  century  has  resigned  and 
will  take  a  well  earned  rest.  Neil  C. 
Snyder  and  Nelson  E.  Dodge,  who  have 
been  in  the  Tribune’s  circulation  depart¬ 
ment  for  many  years,  have  been  appoint¬ 
ed  acting  circulation  manager  and  as¬ 
sistant  acting  circulating  manag’er  res¬ 
pectively. 

B.  O.  James  M.  Kirkham,  assistant 
general  manager  of  the  Salt  Lake  City 
Deseret  Nezvs  visited  New  York  recent¬ 
ly.  He  is  making  a  tour  of  new  news¬ 
paper  plants  in  the  east,  with  a  view  to 


perfecting  plans  for  a  new  building  his  ent  for  the  Manitoba  Free  Press,  is  back 
newspaper  expects  to  erect  shortly.  at  his  desk  in  Chicago,  after  i  month’s 
G.  G.  Rooker  of  the  advertising  staff  vacation  spent  in  Winnipeg,  Man  Toron- 
of  the  Spokane  .Spokesman-Rcvietc  re-  ***  Kingston,  Ont.  Mrs.  Williams  ac- 
cently  joined  the  Spokane  Advertising  companied  him. 

Chib.  Miss  Annabelle  Lickey,  society  editor 

J.  L.  Spiegleman,  assistant  circulation  of  the  .South  Bend  Tribune  for  the  last 
manager  of  the  Atlantic  City  (N.  J.)  ‘"o  years,  has  resigned  to  enter  Hamil- 


yenlnor  Nezi's,  is  spending  a  vacation  in 
Canada. 

Walter  Goss,  of  the  advertising  de- 
Purtment  of  the  New  York  Herald  Tri- 
bwic,  is  one  of  the  50  young  men  se 


FOLKS  WORTH  KNOWING 


IIJKRBERT  PETERSON,  unanimously 
elected  publisher  and  treasurer  of  the 
Nerv  Hctfcn  (Conn.)  Morning  Journal- 
.  Courier  early  last 

month,  has  had 
about  30  years 
experience  in  the 
publishing  busi¬ 
ness.  He  was 
.secretary  of  the 
National  News¬ 
paper  Association 
and  with  the 
Bridgeport 
(Conn.)  Post 
nine  years  prior 
to  his  connection 
with  the  Journal- 
Courier.  He  left 
the  Post  when 
new  interests 


Union,  is  now  secretary  to  Henry  L. 
Bowles  of  Springfield,  candidate  for  the 
Republican  nomination  for  Congress. 

Thomas  Hewitt  Mills,  Jr.,  reportorial 
staff,  Prcnddence  (R.  I.)  Journal,  has 
been  appointed  to  take  the  entrance  ex¬ 
aminations  next  March  for  admission  to 
the  military  academy  at  West  Point. 

Miss  Eleanor  Early  has  started  a  new 
column  on  “Girls  and  Games”  appearing 
in  the  Boston  (Mass.)  American  each 
Saturday. 

P'rank  H.  Williams,  special  correspond- 


sdioril  for  moving  picture  actors.  He 
bas  resigned  from  the  Herald  Tribune. 


IN  THE  EDITORIAL  ROOMS 


WILLIAM  PRESTON  BEAZELL,  chusetts 
assistant  managing  editor  of  the  Nciv 
York  World,  left  this  week  for  a  month’s 
'vacation  in  New  England. 

R.  H.  Horst,  managing  editor  of  the 
^ouih  Bend  Tribune,  Mrs.  Horst  and 


Heibekt  Petebson 


came  into  control. 

His  first  position  with  the  paper  of 
which  he  is  now  the  head  was  as  as¬ 
sistant  business  and  office  manager.  He 
took  this  position  in  1915,  and  soon  after 
w-as  elected  to  the  board  of  directors. 
Upon  the  retirement  of  John  B.  Carring¬ 
ton  as  active  publisher,  Edw-ard  T.  Car¬ 
rington  became  publisher  and  treasurer 
and  Mr.  Peterson  took  the  latter’s  place 
as  secretary  and  business  manager.  He 
was  elected  to  his  new  responsibilities 
through  the  swlden  death  in  an  automo¬ 
bile  accident  of  Mr.  E.  T.  Carrington. 


at  the  managing  editor’s  desk  on  the 
Ne7v  York  Evening  Journal.  In  his  ab¬ 
sence,  Mr.  Mulcahy’s  place  has  been 
taken  by  Henry  A.  Montgomery,  city 
editor,  who  in  turn  is  replaced  by  John 
C.  Manning.  Carl  Muller  has  taken  the 
morning  assistant’s  place  at  the  city  desk 
while  Ed.  C.  Lapping  fills  in  as  news 
editor  for  Marshall  Walker,  vacationing. 

Eileen  Hennessey,  society  editor  of  the 
Los  Angeles  (Cal.)  Express,  has  been 
spending  her  vacation  at  Hotel  del 
Coronado,  Coronado,  Cal. 

Charles  Wagoner  has  been  made  Sun¬ 
day  editor  of  the  Detroit  Times,  chan- 
ing  places  with  Robert  Copeland,  who 
goes  to  the  promotion  department. 

Ray  Priest  has  been  made  radio  editor 
of  the  Detroit  Times. 

Ed.  C.  lapping,  assistant  city  editor  of 
the  Detroit  Times,  has  returned  from 
Spokane  and  Seattle,  where  he  spent  a 
six  weeks’  vacation. 

Ralph  Holmes,  dramatic  editor,  and 
Charles  J.  Richardson,  moving  picture 
editor,  have  returned  to  the  Detroit  Times 
after  a  vacation  in  New  York. 

Paul  W.  Long,  news  editor  of  the 
Huntington  (W.  Va.)  Advertiser,  ar- 
ried  in  New  York  on  the  Leznathan  Aug. 
31  after  a  two-month  tour  of  Europe. 


He  was  met  at  the  dock  by  his  father, 
J.  H.  Long,  editor  and  proprietor  of 
the  Advertiser,  and  both  spent  several 
days  in  New  York  before  returning  to 
Huntington. 

.\.  H.  Dasinger,-  formerly  with  the 
Minot  (N.  D.)  Daily  News,  has  been 
named  editor  of  the  Grafton  (N.  D.) 
Neu's  and  Times. 

John  A.  Lloyd,  city  editor  of  the 
Portsmouth  (O.)  Times-Sun,  was  in¬ 
jured  in  an  automobile  accident  a  few 
days  ago. 

Brychan  Powell  of  the  Scremton  Times 
news  staff,  and  Mrs.  Powell  are  parents 
of  a  daughter. 

Tracey  Sweet,  managing  editor  of  the 
Scranton  (Pa.)  Scrantimian,  Sunday 
newspaper,  has  been  named  a  member  of 
the  Poor  Board  in  Lackawanna  county,  at 
a  salary  of  $1,500  a  year. 

J.  B.  Lewis  has  joined  the  reportorial 
staff  of  the  Olympia  (Wash.)  Recorder. 
He  was  formerly  a  resident  of  Van¬ 
couver,  B.  C. 

Wallace  Basset  formerly  on  newspapers 
in  Bridgeport,  Conn.,  and  Scranton,  Pa. 
has  been  named  managing  editor  of  the 
Easton  Free  Press. 


their  son  Gilbert  Horst,  are  motoring  ^came  city  echtor  of  the  E/ Pa.m  ( Tex  ) 


®  northern  Michigan. 


Herald  Aug.  23,  arriving  from  Washing- 


HOLDING  NEW  POSTS 

^  ERALD  DOYLE,  from  Federal  re- 
p<jrter,  Denver  Post,  to  staff,  Chicago 
Tribune,  as  re-write  man. 

\yilliam  Shinnick,  from  re-write  man, 
Chicago  Daily  Journal,  to  Chicago  Tri¬ 
bune  in  the  same  capacity. 

Maureen  McKernan,  from  .Chicago 
Tribune  staff,  to  Chicago  Herald  and  Ex¬ 
aminer. 

Philip  C.  Bankson,  from  e<litor,  Pough¬ 
keepsie  Evening  Star,  to  copy  desk, 
Cleveland  Plain  Dealer. 

Lewis  M.  Nachman,  from  display  staff, 
Dallas  (Tex.)  Times  Herald  to  Wichita 
Falls  Record-News  display  staff. 

H.  L.  McLeary,  from  Brackenridge 
(Tex.)  American  to  reportorial  staff,  San 
Antonio  Ez’cning  Nezvs. 

Charles  Rosskam,  from  editor,  Wild- 
zoood  CN.  ].)  Leader,  to  associate  edi¬ 
tor,  Atlantic  City  (N.  J.)  Ventnor  News. 

H.  Worth  Jones,  from  Houston  Post 
staff,  to  El  Paso  Herald. 

E.  E.  Wheelock,  from  copy  desk,  San 
Antonio  Light,  to  El  Paso  Herald. 


ON  THE  MECHANICAL  SIDE 

TTENRY  A.  HEINMILLER,  of  the 
composing  room  force  Columbus 
(O.)  Diipatch,  was  badly  hurt  a  few 
days  ago  when  caught  between  two  auto¬ 
mobiles  as  he  was  crossing  the  street. 

Henry  J.  Callahan,  formerly  of  the 
mechanical  department  of  the  Marlboro 
(Mass.)  Times,  has  purchased  the  South- 
boro  (Mass.)  Print  Shop,  from  Fred  C. 
Ruddy. 


ton  College,  Lexington,  Ky. 

John  Daniels,  editor  of  the  Venice 
(Cal.)  Vanguard,  is  in  a  critical  condition 
following  a  major  operation. 

Frank  W.  Burke,  for  the  last  seven 


keted  out  of  30,000  applicants  to  join  the  years  a  mcmlier  of  the  editorial  staff  of 
Famous  Players-National  Paramount  the  Minneapolis  Tribune,  has  joined  the 


publicity  staff  of  the  Orplieum  theatre 
circuit. 

Elmer  R.  Smith,  editor  of  the  Crans¬ 
ton  (R.  1.)  N^eu's,  has  returned  from  a 
vacation  spent  in  various  parts  of  Massa- 


T.  R.  Bennet.  former  Spanish  instruc¬ 
tor,  has  joined  the  El  Paso  Herald  staff. 

diaries  \\.  Swan,  former  sports  editor, 
Washington  Herald  and  Cleveland  Leader 


l^iiis  Seibold,  political  expert  for  the  motor  Aug.  16. 

New  York  Evening  Post,  returned  from  Joseph  A.  Mulcahy,  managing  editor 
I  atrip  abroad  this  week.  of  the  Detroit  Times,  has  been  filling  in 


To  the  Editors  of  Ten 
New  Florida  Dailies 

You  know,  of  course,  that  the  way  to  insure  the  success  of  your  news¬ 
paper  is  to  print  the  NEWS— and  the  NEWS  PICTURES,  and  have 
features  that  MAKE  and  HOLD  readers. 

The  Central  Press  Association’s  complete  and  exclusive  daily  illustrated  news 
service  and  features  are  making  and  holding  readers  for  the  important  Florida  dailies. 
The  Daytona  Journal.  Fort  Myers  Tropical  News,  Key  West  Morning  Call,  I.akelan<l 
News.  Miami  Herald,  Orlando  Sentinel,  St.  Petersburg  Times,  West  Palm  Beach 
Times  and  Winter  Haven  Florida  Chief  are  full  daily  service  clients.  The  Jacksonville 
Times  I'nion,  Key  West  Morning  Call.  Miami  Herald,  Orlando  Sentinel,  St.  Petersburg 
Times,  Tampa  Times.  West  Palm  Beach  Times  use  the  Central  Press’  full  page 
pictorial,  the  world’s  best  picture  page,  every  day  in  the  week. 

Central  Press  features  will  make  newcomers  in  Florida  feel  at  home,  for  they 
appear  in  more  than  300  newspapers. 

Write  or  wire  and  tell  us  to  send  you  the  service  or  picture  page  for  four  days 
without  charge. 

Central  ^ress  ^gsnclation 


H.  A.  McNitt 
Manager 

P.S.  We  have  more  than  30  daily  service  and  picture  page  clients  in  California. 


V.  V.  McNitt 
President 


Central  Press  Bldg. 
Cleveland 
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MARRIED  years  tilling  editorial  posts  on  west  coast 

TOHN  FAHEY,  circulation  department  joined  Roy  E.  Shadle  in  the 

J  of  the  Boston  American,  to  Xliss  Mae  Hynes-Clearwater  (Cal.) 

A.  Walsh  of  Dorchester  in  Dorchester  Le„  c.  Warren,  editor  and  owner  of 
recently.  Fahery  has  ^en  m  American  Bertram  (Tex.)  Enterprise,  has  ac- 
crculation  department  for  13  years.  qujred  the  Menard  (Tex.)  Messenger. 

culation  manager  of  the  Springfield  •  u  ^  'u  Wicklander,  lately  co^ect^ 
(Mass.)  Unimv,  to  Miss  Teresa  Eliza-  •‘*’1  government  printing  office  m 

beth  McGillicuddy.  employed  in  the  ad-  •  ^ 

vertising  department,  in  St.  Michael’s  >n  he  (Mmn.)  A/mne/mtia  Fi/ot. 

Cathedral,  Springfield,  Tuesday  morning.  ^hat  paper. 

They  will  spend  their  honeymoon  in  Ber-  Holien  has  purchased  the  llen- 

muda.  dricks  (Minn.)  Pioneer  from  H.  W. 

George  H.  Spears,  editor  of  the  Bishee  Swenson. 

(Ariz.)  Review,  to  Miss  Alice  Curran  I.  J.  Foy  has  sold  the  Ruthven  (la.) 
of  San  Francisco.  Free  Press  to  A.  P.  Bragg  of  Painsville, 

Miss  Helen  Carlyle  MacLeod,  well  Minn, 
known  Minneapolis,  Minn.,  newspaper  p-oster  R.  Moore,  editor  of  the  Brashear 
woman  to  D^glas  Fiske,  Minneapolis  (Mo.)  Aewj  has  taken  over  the  subscrip, 
rector,  Aug.  tion  list  of  the  Kirksville  (Mo.)  Journal 

hver^t  P.  Folger,  reporter,  Galesburg  and  consolidated  the  papers,  moving  his 
(Ill.)  Repubhcan-Register  to  Miss  Dor-  plant  to  Kirksville 
othy  Louise  Forstrom  in  Galesburg,  Aug.  Shawner 

John  A.  Darroch.  formerly  on  the 
.faff,  nf  (rJ\  \  TT«;^  Morgan  will  be  editor. 


CIRCULATION  PROGRESS 


W.  P.  Lawrence  Emphasizes  Polite¬ 
ness  as  a  Sales  A^^ent 


Covey  Heads  Texas  Group 

E.  L.  Covey  of  the  Goree  (Tex.)  Ad¬ 
vocate  was  elected  president  of  the  North¬ 
west  Texas  Press  Association,  which 
held  its  recent  annual  meeting  at  Wichita 
Falls.  Covey  succeeds  W.  C.  Edwards, 
editor  of  Denton  Record-Chronicle.  Other 
officers  elected  are:  Verne  A.  Baker, 
Electra  News,  vice-president ;  R.  H. 
Nichols,  Vernon  Record,  secretary-treas¬ 
urer.  Wichita  Falls  was  selected  as 
permanent  meeting  place  of  the  associa- 


Church  Advertising 

Makes  for  Progress 


“Civilized  progress  has  depended  always  upon 
three  major  factors: 


The  Home 
The  School 
The  Church 


More  recently  there  has  been  added  a  fourth  factor, 

The  Press 

to  supplement  and  magnify  the  influence  of  the  other 
three.  I  can  foresee  a  new  awakening  of  religious 
interest  through  the  medium  of  advertising,”  states 
Douglas  V.  Martin,  Jr.,  Advertising  Manager  of  the 
St.  Louis  Globe-Democrat. 

The  Associated  Advertising  Clubs  of  the  World 
is  helping  to  direct  the  talents  of  men  familiar  with 
advertising  problems  to  the  advertising  problems  of 
the  churches.  We  will  help  your  paper  to  develop 
a  church  advertising  page  that  will  bring  you 

New  Friends 
Increased  Revenue 

and  that  will  lend  a  higher  moral  tone  to  your  whole 
paper. 

Write  for  particulars  to 

Associated  Advertising  Clubs 
383  Madison  Avenue 
New  York,N.Y. 


SPECIAL  EDITIONS  His  slogan  for  the  carriers  is  “Be 

Otr  A\xrxTc-i7  /  rvi  1  \  xfnoxTTXTr-  Prompt,  be  accurate,  be  polite’’— with  the 
MORNIN(j  emphasis  on  the  “polite.”  And  the  boys  do 
NEWS,  special  “Meet  the  Force  their  best  to  live  up  to  it. 
edition  Aug  23,  with  a  tabloid  section  Lawrence  is  a  native  Florida  product, 
devoted  to  biographies  of  News  staff  born  in  Orlando,  and  he  doesn’t  remember 
members  and  stories  of  newspaper  mak-  when  he  wasn’t  with  the  Tribune,  in  one 

s  .r  T.  1,  capacity  or  another. 

Chatham  (Ont.)  Dady  News,  Dollar 

Day  edition,  .\ug.  24.  - - 

Clarksburg  (W.  Va.)  Telegram,  20-  Galesburg  (Ill.)  Evening  Mail,  30-page 
page  section  devoted  to  the  80th  Division  Dollar  Day  edition,  Aug.  22,  heralding 
Convention,  .'\ug.  27.  •  bargain  sales  in  downtown  stores  the  fol- 

Mcriden  (Conn.)  Daily  Journal,  64-  lowing  Monday, 
page  Annual  Home  and  Industrial  Ayer  (Mass.)  Evening  News,  8-page 
Number,  Aug.  28.  tabloid  Prescott  Day  extra,  devoted  to 

Portland  (Me.)  Press  Herald,  74-page  the  life  of  Col.  William  Prescott,  who 
edition  on  Aug.  24  in  three  sections.  commanded  the  Colonial  forces  at  the 

Hickory  (X.  C.)  Daily  Record,  Baby  Battle  of  Bunker  Hill,  and  also  the  130th 
edition,  .Xug.  29.  anniversary  of  the  town  of  Pepperell. 


« TRADE 


LINOTYPE 


MARK* 


MIXED  FACES 


Continuously  Composed 
Continuously  Distributed 
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NEW  PLANTS  AND  EQUIPMENT 

A  LBERT  lea  (MINN.)  TRIBUNE 

is  remodeling  a  building  to  be  its 
permanent  home.  The  company  has  pur¬ 
chased  a  24-page  Scott  press  to  care  for 
increased  circulation. 

Cocoa  (Fla.)  Tribune,  weekly,  has 
ordered  a  new  high  speed  automatic  press. 
Mrs.  C.  H.  Holderman  is  publisher. 

Auburndale  (Fla.)  Journal,  weekly,  has 
announced  a  new  building  will  be  erected 
shortly  and  new  equipment  installed. 

Winter  Garden  (Fla.)  Herald,  weekly, 
is  installing  a  new  plant. 

New  pressroom  of  the  Hartford  Times, 
is  prepared  this  week  for  the  erection  of 
the  twelve  heavy  pattern  unit-type  Hoe 
i6-page  press  units,  shipments  of  which 
were  started  on  Tuesday  from  the  New 
York  plant  of  R.  Hoe  &  Co.,  Inc. 

The  Sherman  (Tex.)  Democrat  has  in¬ 
stalled  four  new  linotype  machines  and  is 
building  a  foundation  for  a  new  16-page 
press. 


store,  who  leaves  to  become  advertising 
chief  for  Stix-Baer  &  Fuller  department 
store  in  St.  Louis.  Mr.  Carlin  was  pre¬ 
sented  with  a  gold  watch  charm  and  an 
honorary  life  membership  in  the  Sioux 
City  club. 

National  Advertising  Specialty  Asso¬ 
ciation  will  hold  its  annual  meet¬ 
ing  Sept.  21-24  in  the  Hotel  Sherman, 
Chicago.  Plans  for  the  meet  are  now 
being  completed  and  it  is  announced 
there  will  be  several  innovations  in  the 
departmental  gatherings.  Mrs.  Bernice 
Blackwood,  secretary  says  an  interesting 
program  will  be  announced  soon. 


Gillpatrick  Aided  the  Luckiest 

Wallace  Gillpatrick,  newspaper  man, 
for  many  years  columnist  on  the  Mexico 
City  Herald,  died  in^New  York  .Aug.  29. 
He  is  best  remembered  as  superintendent 
of  the  Christie  Street  House,  New  Y’ork, 
devoted  to  assisting  unfortunate  young 
men  who  had  a  “l»d  start”  in  life. 


SCHOOLS 

■VTAYNARD  W.  BROWN,  has  been 
appointed  assistant  professor  of  in¬ 
dustrial  journalism  at  the  Kansas  State 
Agricultural  College. 

A  series  of  twelve  lectures  on  journal¬ 
ism  will  be  given  at  the  National  Uni¬ 
versity,  Mexico  City,  by  Prof.  Walter 
Williams,  Dean  of  the  School  of  Journal¬ 
ism,  University  of  Missouri.  Dr.  Puig 
Casaurac,  Secretary  of  Public  Instruc¬ 
tion,  w'ill  reciprocate  by  giving  a  numt^r 
of  lectures  at  the  .American  university 
during  his  coming  trip  to  the  United 
States. 

James  S.  Jackson  of  Akron,  O.,  will 
be  the  editor-in-chief  of  the  Middlebury 
Campus,  the  weekly  publication  of  Mid¬ 
dlebury  College.  ‘ 

Declaring  that  the  course  in  journalism 
at  the  University  of  Wisconsin  is  the 
oldest  and  largest  professional  course  in 
the  study  of  journalism  in  the  world, 
the  Journalism  Alumni  Association  has 
recently  voted  a  resolution  asking  the 
Regents  of  the  university  to  give  the 
course  the  status  and  name  of  a  school 
of  journalism. 

A.  F.  Henning,  head  of  the  school  of 
journalism  at  Southern  Methodist  Uni¬ 
versity,  Dallas,  and  Mrs.  Henning  have 
returned  from  a  2,2()0-mile  automobile 
trip  through  New  Mexico,  Colorado, 
Kansas  and  Oklahoma. 


ASSOCIATIONS 


A/Tinnesot.a  associated 

PRESS  EDITORIAL  ASSOCLA- 
TION  members  will  hold  their  fall  semi¬ 
annual  meeting  in  Duluth,  Saturday,  Oct. 
3,  as  guests  of  the  Duluth  Herald.  Fred 
Schilplin,  publisher  of  the  St.  Clmid 
Times,  is  president  of  the  association, 
and  H.  G.  White,  editor  of  the  Winona 
Republican  Herald,  is  vice-president. 
Exlgar  T.  Cutter,  superintendent  of  the 
central  division,  .Associated  Press,  Chi¬ 
cago,  and  other  officials  of  that  organ¬ 
ization  will  attend. 

Five  hundred  editors  of  daily  and 
weekly  newspapers  of  Illinois  are  ex¬ 
pected  at  the  annual  meeting  of  the 
Illinois  Press  Association  at  the 
University  of  Illinois  Oct.  3.  Members 
of  the  program  committee  in  Decatur 
last  week  made  tentative  plans  for  the 
three-day  session.  A.  H.  Gravenhorst, 
editor  of  the  Effingham  County  Revie^u, 
is  president  of  the  association. 

Minnesota  Editorial  Association  Day 
at  the  state  fair  in  St.  Paul  will  be 
celebrated  Sept.  11.  .A  paper  to  be  called 
the  Minnesota  Editor  will  be  published 
on  the  grounds,  in  charge  of  former 
Lieut.  Gov.  Frank  A.  Day,  Laurance  C. 
Hoflgson  (“Larry  Ho”),  Victor  Port- 
man,  Thomas  Stewart  arxl  W.  P.  Kirk- 
w'ood,  editor  of  the  farm  publications  of 
the  University  of  Minnesota. 

R.  M.  Harben  has  been  elected 
vice  president  of  the  Sioux  City  (la.) 
Advertising  Club  and  Horace  Wulf 
and  R.  D.  Friend  directors.  The  election 
was  made  necessary  by  the  recent  resig¬ 
nation  of  Mr.  Friend  as  president  of  the 
club  and  the  succession  of  Homer  Gill 
to  the  presidency.  At  this  meeting  the 
ad  men  paid  tribute  to  J.  W.  Carlin,  ad¬ 
vertising  manager  of  Davidson  Bros’. 


([Obituary 

/V  RTHUR  T.  LOV'^ELL,  65,  shorthand 
reporter  and  formerly  a  member  of 
the  staffs  of  the  Boston  Globe  and  the 
Boston  Journal,  died  recently  at  his  home, 
Dorchester,  Mass. 

F'rebkrick  Freeman,  71,  whose  busi¬ 
ness  life  had  been  identified  with  the 
printing  supply  business  and  who  was 
widely  known  among  Boston,  Mass., 
newspapers,  died  .Aug.  27,  at  his  home  in 
Winthrop  Highlands,  Mass. 

Chari.es  E.  Gerroi.p.  85,  founder  of  the 
Natick  (Mass.)  Bulletin,  died  recently  at 
his  home  15  Beacon  street,  Boston. 

JoH.N  J.  \'axdemoer,  76,  prominent 
writer  on  linancial  and  mining  problems 
and  Western  representative  of  the  Bab- 
son  Statistical  organization,  died  last  week 
at  his  home  in  Denver.  Mr.  Vandemoer 
was  first  secretary  of  the  Denver  Press 
Oub.  He  was  for  many  years  connected 
with  the  Brooklyn  Eagle. 

.Alexander  Starbick,  74,  veteran  edi¬ 
tor  of  Waltham.  Mass.,  died  recently.  He 
became  editor  of  the  Waltham  I'ree  Press 
in  1888  and  when  that  paper  consolidated 
with  the  Waltham  Ez’ening  Tribune  in 
1895,  becoming  the  Free  Press-Tribune, 
he  became  editor  of  the  combined  edi¬ 
tions.  He  continued  in  that  capacity  until 
1922,  when  the  plant  was  sold  and  he 
relinquished  his  position,  l>ecoming  a 
member  of  the  board  of  directors  of  the 
iwper. 

Carrington  Viser,  63.  Denver  print 
.shop  owner  and  former  linotype  operator 
on  the  Rocky  Mountain  News  and  Den- 
rer  Times,  died  recently. 

Byron  L.  Potte:r,  formerly  advertising 
and  business  manager  of  the  Northamp¬ 
ton  (Mass.)  Herald,  died  recently  at  his 
home  in  Springfield,  Mass. 

WiLuis  DeLos  Winsor,  73,  for  many 
years  a  printer  on  the  Boston  Tran.zcript 
died  recently  at  the  Homeopathic  hospital 
Boston. 

Berton  E.  La  Di'e,  pioneer  newspaper¬ 
man  of  Walla  Walla,  Wash.,  and  former 
editor  of  the  Morning  Unient  there,  died 
Aug.  20  at  his  honie. 
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Five  Thousand 


Dollars 

Duplex  Printing  Press 
5-plate  wide 

Elquipped  with  25  H.  P.  Motor  440 
volt  A.  C. — 60  cycles — 3  phase,  with 
starting  box  and  belt,  pulleys  and 
shafting  complete.  Press  will  print  4, 
6,  8,  10,  12  ,16,  20  pages  of  8  columns 
12  ems,  or  7  cols.  13  or  13V2  ems,  21 
inch  columns. 

Overhauled  seven  years  ago 
and  in  excellent  condition. 

Complete  Stereotyping 
Equipment  which  includes 

Metal  furnace  with  pump 
Curved  casting  box. 

Curved  plate  shaver  with  motor. 
Curved  plate  tail  cutter  with  motor. 
Curved  plate  finishing  block. 

Matrix  Rolling  Machine  with  motor. 
Double  Steam  Table  with  apron. 

Gas  generator  for  steam  table. 

16  Iron  Turtles. 

16  Iron  Chases. 

This  press  and  equipment  is  standing 
at  Jackson,  Michigan,  and  will  be  sold 
where  is  and  as  is  at  the  bargain  price 
of  $5,000.00.  The  equipment  is  worth 
at  least  four  times  this  amount  but 
must  be  moved  by  September  I  5th. 

It  is  the  most  wonderful  bargain  ever 
offered  in  printing  press  equipment. 

The  Booth  Publishing  Co. 

2500  Buhl  Building  Detroit,  Michigan 
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POWERS  PERFECTION  COOLER 

Every  Newspaper  Photo  Engraving  Plant  should  have  at  least  one 


The  Powers  Perfection  Cooler  requires  no  water 
connection  of  any  kind. 

It  can  be  moved  at  will  by  simply  picking  it  up  and 
placing  it  where  it  is  wanted. 

It  has  no  mechanical  parts  to  get  out  of  order. 

It  applies  cold  water  evenly  and  simultaneously  to 
all  parts  of  the  plate— ON  THE  BACK  OF  THE 
PLATE  only. 

It  cools  the  plate  instantaneously  to  the  exact  tem¬ 
perature  required  and  saves  wiping,  mopping  and 
reheating. 

The  price  of  the  Powers  Perfection  Cooler 
is  $350 


The  Powers  Perfection  Cooler  met  with  the  instantaneous  approval  of  hoth  the  workers  and  the  owners 
wherever  it  was  installed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
They  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 

Proprietors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  by  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  burlap.  Watch  the  plate  buckle  and  then  see  him  try  to  straighten  it  out.  You 
know  what  that  means  in  color  work. 

The  use  of  the  Powers  Perfection  Cooler  does  away  with  buckled  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  zinc  etch¬ 
ing  is  heated  from  13  to  16  times  by  the  etcher.  That  tells  the  story. 

ASK  ANY  USER 


Baltimore  News 
Boston  American 
Boston  Post 
B'klyn  Daily  Eagle 
Bronx  Home  News 
Chicago  Daily  News 
Chicago  Herald  Examiner 
Chicago  Tribune 


Denver  Post 

Des  Moines  Register  &  Tribune 
Florida  Times  Union 
Kansas  City  Star 
Milwaukee  Journal 
N.  Y.  American 
N.  Y.  Evening  Sun 
N.  Y.  Morning  Telegraph 

Immediate  delivery  guaranteed 


POWERS,  Inc. 


N.  Y.  Daily  News 
N.  Y.  Times 
N.  Y.  World 
Providence  Journal 
Rochester  Herald 
San  Francisco  Bulletin 
Washington  Times 
Wisconsin  News 


205  West  39th  Street 
New  York  City 
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WHATS  WHAT  IN  THE  FEATURE  HELD 

Further  Details  on  Bryan  Memoirs  Disclosed — Current  News 
Features  Adds  New  Sports  Feature — ‘‘Science  of 
Success”  Being  Retailed  to  Newspapers 


^URTHER  details  regarding  the  “Mem- 

oirs  of  William  Jennings  Bryan" 
which  will  start  publication  in  newspapers 
beginning  either  Sept.  13  or  20,  were 
made  public  this  week  by  Thomas  W. 
Gerber,  manager  of  United  Feature 
Syndicate,  the  distributor. 

Mr.  Bryan  had  intended  to  call  his 
autobiography  “A  Child  of  Fortune,” 
believing  good  luck  and  the  aid  of  his 
friends  had  been  more  responsible  Tor 
his  success  than  his  own  attainments,  Mr. 
Gerber  said.  The  title  was  changed  by 
Mrs.  Mary  Baird  Bryan,  his  wife. 

The  Commoner  had  written  about  80,- 
000  words,  and  the  manuscript  has  been 
cut  down  to  about  50,000  to  run  in  20 
installments.  As  far  as  is  known  the 
preface  was  the  last  thing  he  had  written 
for  it  before  his  death.  The  text  covers 
Mr.  Bryan’s  life  completely  up  to  1900, 
with  chapters  giving  details  of  the  1904 
and  1912  national  political  conventions. 
Very  little  is  told  about  his  term  as 
.Secretary  of  State. 

To  be  included  in  the  memoirs  are  a 
few  hitherto  unpublished  letters,  which 
have  been  given  to  the  syndicate  by  Mrs. 
Bryan,  and  one  unknown  and  undelivered 
speech,  written  about  June,  1914,  and 
called  “Progress  Towards  Peace."  Ap¬ 
parently  the  speech  was  never  delivered 
because  the  outbreak  of  the  World  War 
put  an  end  to  Mr.  Brvan’s  treaty  negotia¬ 
tions. 

Mr.  Gerber  returned  early  this  week 
from  Miami,  where  he  assisted  Mrs. 
Bryan  in  editing  the  first  installments  of 
the  memoirs. 


Dr.  John  Scott  Calhoun,  psychologist, 
has  prepared  a  series  of  charts  in  ques¬ 
tion  form  for  Readers  Syndicate,  Inc., 
New  York,  to  run  under  the  title  line 
“Science  of  Success."  By  means  of  the 
charts  readers  are  supposed  to  be  able 
to  analyze  their  own  characters. 


Associated  Newspapers,  Inc.,  New 
York,  announces  the  East  St.  Louis 
(Mo.)  New  RcTnew  has  joined  its  mem¬ 
bership. 


George  Snevily,  manager  of  the  Bell 
Syndicate,  Inc.,  New  York,  is  spending 
his  vacation  at  his  home  in  Huntington, 
L.  I. 


The  “Raggedy  Ann  and  Raggedy 
Andy”  stories  by  Johnny  Gruelle,  have 
been  discontinued  by  the  United  Feature 
Syndicate,  New  York,  Mr.  Gruelle  hav¬ 
ing  decided  to  devote  all  his  time  to 
the  preparation  of  the  stories  in  book 
form. 


Pierre  Van  Paasen,  columnist  of  the 
New  York  Evening  World,  has  been  en¬ 
gaged  by  Federal  Feature  Syndicate, 
New  York,  to  write  special  Sunday  fea¬ 
ture  stories  on  New  York  life. 


Walt  Mason,  writer  for  the  George 
Matthew  -‘\dams  Service,  New  York,  is 
recovering  from  injuries  sustained  in  a 
recent  accidental  explosion  at  his  home 
in  La  Jolla,  Cal. 


SIR  CHARLES  HIGHAM  WEDS  BUFFALO 
GIRL  AT  SLOUGH,  ENGLAND 


Sir  Charles  Higham,  prominent  British  advertising  man,  was  married  recently 
at  Slough,  to  Mrs.  Eloise  Rowe  Ellis,  of  Buffalo,  N.  Y.  The  picture  shows  the 
hride  and  bridegroom  leaving  the  Registry  Office. 


Continental  Features  announced  this 
week  as  a  three-times-a-week  feature, 
“Strenuous  Americans,”  by  R.  F.  Dibble, 
author  of  John  F.  Sullivan’s  biography. 
It  will  be  illustrated  by  Leo  Kober. 


Lemuel  F.  Parton,  editor  of  Current 
News  ■  Features,  Inc.,  New  York,  has 
signed  a  contract  with  Joe  Humphreys, 
fight  announcer,  to  furnish  a  series  of 
24  stories  about  old  timers  of  fistiana. 
The  articles  will  appear  under  the  caption 
“Joe  Humpreys’  Yarns.”  Humphreys  is 
still  in  the  game,  and  will  announce 
fights  again,  when  Tex  Rickard  opens 
his  new  garden  in  New  York. 


WEEKLY  CHAIN  INCORPORATED 


John  H.  Millar  president  of  Illinois 
Group,  Maguson,  Treasurer 

The  Home  News  Publishing  Company, 
was  recently  organized  at  440  South 
Dearborn  street,  Chicago,  as  publishers 
of  weekly  papers  in  Illinois.  John  H. 
Millar  is  president  and  G.  E.  Maguson 
treasurer. 

The  company  will  be  in  the  weeklv 
field  exclusively,  and  will  build  from  its 
present  holdings  a  drain  which  will 
exceed  12  within  the  next  three  or  four 
years,  Mr.  Millar  expects. 

The  papers  already  owned  are  the 
Amboy  News,  Lake  Geneva  News,  the 
Farmers  City  Journal  and  the  Mendoto 
Bulletin.  Each  is  the  only  newspaper 
in  its  city. 

They  are  run  by  college  men,  who  are 
paid  $40  a  week,  get  20  per  cent  of  the 
profits  and  in  addition  are  shareholders 
in  the  parent  company,  Mr.  Millar  said. 


Dinner  for  Stoddart 

Invitations  are  now  being  sent  out  for 
the  Jubilee  Dinner  to  be  given  in  honor 
of  Charles  H.  Stoddart.  dean  of  Chicago 
advertising  men.  at  the  Blackstone  Hotel, 
Chicago,  Sept.  21.  New  York  and  Chi¬ 
cago  confreres  are  cooperating  in  the 
plans  to  honor  Mr.  Stoddart  who  has 
completed  50  years  in  advertising  in  Chi¬ 
cago. 


SyndicSe,'VnrwrL^%taff,®hrrl^^^^^^^^  Veteran  Boston  Prei.m.n  Die.  Roshndale  Mr.  Mehegan 

ten  a  play  in  collaboration  with  William  Robert  J.  Mehegan,  68,  who  worked  as  entered  the  employ  of  the  Herald  as  an 
Le  Baron,  called  “So  This  Is  Harris”.  ^  pressman  on  the  Boston  Herald  for  48  apprentice  m  the  press  room.  He  was 
Witwer  was  at  one  time  a  copy  reader  consecutive  years  died  recently  at  his  one  of  the  oldest  members  of  the  u^ion. 


on  the  New  York  Sun. 


Frederic  William  Wile,  chief  of  the 
Frederic  William  Wile  News  Service, 
at  Washington,  has  resumed  his  regular 
activities  at  the  national  capital  after  a 
two  months’  transcontinental  newswriting 
expedition.  During  the  summer  Wile 
crossed  the  states  of  Illinois,  Wisconsin, 
Minnesota,  North  Dakota,  Montana, 
Idaho,  Washington,  Oregon,  California, 
Utah,  Colorado,  Kansas,  Missouri,  Ne¬ 
braska,  Indiana,  Kentucky  and  Michigan. 


No  More  Tediou.  Searching 

Searching  for  the  “break-aver”  portions 
of  front  page  stories  has  been  made  easy 
for  readers  by  the  New  Bedford  (Mass.) 
E^’ening  .Standard.  Each  continued  story 
is  numbered  as  follows  “(No.  1  Con¬ 
tinued  on  Page  3)”.  The  page  3  portion 
is  then  headed  “Number  One”  in  large 
size  caps  and  lower  case,  and  the  usual 
headline  omitted. 


We  Print 

COMICS 

and 

MAGAZINE 

SECTIONS 

High  Quality 

COLOR  WORK 

Lei  Us  Quote  On 
Your  Next  Contract 

Missouri  Agricultural 
Publishing  Co. 

J.  E.  NICHOLSON.  Mgr. 
2206  Pine  Street,  St.  Louis,  Mo. 
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"Perhaps  the  most  cosmopolitan  spot  in  New  York  City  is  Forty-third  Street  and 
roadway  .  .  .  Here  ia  a  mammoth  news  stand  which  sells  newspapers  from  every 
ty  in  the  world.  .  .  Every  town  has  similar  stands,  but  none  as  huge  as  this, 
nd  none  as  varied  and  as  picturesque  in  its  patranate.” 

— Boston  Trmaeript,  Oct.  t9,  )S2I 
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FLASHES 


Chicago’s  murder  rate  is  the  business 
of  every  Chicagoan. — Chicago  News. 
Surely  not  that  bad. — Kansas  City  Star. 

The  new  flivvers  are  to  be  painted 
maroon,  green,  blue  and  black.  However, 
the  old  colors  in  jaywalkers  will  continue 
—black  and  blue. — J.  R,  Wolf,  Mil¬ 
waukee  Journal. 

‘‘Cut  in  Gasoline  Price  Due  to  Com¬ 
petition.” — Headline,  the  Nau  York 
Times.  Reassuring.  So  many  of  us  were 
afraid  it  was  the  result  of  philanthropy. 
—Detroit  Free  Press. 

The  trouble  seems  to  be  that  a  man’s 
soul  mate  isn’t  his  sole  mate. — Philadel¬ 
phia  Inquirer. 

England  expects  to  try  a  plan  for  mak¬ 
ing  divorces  cheaper,  so  that  j^r  people 
can  afford  them.  It  is  getting  harder 
and  harder  to  maintain  any  social  distiiu 
tions. — SfKikanc  S pokesman-Review. 

The  kind  of  mother  who  used  to  say 
her  12-year-old  daughter  was  six,  so  she 
could  travel  on  half  fare,  now  says 
she’s  16,  so  she  can  drive  the  car. — 
Columbus  Ohio  State  Journal. 

Savages  so  degraded  they  mind  their 
own  business  and  don’t  bother  their 
neighbors  have  been  detected  in  the  act 
of  living  peacefully  in  Siberia.  Steps 
will  be  taken  immediately  to  civilize 
them. — Netv  York  Sun. 

Mr.  Dawes  says  it  is  too  hot  to  talk. 
This  looks  like  a  new  record. — Detroit 
Vews.  _ 

The  crime  wave  is  spreading.  Mr. 
Hoover  says  Niagara  falls  is  committing 
suicide  and  everybody  knows  that  Chi¬ 
sago  is  robbing  Lake  Michigan. — J.  R. 
Wolf  in  Miluvukee  Journal. 

Considering  the  figures  wasted  over 
debts  and  reparations  it  may  be  said  that 
there  is  no  aftermath  of  the  war — only 
aftermathematics.  —  Norfolk  Virginian- 
Pilot.  _ 

If,  as  an  authority  maintains,  Prohi¬ 
bition  can  never  be  repealed  or  enforced, 
It  would  appear  that  the  irresistible  force 
has  at  last  met  the  immovable  body. — 
Philadelphia  Inquirer. 


VIRGINIANS  TO  TALK  SHOP 

Hold  37th  Annual  Meet  at  Clifton 
Forge,  Sept.  11-12 

Members  of  the  Virginia  Press  .Asso¬ 
ciation  will  meet  Sept.  11-12  at  Clifton 
Forge,  Va.,  to  talk  shop  and  tour  their 
state  by  automobile.  George  O.  Green, 
editor,  Clifton  Forge  Daily  Review,  and 
James  C.  Latimer,  asscKiation  secretary, 
have  arranged  the  program. 

On  the  platform  will  be  John  Budd, 
petsident  John  Budd  Company,  New 
York,  publishers’  representatives;  James 


\V.  Atkins,  president  North  Carolina 
Press  Association ;  Dr.  Henry  Louis 
Smith  president,  Washington  and  Lee 
University;  and  Col.  W.  S.  Copeland, 
editor,  Newport  News  (Va.)  Daily  Press. 
Paul  Scarborough  is  president. 

Tenneasee  Group  Elects  Officers 

Sam  M.  Frame,  Jefferson  City  Watch¬ 
man,  was  elected  president  of  the  East 
Tennesse  Press  Association,  at  the  15th 
annual  meeting  held  at  Sevierville,  Tenn. 
H.  O.  Eckel  of  Sevierville  was  chosen 
secretary.  The  Middle  Tennessee  Pres.s 
-Association  will  meet  at  Nashville, 
Sept.  18. 


Direct  Mailers  to  Hear  Brisbane 

Arthur  Brisbane  has  accepted  an  invita¬ 
tion  to  address  members  of  the  Direct 
Mail  Advertising  Association  at  their 
annual  convention  to  be  held  in  Boston, 
Oct.  28-30.  G.  Lynn  Sumner,  president 
of  the  Association  of  National  Adver¬ 
tisers,  is  also  on  the  program. 

New  Head  for  Birmingham  B.  B.  B. 

Frank  R.  Black  has  been  appointed 
manager  of  the  Birmingham  (Ala.) 
Better  Business  Bureau,  succeeding 
Homer  I.  McEldowney.  Mr.  Black  was 
manager  of  the  Springfield,  Mass.,  B. 
B.  B. 


Norment  Made  Ad  Manager 

A.  G.  Norment  has  been  made  acting 
advertising  manager  of  the  Houston  Press 
to  fill  the  vacancy  caused  by  the  death  of 
A.  F.  Butterfield.  Norment  has  been 
connected  with  the  Press  for  several  years 
as  advertising  solicitor.  He  was  former¬ 
ly  assistant  advertising  manager  of  the 
Evasnsz’ille  (Ind.)  Courier  and  later  ad¬ 
vertising  manager  of  the  Knoxville  News. 


Plant  Shopping  Newt  in  Canton 

The  Canton,  (O.)  Shopping  News,  has 
been  incorporated  with  $i0,0(W  capital  by 
Harry  Nusbaum  and  others. 


) 


'd 


We  have  succeeded 
— not  with  tens  of 
newspapers — hut 
with  hundreds. 


THE  BASIL  LSMITi;  SYSTEM.  Inc. 

International  Cla«*iYieH  Advartiiina 

CiiiioPfi 

Packard  Building,  PhiTadelphia 


Cver^  Size  and  Description 

S^ial  Values 

in  presses  jor  Immediate  Delivery 

'Write  / 

THE  GOSS  PRINTING  PRESS  CO.,  CHICAGO 

The  Qoss  Printing  Press  Company  of  England,  Ltd.,  London 
Messrs.  Edwards  DunlopCompany,Ltd.,  Sydney  *  Sole  Australian  Agent 
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KHAKI  AT  OFFICER  RESERVE  CAMPS 


**Burlington  Gazette  . 

**Cedar  Rapids  Gazette  . 

**Davenport  Democrat  &  Leader. 
♦♦Davenport  Democrat  &  Leader. 

tfDavenport  Times  . 

♦♦Iowa  City  Press-Citizen  . 

tfMason  City  Globe  Gazette . 

♦♦Muscatine  Journal  . 

♦♦Ottumwa  Courier  . 

♦♦Waterloo  Evening  Courier . 


i  WANTED 

ADVERTISING  MANAGER 

WANTED — An  experienced  Advertising  Manager  for  a  daily  news¬ 
paper  in  a  city  of  over  250,000. 

We  want  a  man  whose  past  experience  has  proven  him  to  be  a 
producer  and  a  business  builder.  He  must  be  able  to  get  maximum 
production  out  of  his  local  staff.  To  do  this  he  must  know  bow 
to  handle  men;  he  must  know  merchandising;  he  must  be  able  to 
offer  suggestions  on  the  writing  of  local  copy,  and  above  all  he 
must  be  able  to  sell  this  newspaper  to  local  advertisers. 

He  will  have  the  whole-hearted  cooperation  of  the  heads  of  all  de¬ 
partments,  and  to  the  right  man  with  the  proper  experience,  a  very 
attractive  proposition  will  be  offered. 

Sufficient  time  will  be  given  men  now  employed  to  give  due  notice 
to  employers,  and  all  correspondence  will  be  strictly  confidential. 
Address  Box  A-8 1 0,  care  of  Eiditor  &  Publisher. 


From  Agriculture  alone,  Iowa’s  buying 
power  has  been  increased  ten  per  cent 
over  1924. 


Ninety^eight  per  cent  of  Iowa’s  farm 
land  is  tillable.  There  are  213,439  farms, 
fifty-seven  per  cent  of  which  are  owned 
by  the  occupants. 


Iowa  leads  in  value  of  farm  buildings, 
implements  and  machinery. 


Fifty  per  cent  of  hogs  slaughtered  in 
Chicago  come  from  Iowa. 


"IVIXK  Xew  England  newspaper  men, 
all  members  of  the  Officers'  Reserve 
Corps,  under  the  direction  of  Capt.  Ray¬ 
mond  B.  Hemenway,  Military  Intelli¬ 
gence,  Reserve,  a  reporter  of  the  Boston 
Transcript,  have  haiiflled  all  the  pub¬ 
licity  for  the  civilian  components  of  the 
Army  in  Xew  England  at  Camp  Devens 
this  summer.  In  this  work,  they  have 
l)cen  assisted  by  three  jdiotographers, 
also  reserve  officers,  from  Boston  papers. 

This  was  the  fourth  year  of  the  Cen¬ 
tral  Press  bureau  at  Camp  Devens, 
which  has  branches  at  Fort  Ethan  Allen, 
Vt..  Fort  Adams,  R.  I.,  and  the  harbor 
forts  at  Portland,  Me.  The  chief  func¬ 
tion  of  this  bureau,  organized  in  1921  by 
Lt.  Col.  W.  C.  Sweeney,  U.  S.  A.,  who 
was  chief  censor  of  the  .\merican  forces 
in  Europe  during  the  war,  has  been  to 
furnish  a  military  news  service,  free 
from  the  taint  of  propaganda  to  all 
newspapers  in  Xew  Fingland. 

Twenty-four  hour  office  service  is  fur¬ 
nished  ;  an  officer  is  always  mi  duty  to 
answer  calls  from  newspapers  and  Pj 
furnish  information  to  any  who  desire 
it. 

A  completely  furnished  photographic 
laboratory  has  been  installed  at  the  bu¬ 
reau  where  official  photographs  are  tin- 
ished  for  free  distribution  to  photi) 
agencies  and  newspapers. 

The  following  Xew  England  news¬ 
paper  men,  in  addition  to  Capt.  Hemen- 
way,  have  been  on  duty  at  press  head¬ 
quarters  for  15  days  this  summer:  Camp 


Devens,  2nd  Lt.  Daniel  J.  Lynch,  Inf.- 
Res.,  Boston  Globe  reporter;  2nd  Lt. 
Daniel  Rochford,  M.  I.-Res.,  military 
editor,  Boston  Transcript ;  1st  Lt.  Will¬ 
iam  J.  Xewman,  staff  specialist,  busi¬ 
ness  office,  Boston  Transcript;  2nd  Lt. 
Joseph  M.  Coburn,  M.  I.-Res.,  labor  edi¬ 
tor,  Lynn  Item;  1st  Lt.  William  J.  Sla- 
tor,  staff  specialist,  assistant  night  edi¬ 
tor,  Springfield,  (Mass.)  Union;  1st  Lt. 
Joseph  H.  Fountain,  Cav.-Res.,  tele¬ 
graph  editor,  IVorcester,  (Mass.)  Ga. 
aette. 

F'ort  Fithan  Allen,  \’t. — Capt.  Sidney 
Cook,  Inf.-Res.,  Boston  Herald  re¬ 
porter  ;  2nd  Lt.  Michael  F.  Shea,  Inf.- 
Res.,  Boston  Herald  reporter. 

PlKitographers  who  have  spent  their 
annual  vacation  working  for  Uncle  Sam 
are:  1st  Lt.  Lester  F.  MacLellan,  Sig.- 
Res.,  photographer,  Boston  Adz’ertiser ; 
1st  Lt.  Morris  Fineberg,  Sig.-Res.,  Bos¬ 
ton  Post;  1st  Lt.  Hugh  O’Donnell,  Sig.- 
Res.,  Boston  Globe.  Capt.  L.  L.  Claj'ton, 
a  native  of  Canton,  Mass.,  a  regulai 
army  f)fficer,  is  in  charge  of  the  pho¬ 
tographic  laboratory. 


New  Daily  For  Texas 

The  Plains  Journal  Company,  publishers 
of  the  Lubbock  (Tex.)  Weekly  Journal 
shortly  will  inaugurate  the  Evening  Jour¬ 
nal,  with  diaries  A.  Guy  as  editor  and 
Dorrance  Roderick,  manager.  The  .\sso- 
ciated  Press  will  serve  the  new  daily, 
for  which  added  staff  and  equipment  are 
being  assembled. 


♦♦  A.  B.  C.  Pnblishers’  Statement,  March  31,  1925. 
tt  Government  Statement,  March  31,  1925. 


IOWA  is  very  close  to  the  geographical 
center  of  the  United  States,  in  the  heart 
of  the  corn  belt  and  ranks  first  in  value 
of  corn,  oats,  horses,  hogs,  poultry  and 
eggs. 


Iowa  is  a  prosperous  state.  Its  buying 
power  is  a  certainty.  Its  wealth  is 
uniformly  distributed.  Its  newspaper 
columns  are  productive  for  National 
and  territorial  advertisers. 


New  England  newspaper  men  who  conducted  Camp  Devens  Press  Bureau. 
Left  to  right — (iapt.  L.  L.  Clayton.  U.  S.  .4.  photographer;  Capt.  R.  B.  Hemen¬ 
way,  chief  of  bureau.  Boston  Transcript;  Lt.  J.  H.  Fountain,  Worcester  Gazette; 
Lt.  W.  S.  Slator,  Springfield  Union;  Lt.  I).  J.  Lynch,  Boston  Globe. 


NEW  ENGLAND  NEWSPAPER  MEN  DON 


These  Papers  Assure  You 
Merchandising  Co-operation 


Circulatioa 

Rate  for 
S,0M  Unes 
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(E) 

13,455 
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(E) 
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IOWA 

A  RICH  MARKET 
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PENNSYLVANIA  leads  all  states  in  mineral  and  industrial  productions.  Its  output  of 
anthracite  and  bituminous  coal,  coke,  iron  ore  and  oil  are  enormous. 


Shoes 

Building  Brick . 950,000,000  Units 

Stogies  . 1 10,000,000  Units 

Cigarettes  ..........  3,000,000,000  Units 

Cigars . 2,000,000,000  Units 

Confectionery . 250,000,000  Pounds 

Gasoline  . 450,000,000  Gallons 


Handkerchiefs . 5,000,000  Dozens 

Hats . 600,000  Dozens 

Hosiery  . 400,000,000  Pairs 

Ice  Cream . 30,000,000  Gallons 

Matches . 21,000,000,000  Units 

Teeth . 70,000,000  Units 

Zinc . 400,000,000  Pounds 


Some  annual  quantity  production  : 
20,000,000  Pairs 


PENNSYLVANIA  agricultural  development  is  unsurpassed  and  more  than  $500,000,000  of 
crops  is  produced  annually. 

This  diversity  of  industries  is  an  assurance  of  steady  prosperity  in  the  Keystone  State. 

In  reaching  out  for  this  market  you  will  find  the  following  list  of  papers  a  power  of  influence. 


CircnU* 

2.500 

10.000 

Cireala* 

2.5tt 

it.tta 

lion 

lioe* 

linM 

tiM 

1»M 

u>« 

••Allentown  Call  . 

(M) 

29,545 

.10 

.10 

••Scranton  Times  . 

....(E) 

43,200 

.12 

.11 

••Allentown  Call  . 

.(S) 

19,382 

.10 

.10 

••Sharon  Herald  . 

....(E) 

7,514 

.0285 

.0285 

ttBeaver  Falls  Tribune  . . . 

.(E) 

6,033 

.03 

.03 

Stroudsburg  Record  (E) 

Press. . .  (M) 

8,078 

.045 

.045 

ttBloomsburg  Press  . 

(M) 

7,400 

.029 

.029 

••Sunbury  Daily  Item  . 

....(E) 

4,564 

.025 

.021 

••Chester  Times  . 

.(E) 

16,576 

.06 

.06 

••Warren  Times-Mirror  , 

.(E&M) 

8,780 

.04 

.04 

ttCoatesville  Record . 

.(E) 

6,650 

.035 

.03 

••Washington  Observer 

and 

Re- 

••Connellsville  Courier  . . . . 

,(E) 

6,233 

.02 

.02 

porter  . 

.(M&E) 

17,181 

.06 

.06 

••Easton  Express  . 

,(E) 

22.416 

.07 

.07 

ttWest  Chester  Local  News. 

....(E) 

11,252 

.04 

.04 

••Erie  Times  . 

.(E) 

27,456 

.08 

.08 

••Wilkes-Barre  Times-Leader 

....(E) 

24,374 

.08 

i>6 

Harrisburg  Telegraph  . 

.(E) 

40,022 

.095 

.095 

••Williamsport  Sun  . . . . 

- (E) 

20,149 

.07 

J»7 

ttHazleton  Plain  Speaker.. 

..(E) 

} 

19,680 

.07 

.06 

ttYork  Dispatch  . 

....(E) 

19,139 

.05 

.05 

ttHazleton  Standard-Sentinel.! M) 

( 

••Mount  Carmel  Item  . . . . 

.(E) 

4,581 

.025 

.021 

••Oil  City  Derrick  . 

(M) 

6,377 

.035 

.035 

••A.  B.  C.  Pnbli#her»’ 

Statement,  March  31,  1925. 

••Pottsville  Republican  and 
ing  Paper  . 

Mom- 

...(E&M) 

16,109 

.08 

.07 

ttCovernment  Statement,  March  31,  1925. 
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BIG  NEWS  PLAY  FOR 
INCOME  TAXES 

(Continued  from  page  3) 


The  St.  Paul  Dispatch,  which  has  not  coma  Ledger,  Tacoma  News-Tribune, 
hitherto  printed  income  tax  data,  did  so  Seattle  Times,  Seattle  Post-Intelligencer, 
Sept.  1.  The  Dispaich  refers  to  the  pub-  Spokane  Spokesman-Review  and  Spokane 
licity  statute  as  the  “snooping  law,”  re-  Chronicle.  The  Spokane  Press  omitted 
gards  it  as  an  unjustified  invasion  of  the  all,  stating  in  a  front-page  editorial  that 
rights  of  private  citizens,  and  urges  its  taxes  paid  are  a  man’s  own  business.  The 
repeal.  Meanwhile,  since  the  law  is  on  Spokesman-Review  published  returns  of 


story  on  the  first  page  to  a  far  greater  books,  the  newspaper  “recognizes  the  individuals  only,  including  a  group  of 

1  ne  ^1.,  . :*.u  n _  _ _ _ _ 


extent  than  ^y  of  the  other  papers.  1  lie  pardonable  public  curiosity  with  State  figures  paying  more  than  $10,000, 

fact  that  L  B.  McLean,  owner  ai^  ed^  respect  to  the  figures.  Since  it  is  quite  and  prominent  SpoLne  residents  paying 

fi!  tViP  ’mposs'Wc  to  publish  any  complete  list  of  more  than  $1,000  and  men  prominent  in 

'f prom  .ovpq*^  income  tax-payers,  either  local  or  national,  business  and  politics  of  all  payment  levels 

Posts  ead  of  the  d'strf  residents  t^  Dispatch  has  selected  a  number  of  in-  one  being  as  tow  as  $39.  Press  Associa- 
Sev^al  pages  of  names  w  e  p  y  (i,vi(juals  and  corporations  whose  affairs  tion  dispatches  of  national  figures  were 

f  n-  .  •  ,  „  may,  in  a  certain  sense,  be  regarded  as  also  printed. 

The  public  property  and  presents  returns  in  Of  the  10  daily  newspapers  published  in 

ents  and  of  ^  each  instance  herewith.”  Los  Angeles,  Long  Beach  and  Pasadena, 

ers,  vyi  'i  *  f  _  lists’  Daily  N^ews,  through  seven  published  income  tax  payments  of 

conspicuously  absent  fro^^  Howard  Kahn,  its  editor,  says:  Southern  California  people.  The  Los  An- 

*.  *?  °  f  ^..Ki.vhinJ^hp  Osts  Tn  “With  the  exception  of  the  Great  geles  Herald  published  eastern  tax  pay- 

tonal  reasons  for  pu  s  8  •  -  Xorthern  and  Northern  Pacific  we  publish  ments  only.  None  of  the  papers  which 

quiries  m  ^ “mattpr  of  income  tax  statements  of  local  printed  the  story  gave  reasons  for  so  do- 

dealing  with  the  returns  as  ^  matter  of  individuals,  for  the  reason  ifig.  and  only  oL  which  did  not  print  it 

news.  It  was  thought  that  a  strong  reac-  ^ ^  mltrated 

tion  could  be  fostered  against  further  t^  ^  however  print  the  figures  of  national  Daily  News  said  in  part: 
publicity  and  Congress  thereby  induced  “Because  Cornelius  Vanderbilt.  Jr.,  pub- 

\V.  C.  Robertson,  editor  of  the  Minne-  lisher  of  the  Illustrated  Daily  News,  be 


to  repeal  the  publicity  law  at  the  coming 


notables  and  some  local  names,  while  the 
Hear.st  Call-Post  printed  the  “high- 
spots”  of  big  cities  outside  of  .San  Fran¬ 
cisco.  The  Oakland  Post-EHtjuirer,  also 
a  Hearst  paper,  published  national  no¬ 
tables,  and  some  Oakland  and  San  Fran¬ 
cisco  names.  The  Oakland  Tribune 
printed  the  names  only  of  “big  ones”, 
excluding  tax-payers  of  nearby  cities. 

New  Orleans  newspapers,  by  agree¬ 
ment  several  months  ago,  printed  no  re¬ 
turns. 

In  Portland,  Ore.,  the  Oregonian,  Ore¬ 
gon  Journal  and  Portland  Telegram  de¬ 
cided  not  to  publish  the  lists  on  the  ground 
that  they  are  not  of  sufficient  general 
interest  and  importance.  The  Portland 
Xe^L's  is  publishing  the  “high  lights.” 

Portland  (Me.)  dailies,  the  Express 
and  Press-Herald,  both  published  returns 
Sept.  2  without  comment. 

Chattanooga  (Tenn.)  newspapers  are 
carrying  the  press  association  reports, 
playing  up  the  largest  tax-payments  listed 
from  the  state.  They  have  not  sent  re- 
(Continued  on  page  33) 


winter  session. 


All  thp  Haltitnnrp  nanprs  nrintpd  in-  N/ar,  holds  that  it  is  bad  tastc  to  lieves  that  publication  of  income  tax  pay- 

stalments  of  the  returns— th^  Sun  and  ’^''oadcast  figures  and  the  Star  has  printed  ments  constitutes  unwarranted  prying  into 
F->rninP  Ti/it  niihlished  bv  the  A  S  Abell  ^  ^  returns  of  national  importance,  and  interference  with  other  persons’  af- 
n^i^nv  he  Panted  a  press  fairs,  none  of  the  three  newspapers  pub- 

toidMhe  Ai!L/and’tL  ^Lncoii,  Hearst  association  dispatch  giving  nationally  no-  lished  by  Vanderbilt  News^pers  Inc., 
nanerc  'I'lip  Npu,<i  and  the  American  are  ^  ®  figures.  Will  carry  articles  based  on  these  figures, 

LlLtiiic  names  and  nrinting  only  a  few  Minneapolis  Tn/uoic  is  not  printing  today  or  at  any  other  time.” 

of  the  largest  taxes  ^  The  Sun  and  the  reports,  stating  it  ‘would  regard  pub-  The  Tones  published  only  figures  over 
Fveninir  Sun  which  criticized  the  ooliev  ''‘nation  of  peoples  income  taxes  as  news  $40,000,  except  movie  notables,  who  were 
^  ’  P®  y  when  it  regards  publication  of  people’s  featured  regardless  of  amount  paid.  The 


rtf  maWinn  thpsp  rptiirns  niihlic  a  vpar  “  us  imuiieduoii  ui  jjcopic  s  icaiureo  regardless  01  amount  paiO.  me 

ago  and  which  have  continu^-d  to  criticize  q" m^v^'pee^r^  ma"’ h ^d'  Save  the 

-  i-_..  _  _  _ _ i _  1  ommy  1  eeps  may  be  disappointed  over  story  inside  position  in  small  tvne.  The 


artetn!v"(''onlrress*^’^  unwise  law  en-  publish-  the  story  on  Sept.  1.'  The  latter,  a  Van- 

Returns  of  the  executives  of  the  Sun  '"S  taxpayers  in  the  St.  derbilt  pafier,  gave  the  reason  quoted 

aiKl  the  Kvening  Sun  were  printed  con-  'i'mVrt  ^lie  Examiner  owned  by  W.  R. 

spiruonslv  on  tlie  lirst  day.  The  tax  paid  rfil'*  .  " 'I ‘'?"^''l‘=red  such  publicity  an  in- 


lished  the  next  day  ^  ^■'tf-Dsspatch,  Star  and  Titles — Pub-  t  hronicle  may  publish  the  returns  of  im- 


In  Denver  the  Pntt  ind  the  Prhrcts  installment  of  3^)0  names  portant  people,  but  will  not  print  local 

s;.,.,  a„,l  ™„bc,,  of  aZ’rS;  ''' 


Shaffer  Group,  did  not  publish  them,  in  _ _ _ _ c  cno 

accordance  with  the  announcement  from  -j-jP  n'  fit  t  °  ft  , 

Indianapolis  headquarters  Monday.  The  th Jt  ‘‘P  hit'? 

Express  in  commenting  on  the  publicity.  t  ^  t 

said  “The  secrecy  that  has  hitherto  sur-  LS  tv  iend '  nt  ^  consonant  with  the 
rounded  the  internal  revenue  department  F3.;„n„  ,1,  9 

has  letl  to  all  manner  of  abuses  Publi-  f  c™  Government, 

city  or  the  threat  of  publicity  will  cure  /  desirab  e  as  to  income  taxes 

..  *  It  IS  no  less  desirable  as  to  realty  taxes. 

Income  tax  payments  were  published  p ^  seriously  argue  for  the 

Aug.  31  by  the  Kansas  City  Star  and  the 

Kc^sas  City  Journal  and  pLt.  Reporters  °  York  World, 

e  u  1  ^  11  under  the  same  ownership, 

from  the  newspapers  were  the  only  callers  j.  Globe- Democrat  «v.5- 
at  the  collector’s  office  Monday.  These  “Tivir  cr.no  of  tu  .  .•  c 

papers  had  published  several  names  and  tPooo 

payments  March  25  and  26  and  ceased  then  ,  ;  •  j  r  compiled 

after  Washington  had  ordered  the  col-  t"l,rc  "  rt 

lector  to  close  his  books  until  ordered  to  P  „;*i,  f  ^  ’  9*^*^  .9^ 

open  them  Ralph  W.  Ellis,  general  man-  Sin^^^brTh  s‘ 
a^ng  editor  of  the  Journal-Post  said  soundness  of  the  Congressional  act  au- 
\Ve  are  publishing  the  payments,  not  thorizing  inspection  of  the  lists.” 

Ixcause  we  believe  they  should  be  pub-  •  ^ost  newspapers  in  the  State  of  Wash¬ 
ington  published  nationally  important  re 


lished  but  because  thev  are  available  and 


their  publication  will  do  more  than  any-  turns,  but  devoted  very  litfle  space  to  local 
thing  else  to  focus  public  opinion  upon  an  fi  Attention  was  given  ^  Spokane, 

unjust  provision  of  the  income  tax  law  •  •  !  — 


which  should  be  repealed.” 

Publication  of  the  returns  was  made  in 
the  Cincinnati  Post  and  the  Commercial 
Tribune.  Edward  B.  McLean’s  Enquirer, 
unlike  his  Washington  Post,  joined  the 
Times-Star,  it  is  said,  decided  at  the  last 
minute  not  to  give  the  returns  publicity. 
The  Enquirer  held  that  the  public  was  not 
entitled  to  information  which  was  gen¬ 
erally  regarded  as  confidential. 


Seattle,  and  Tacoma  [wople  by  the  Ta- 


^1)C 


These  two  newspapers  of¬ 
fer  the  most  powerful  all¬ 
day  service  in  New  York 
available  as  a  unit  under  a 
single  contact.  The  650,000 
Daily  World  —  Evening 
World  readers  constitute  a 
highly  concentrated  force  to 
be  reckoned  with  in  any 
campaign  designed  to  effect 
distribution  in  Greater  New 
York. 


Pulitzer  Building,  New  York 
Tribune  Tower,  Chicago 


EV 


Loa  Angalea,  CalM. 

Coined  S,T4f  Daflg  Avarsga  flmilatVai 

Rworn  Oorernment  Statement,  Biz  Uoothe 
Ending  Uarrb  tl,  1024,  17S.B49  Daily.  Six 
Monthi.  Ending  Mareh  81,  1936,  177,298 
Dally.  Increase  in  Dally  Average  Clrcnla- 

tlon,  8,749.  _ 

IT  COTEBB  THE  ITELD  OOKPLSTELT 


EEEBBSEHTATiy  E8 : 

H.  W,  Moloney,  604  Timet  Bldg.,  Mew  York. 
O.  Logan  Payne  Co.,  401  Tower  Bldg.,  6 
North  Michigan  Are..  Chloago. 

A.  J.  Norris  Hill.  710  Hearst  Bldg.,  Ban 
F-sneiseo  Calif 


THE  SEATTLE  TIMES 

Seattle’s  Leading  Newspaper 


Continued  and  Increased 
Supremacy 


F.ead9  in  A.B.C.  Circulatitm  in 
Seattle  Trading  Territory. 

Ixads  in  Total  Volume  of  Paid 
Advertising. 

Gained  in  every  class  frf  adve*" 
tising  first  6  months  this  year; 
total  gain  closely  approaching  a 
half  million  lines. 


The  Timex  Is  Notably  Dominant 

Kcf*rescntath‘es 

The  S.  C.  Beckwith  Special  Agency 


New  York.  Chicago,  St.  I»uis»  l>etroit, 
Atlanta.  Kansas  City. 

R.  J.  Bidwell  Co. 

San  Francisco 


100  an5ele0  Ctme0 


California’s 
Great  Newspaper 


More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 


Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market. 


The  First  thought 
of  those  who 
advertise  to 
Texans  is 
usually 


Ciie  Ballais 
iHorning 


—  The  paper  of 
Prosperil^  Zone 


“THE  ERIE  OVERTURN" 


Is  worth  knowing  about,  if  you 
ever  buy  advertising  space  in 
newspapers.  The  Dispatch-Her¬ 
ald  is  now  the  home  paper  of  a 
large  majority  of  the  people  in 
its  field.  .Ahead  in  completeness 
of  news  service,  in  circulation 
and  in  advertising  lineage,  by  a 
comfortable  margin.  The  paper 
which  used  to  hold  the  lead  in 
Erie  is  now  second. 


Erie,  Pa.,  Dispatch-Herald 


WILLIAM  A.  HENDRICK.  PubUsher 
LOUIS  BENJAMIN,  Treas.  A  Gen.  Mgr. 
CHAS.  H.  EDDY  CO.,  RapreMntativef 

New  York  Chicago  Boston 


;S^anj3rr.cinftsro 

Cl)r.oniflc 


P.\^  ING  circulation 
determines  the  loj(i- 


cal  choice  of  an  adver¬ 
tising  medium.  In  San 
I'Vancisco  and  North¬ 
ern  California  it  is  a 
rectigni/.ed  ■  fact  that 
The  (chronicle  follow¬ 
ing  has  the  buying 
power. 
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Alabama 
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Coloradc 
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Florida 
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INCOME  DISTRIBUTION 
SHOWN  BY  STATES 


Official  Compilation  on  the  Subject 
Furnished  from  Returns  Made 
by  Taxpayers  in  1924  on 
1923  Earnings 


LD 

iher 

Iff. 

ives 

ston 


Distribution  of  income  by  states  is 
shown  by  an  official  compilation  made 
public  in  Washington  this  week,  based  on 
personal  returns  made  by  income  tax- 


for  the  calendar  year  1923.  The 

compila- 

tion  follows: 

States 

N  umber 

and  Ter¬ 

of 

Net 

Total 

ritories 

Returns 

Income 

Tax 

Alabama... 

51,049 

$159,433,325 

$2,846,927 

Arizona. .. 

22,899 

59,748,392 

605,006 

Arkansas. . 

35,788 

131,073,854 

2,730,647 

California. 

517,109 

1,714,581,490 

40,254,388 

Colorado.  . 

72,366 

212,696,874 

3,486,472 

Conn.  . . . 

149,820 

474,411,971 

11,202,890 

Pelavvare. . 

19,202 

57,457,020 

1,405,395 

Dist.  of  C. 

75,796 

284,622,234 

8,083,050 

Florida  . . 

49,591 

168,128,523 

3,955,588 

Georgia  . . 

71,341 

223,729,676 

3.769,900 

Hawaii  . . 

12,421 

51,215,424 

1,562,123 

Idaho  . . . 

25,012 

62,466,754 

528,338 

llli"ois  . . 

676,489 

2,359,199,649 

64,807,592 

Indiana  . . 

178,831 

525,786,474 

8,159,752 

lou  a  .... 

135,864 

396,667,674 

4.893,543 

Kansa.s  . . 

86,291 

216,221,969 

2,141,621 

Kentucky.. 

79,091 

232,912,807 

4,065,930 

Louisiana. 

67,440 

229,808,358 

4.863,403 

Uaine  . . . 

48,435 

143.272.241 

2,787,223 

Karvland.. 

127,770 

539,830,478 

15,782,160 

Mass.  ... 

415,100 

1,414,382,744 

42,538,384 

U'chigan. . 

350,072 

1.113,063,342 

29,879,183 

Minn.^  ... 

114,360 

384,466,0.’! 

7,306,708 

Miss . 

27,851 

95,440.893 

2,028,933 

Missouri. . 

192,282 

632,44.1,938 

13,588,695 

Montana. . 

42,809 

106,035,884 

859,065 

Nebraska.. 

70.545 

196.192,820 

2,561,459 

Nev-i.la  .. 

10,467 

28.578.692 

313.076 

V.  Hamp. 

.16.876 

105,143,931 

1.650,844 

N.  Jersey. 

293.503 

1,055,438, .“^OS 

30,644,670 

N.  Slexico 

12,202 

32,766,508 

338,781 

X.  York.  . 

1.221,654 

4,870,167,176 

202,159,777 

N.  Carol’a 

68,191 

212,861,410 

5,426.1.10 

N.  Dakota 

18.054 

48,633.212 

424,774 

Ohio  . . . . 

463,017 

1,569,493,352 

35.886,503 

OH.ahf.ma . 

70,189 

222.386,786 

3,854,748 

hregon  . . 

69,123 

190,493,824 

2,899,388 

Pmn . 

740,478 

2,741,322,702 

80,310,092 

H  Isband. 

66,965 

273.347,408 

8,427,156 

5.  Carol’a 

28.225 

95,204,234 

1,756,820 

$.  Dakota. 

21,928 

51,918.489 

383,575 

fninessec. 

69,081 

228,717.906 

4,396.162 

Ttxas  . . . 

200,683 

629,967,005 

11,087,537 

itah  ..  .. 

30,242 

87,454,320 

841,751 

Vermont . . 

21,752 

65,065.427 

1,333.438 

Virginia. . . 

77,451 

245,484,212 

3,722,974 

Wish’gton 

116.057 

374,721,354 

4,382,752 

W.  Virg’a 

89,263 

260,879.664 

3,876,254 

Wisconsin 

194,050 

674,007,072 

12,433,996 

Wyoming.. 

21,246 

65,003,827 

716,482 

TAX  PAYMENTS  IN  NEWSPAPER  F1EU> 

(Continued  from  page  18) 

Victor  H.  Hanson,  publisher  Birmingham  News  and  Montgomery  Advertiser, 
$5,951.67. 

Mrs.  VV’eenonah  Hanson,  Birmingham,  $7,541.15. 

Houston  (Tex.)  Chronicle,  $6,241. 

Houston  Press,  $6,864. 

Macon  (Ga.)  Telegraph,  $1,303. 

Memphis  Press,  $7,596. 

Montgomery  Advertiser,  $461.10. 

G.  B.  Parker,  general  editorial  director  Scripps-Howard  Newspapers,  107. 

Mrs.  G.  B.  Parker,  $107. 

ban  Antonio  Express  &  News,  $12,243.25. 

Savannah  Press,  $3,700. 

Pleasant  A.  Stovall,  editor  Savannah  Press,  $2,947. 

R.  S.  Sterling,  owner  Houston  Post-Dispatch,  $5,441. 

Frederick  1.  Thompson,  publisher  Mobile  Register,  Mobile  Item,  Birmingham 
.-\ge-Herald,  and  Montgomery  Journal,  $6,007.30. 

Tuscaloosa  (Ala.)  News,  $1,373.02. 


Tout.  ..7,698,321  $26,336,337,843  $703,962,165 


BIG  NEWS  PLAY  GIVEN 
TAX  PAYMENTS 

(Continued  from  page  32) 


porters  to  the  collector’s  office  at  Nash- 
1  rille  for  additional  state  information. 
Among  Illinois  newspapers  which  re¬ 
fuse  to  print  local  income  tax  reports  are 
•lie  Galesburg  Mail,  Deeatur  Reviezo, 
Quincy  Herald  and  Quincy  IV hig- Journal. 
General  returns  furnished  by  tlw  Associ- 
ited  Press  are  published  by  all  of  these 
pipers,  except  the  Galesburg  Mail,  which 
ays  that  the  amount  of  taxes  a  man  pays 
» no  one  else’s  business.  The  Decatur 
Review  believes  that  publication  of  the 
ftturns  is  an  invasion  of  private  rights 
and  is  unjust  to  the  individual  unless  ad- 
ojiBte  explanation  of  the  return  is  given, 
adiile  the  Quincy  Herald  believes  that  the 
interest  in  these  returns  is  prompted  by 
Pet^  curiosity,  which  is  always  stirred  by 
[  Pfymg  into  men’s  private  affairs, 
y.  Y.  Dallman,  managing  editor  of  the 
'Umnis  State  Register,  says  that  the 


printing  of  the  income  tax  returns  is  a 
trespass  on  private  rights  and  harmful 
rather  than  beneficial  in  its  effects. 

John  H.  Harrison,  editor  of  the  Dan- 
zdlle  Commercial  News,  says  that  it  serves 
no  good  purpose  because  it  does  not  re¬ 
veal  evasions  or  manipulations  of  returns, 
while  the  Quincy  Whig-Journal  ignores 
local  returns  as  “promoting  no  public 
good  and  only  catering  to  unwarranted 
curiosity  and  supplying  material  for  petty 
gossip.” 

The  San  Antonio  E.vprcss,  Evening 
Xeies  and  the  Light  all  printed  available 
income  tax  data  without  comment.  The 
Express  and  the  Light  published  lengthy 
lists  dispatched  by  the  Associated  Press 
from  Austin,  containing  names  of  Texans 
who  paid  over  $10,0(K(. 

(3nly  one  newspaper  in  Dallas,  the  Dis¬ 
patch,  is  publishing  the  income  tax  fig¬ 
ures. 

The  Dispatch  has  begun  the  task  of  pub¬ 
lishing  the  entire  list  of  more  than  100,000 
taxpayers  at  the  Dallas  office.  The 
Morning  News  and  the  Journal,  both 
published  by  A.  H.  Belo  &  Co.,  have 
taken  the  position  tliat  the  making  public 
of  the.se  figures  is  an  invasion  of  the  pri¬ 
vate  rights  of  citizens,  and  that  their 
publication  would  serve  no  good  public 
purpose. 

The  Times  Herald,  published  by  Ed¬ 
win  J.  Kiest,  regards  the  publicity  feature 
of  the  iticome  tax  law  as  “un-.American.” 
I'cw  papers  in  Texas  are  publishing  the 
returns. 

In  general,  the  press  of  the  smaller  cities 
are  printing  only  the  reports  gathered 
and  distributed  by  the  Associated  Press, 
United  Press,  United  News,  International 
News,  and  Universal  Service.  Few  of 
the  smaller  papers  have  gone  to  the  ex¬ 
pense  of  sending  men  to  the  collector’s 
office  in  another  city  for  local  data,  be¬ 
lieving  that  the  reader  interest  is  gener¬ 
ally  confined  to  the  payments  of  the 
Rockefellers,  Fords,  United  States  Steel 
and  other  great  tax-payers,  and  that  pub¬ 
lication  of  local  figures  would  cater  only 
to  idle  and  selfish  curiosity. 

The  New  York  and  Pittsburgh  papers, 
apparently,  are  the  only  ones  now  deter¬ 
mined  to  publish  the  list  day  after  day 
until  they  have  exhausted  all  the  pay¬ 
ments  of  individuals  and  firms  in  whom 
there  is  any  public  interest. 


PRESS  PRIVILEGES  MENACED 


Surtax  on  Code  Proposed  at  Paris 
Telegram  Congress 

The  majority  of  delegates  to  the  Inter¬ 
national  Telegram  Congress,  meeting  in 
Paris  this  week,  submitted  a  proposal 
abfdishing  abbreviated  press  messages  and 
re<luced  rates  before  6  P.  M. 

riKse  delegates  have  discovered  that 
British  and  American  cable  companies 
since  1914  have  been  breaking  the  regula¬ 
tions  providing  that  no  reduced  rate  mes¬ 
sages  can  be  accepted  l)efore  6  P.  M.,  by 
accepting  press  messages  at  any  time,  day 
or  night.  Also  they  have  been  tolerating 
abbre%  iations  in  press  messages,  which 
were,  strictly  speaking,  against  the  rules 
laid  down  !>>•  the  last  Congress,  held  in 
1908. 

The  volume  of  international  business  in 
the  last  few  years  also  has  considerably 
increased  and  the  fact  that  all  large  busi¬ 
ness  hou.ses  are  using  code,  ajjpears  in  the 
eyes  of  the  delegates  of  the  .second  group 
as  defrauding  their  respective  countries. 

0)nse<iuently  it  is  proposed  to  abolish 
unwritten  press  privileges  and  since  code 
cannot  be  abolished,  to  put  a  50  per  cent 
surtax  on  all  co<le  messages. 


Nearly  2,000,000 
Lines  in  August 

The  New  York  Time*  m«de  ■  record 
for  ■  inld'Bummer  month  b;  publUh- 
itiK  in  AuKUHt  a  total  volume  of 
1.989.826  aeate  line*  of  advertletnfi, 
exre<‘dlnK  by  ^134,782  line*  Ita  hlirheat 
prevlnna  Aucust  and  piintlnK  6.10.814 
line*  more  than  the  next  New  York 
new»p*i)er. 

In  eiRht  months  thia  year  The  Time* 
published  17. .334.064  agate  line*  of 
advert  islmt,  6.468.6.12  lines  more  than 
the  sev'ond  newspaper,  and  a  caio 
over  the  correepondlnx  period,  of  last 
year  of  860.,342  lines. 

This  (treat  volume  of  advertising  was 
attalne<l  notwithstanding  the  adver¬ 
tising  censorship  of  The  New  York 
Times,  which  excludes  every  month 
thoiisiinds  of  lines  of  misleading  and 
questionable  advertising  as  not  ac¬ 
ceptable  for  publication. 
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QUICK 


For  Newspapers 

Quick-Stick  is  the  stickiest  all 
around  newspaper  paste  on  the 
market.  Can  be  used  efficiently  in 
every  department  of  a  newspaper 
organization.  Mixes  in  a  minute — 
just  add  cold  water — dries  instantly 
and  sticks  like  wood  glue.  Bundles 
will  never  pull  fipen  and  webs  once 
spliced  will  bold  for  goinl.  A  little 
Quick-.Stick  g<H'S  a  long  way — see 
for  yourself  the  100%  value  it  con¬ 
tains.  Use  it ! 
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WITH  THE  GENERAL  ADVERTISERS 

Freed-Eisemann  Radio  Corporation  Increases  Use  of  News¬ 
papers — Julius  Kayser  &  Co.  Starts  Fall  Campaign — 
Maytag  Company  Reports  Big  Sales 


WHAT  the  agency  described  as  a 
“material  increase  in  the  use  of  news¬ 
papers,”  features  the  fall  advertising  in¬ 
vestment  of  the  Freed-Eisemann  Radio 
Corporation,  which  is  just  getting  under¬ 
way.  The  account  is  handled  by  Hom- 
mann,  Tarcher  &  Cornell,  New  York. 

The  list  includes  between  40  and  50 
newspapers  so  far,  according  to  agency 
executives.  Copy  plays  up  the  success  of 
Freed-Eisemann  receiving  sets  last  year, 
calling  attention  to  the  fact  that  in  sales 
it  led  the  neutrodyne  field. 

Further  advertising  plans  are  under 
contemplation,  it  was  said,  and  details 
could  not  be  disclosed  this  week. 


Grace  Walton,  advertising  manager  of 
the  Julius  Kayser  &  Co.,  is  directing 
placing  of  the  usual  fall  advertising  cam¬ 
paign,  promoting  silk  underwear  and 
gloves.  Newspapers  are  being  used  in 
representative  fashion  this  year,  she  in¬ 
formed  Editor  &  Publisher.  Lord  & 
Thomas  handles  the  account. 


F.  L.  Maytag  of  the  Maytag  Com¬ 
pany,  manufacturers  of  washing  machines, 
reported  in  a  recent  letter  to  bankers  that 
sales  have  increased  from  38,298  units  in 
1922,  at  a  net  profit  after  taxes  of  $318,- 
082  to  119,547  units  during  the  first  seven 
months  of  1925  at  $2,734,731. 

Behind  these  figures  lies  an  advertis¬ 
ing  romance,  which  is  told  by  the  Bureau 
of  Advertising  of  the  American  News¬ 
paper  Publishers  Association,  as  follows: 

“In  1920  their  first  advertising  began 
in  the  newspapers  with  a  modest  cam¬ 
paign  in  a  few  cities.  This  and  succeed¬ 
ing  small  campaigns  was  so  successful 
that  in  1924  their  newspaper  advertising 
began  on  a  larger  scale  and  Bureau  esti¬ 
mates  show  that  $225,000  was  spent  in 
newspapers  as  against  $2,280  in  one  maga¬ 
zine. 

“In  connection  with  their  newspaper 
Campaign,  the  Maytag  advertising  man¬ 
ager  in  January  last  wrote  the  Bureau 
an  interesting  letter  in  which  he  said: 

“  ‘A  campaign  was  started  in  Septem¬ 
ber  and  brought  three  times  as  many 
dealer  inquiries  as  the  monthly  average 
for  June,  July  and  August.  The  month  of 
October  was  5.6  times  this  average, 
November  9.5  times  and  December  12 
times  as  many  inquiries. 

“‘We  are  very  well  pleased  with  the 
situation  and  are  planning  on  adding  pub¬ 
lications  as  our  distribution  reaches  out 
and  develops  our  territories.’ 

“Judging  by  the  increase  in  profits  from 
$1,045,935  in  1923  when  little  advertising 
was  done  to  $2,734,731  for  the  first  seven 
months  of  1925  with  the  aid  of  an  ag¬ 
gressive  newspaper  campaign,  the  Bu¬ 
reau  agrees  that  the  Maytag  Company 
should  be  pleased  with  the  situation  and 
its  newspaper  advertising.” 


Albers  Brothers  Milling  Company,  San 
Francisco,  makers  of  cereals  has  decided 
to  continue  using  newspapers  exclusively 
this  year,  indicating  successful  results 
from  the  1924-25  program.  The  new 
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schedule,  it  is  reported,  takes  in  about 
400  newspapers  in  the  west,  running  from 
1,456  lines  in  country  weeklies  to  8,372 
lines  in  the  larger  centers.  The  account 
is  handled  by  the  Honig-Cooper  Company 
of  San  Francisco. 


Efforts  are  being  made  to  have  Pres¬ 
ident  Coolidge  address  the  annual  con¬ 
vention  of  the  Association  of  National 
Advertisers  to  be  held  in  Washington, 
D.  C.,  Nov.  16-18. 


Carl  C.  Gray,  who  has  been  sales  en¬ 
gineer  of  the  Chicago  office  of  the  B.  F. 
Sturteyant  Company,  has  been  appointed 
advertising  manager  of  that  company 
effective  Sept.  1,  with  headquarters  in  the 
home  office  in  Boston.  Mr.  Gray  succeeds 
E.  E.  Leason,  whose  resignation  was  re¬ 
corded  last  week. 


The  Kree-Mee  Fudge  Company, 
Springfield,  N.  J.,  is  planning  a  news¬ 
paper  advertising  campaign.  Joseph  E. 
Hanson  Company,  Inc.,  Newark  adver¬ 
tising  agency  handles  the  account. 


R.  C.  Freitag  has  been  made  advertis¬ 
ing  and  sales  promotion  manager  of  the 
Kissel  Motor  Car  Company,  Hartford, 
Wis.  Formerly  he  was  connected  with 
the  Eveready  Hosiery  Company,  Mil¬ 
waukee,  as  general  sales  manager. 


D.  M.  Bauer  has  been  appointed  ad¬ 
vertising  manager  of  the  Atwater  Kent 
Manufacturing  Company,  iPhiladelpliia, 
succeeding  F.  W.  Kulicke,  resigned  to 
become  associated  with  the  Budd  Wheel 
Company.  Mr.  Bauer  was  formerly 
district  sales  manager. 

Salem  N.  Baskin  has  left  his  position 
as  advertising  director  of  the  House  of 
Kuppenheimer  to  enter  the  retail  cloth¬ 
ing  business. 


Glenn  H.  Morris  has  been  appointed 
director  of  sales  promotion  and  adver¬ 
tising  for  the  newly  formed  firm  of  the 
Wilson- Western  Sporting  Goods  Com¬ 
pany. 


To  Raze  Chicago  Times  Building 

The  old  building  originally  occupied  by 
the  Chicago  Times,  is  another  Loop  land¬ 
mark  soon  to  be  a  memory.  It  is  lo¬ 
cated  at  the  northwest  corner  of  Wells 
and  Washington  streets.  In  its  place 
will  rise  a  modern  office  structure.  The 
structure  attained  its  greatest  glory  in 
the  days  when  it  housed  the  publishing 
offices  of  the  Chicago  Times  during  the 
era  of  Wilbur  J.  Storey,  one  of  the  many 
“personal  journalists”  who  made  news¬ 
paper  history  in  the  city  during  recon¬ 
struction  days  after  the  civil  war. 


Consistently  Building 
Permanent  Classified 


Volume  Begets  Volume 

Elach  week’s  new  volume  of  season¬ 
able  lines  helps  to  broaden  the 
thoughts  of  a  continuously  new 
public,  and  to  prove  the  unlimited 
possibilities  for  classified  adver¬ 
tising. 

Clarence  M.  Rusk  Service 
For  Newspapers 

Harrisburg  Pennsylvania 


ADVERTISING  AGENCY  AFFAIRS  , 

Webster  Joins  Reimers  &  Osborn  As  Vice-President _ 

Chicago  Tribune  Executive  Enters  Agnecy  Field _ 

Alexander  With  Green,  Fulton,  Cunningham 


OICHARD  WEBSTER,  recently  di¬ 
rector  of  research,  advertising  de¬ 
partment,  the  Literary  Digest,  has  just  be¬ 
come  associated  with  Reimers  &  Osborn, 
Inc.,  New  York  advertising  agency,  as 
Vice-President. 

He  was  formerly  sales  promotion  man¬ 
ager  of  the  Esmond  Mills  and  director  of 
research,  George  Batten  Company.  Prior 
to  that  he  was  with  John  O.  Powers  and 
was  advertising  manager  of  the  Encyclo¬ 
pedia  Britannica. 


Lawrence  W.  Eastman,  for  the  past 
three  years  with  the  Chicago  Tribune, 
art  and  copy  service  department,  handling 
real  estate  and  financial  advertising,  has 
joined  the  organization  of  Albert  Frank 
&  Company,  Chicago  office,  and  will 
operate  a  new  department  devoted  to  real 
estate  advertising  in  the  Chicago  Terri¬ 
tory. 


The  Green,  Fulton,  Cunningham  com¬ 
pany,  Chicago,  recently  acquir^  the  serv¬ 
ices  of  H.  M.  Alexander,  formerly  with 
Critchfield  and  company,  as  executive  ac¬ 
countant. 


James  M.  Mosely  of  the  A.  W.  Ellis 
Company  Advertising  Agency  of  Boston, 
Mass.,  is  spending  his  vacation  at  his 
summer  home  in  Pigeon  Cove,  Mass.,  on 
Cape  .^nn. 


James  K.  Lawrence  of  St.  Paul,  Minn., 
has  been  appointed  to  the  staff  of  Corn¬ 
ing,  Incorporated,  a  St.  Paul  advertising 
agency. 


^  C.  P.  Constantine,  of  the  Botsford- 
Constantine  Advertising  Company,  Se¬ 
attle,  and  a  Jantzen  executive  left  the 
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latter  part  of  August  for  England  to 
introduce  the  Jantzen  swimming  suits 
there. 


Sherman  K.  Ellis  has  joined  the  New 
York  office  of  Erwin,  Wasey  &  Co, 
advertising  agency.  He  was  formerly 
associated  with  the  J.  Walter  Thompson 
Company. 


Arthur  Mayers,  for  the  last  seven 
years  sales  manager  and  merchandising 
counsellor  for  Young  &  McCallister, 
Los  Angeles,  has  joined  the  staff  of  the 
Mayers  Company,  Inc.,  Los  Angeles  ad¬ 
vertising  agency. 
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CANADIAN  CIRCULATION  [ 
AND  AD  MEN  MEET 

H.  £•  Fuller,  Edmonton  Journal,  Named 
President  by  Circulators,  Display  Men 
Elect  G.  B.  Cooper  of  Same 
Paper  at  Jasper  Convention 

Circulation  and  advertising  managers 
of  Western  Canadian  newspapers  held 
their  respective  annual  conventions  at 
Jasper,  Alberta,  last  week.  Both  the 
Western  Daily  Newspaper  Advertising 
Managers’  Association,  and  the  Western 
Canada  Circulation  Managers’  Associa¬ 
tion  selected  Banff,  Alberta,  as  the  scene 
of  the  1926  conventions. 

All  branches  of  circulation  work  were 
discussed  and  common  and  special  prob¬ 
lems  threshed  out  at  the  sessions  of  the 
circulation  managers’  conference,  which 
was  attended  by  delegates  from  the  lead¬ 
ing  Western  Canadian  newspapers.  These 
included:  F.  E.  Henderson,  Vancouver 
Proznnce;  C.  R.  Hudson,  Winnipeg  Tri¬ 
bune;  H.  E.  Fuller,  Edmonton  Journal; 

C.  R.  McCullough,  Saskatoon  Star;  W. 

H.  Horner,  Calgary  Albertan;  A.  J.  Hil- 
liker,  Calgary  Herald;  William  Lord, 
Regina  Leader;  A.  G.  Cowan,  Winnipeg  - 
Free  Press;  Miss  L.  Lindsay,  Lethbridge 
Herald.  ^ 

At  the  close  of  the  convention  the  fol-  ^ 
lowing  officers  were  elected:  President,  . 
H.  E.  Fuller,  Edmonton  Journal;  vice- 
president,  William  Lord,  Regina  Leader;  1 
secretary-treasurer,  J.  F.  Sweeney,  Win-  : 
nipeg  Free  Press. 

The  following  officers  of  the  Western  ; 
Daily  Newspaper  Advertising  Managers’  ' 
■Association  were  elected :  President.  ' 
George  B.  Cooper,  Edmonton  Journal ; 
rice-president,  W.  A.  Anderson,  Brandon 
Sun;  secretary,  S.  Griffis,  Vancouver 
Sun;  national  advertising,  O.  L.  Spencer, 
Calgary  Herald;  local  advertising,  A.  W. 
llascarella,  Winnipeg  Tribune;  classified 
jdvertising,  H.  Saul,  Regina  Leader-Post. 

Members  of  the  advertising  managers’ 
convention  and  their  wives  were  enter- 
aincd  at  Jasper  Park  Lodge.  Among 
those  attending  the  convention  were :  Jphn 
Torrence,  Lethbridge  Herald ;  O.  L. 
Spencer,  Calgary  Herald;  W.  R.  B. 
Deasterro,  Winnipeg  Free  Press;  W.  A. 
.Anderson,  Brandon  Sun;  W.  A.  Patter¬ 
son,  Victoria  Times;  Harry  Saul,  Regina 
Leader-Post;  Sidney  Webb,  Price 
Rupert  News;  A.  W.  Moscarello,  Win¬ 
nipeg  Tribune;  F.  D.  Galbraith,  Saska¬ 
toon  Star  Phoenix;  W.  P.  Humer,  Cal¬ 
gary  .\lbertan;  George  P.  Cooper,  Ed¬ 
monton  Journal;  S.  Griffis,  Vancouver 
Son;  W.  C.  Russell,  Vancouver  Province. 

Iowa  Publisher  Sues  Banker 

Suit  for  $10,000  damages  has  been  in¬ 
stituted  by  C.  A.  Charles,  publisher  of 
the  Hartley  (la.)  Sentinel,  against  W.  J. 
Davis,  president  of  the  First  National 
tank,  for  a  personal  assault  the  night  of 
Jan.  22,  1925.  The  case  was  the  result 
of  the  publication  in  the  Sentinel  of  a 
court  record  of  a  suit  of  the  bank  on  a 
note  against  Mrs.  Lorenz  Schubert,  de¬ 
cided  against  the  plaintiff.  The  article 
published  in  the  Sentinel  was  filed  as  a 
-  part  of  the  publisher’s  damage  suit. 

Tufford  To  Addrett  Utility  Group 

Will  V.  Tufford,  Clinton,  la.,  secretary 
of  the  Inland  Daily  Press  .\ssociation, 
*ill  address  the  convention  of  the  Ameri¬ 
can  Gas  Association  at  Atlantic  City, 
Oct.  12-16.  His  subject  will  be  “News¬ 
paper  Contact  with  Public  Utilities.’’ 


In  New  Orleana  IPa 

THE  MORNING  TRIBUNE 

(PubliAad  um*k-day  morning*) 

THE  NEW  ORLEANS  ITEM 

(Publithod  uMok-day  aftemoont) 

THE  ITEM  TRIBUNE 

(Pubttihod  Sunday  morning*) 

Sold  to  Natiosal  AdvertiMra  at  a 
caaabination  rate  ISc  a  line 
veek-day*  and  18c  a  line  Sun- 


BRITON  SUGGESTS  A  NEWSPAPER  SIDE-CAR 


I 


lyrOTORCYCLE  manufacturers  have 
shown  a  remarkable  lack  of  knowl¬ 
edge  of  the  requirements  of  newspaper 
circulation  departments,  according  to  the 
types  of  side-car  machines  seen  in  news¬ 
paper  distribution  service,  remarks  J. 
Harrison,  a  British  mechanical  engineer 
in  the  Newspaper  World,  London.  Mr. 
Harrison’s  suggestions  are  based  on  con¬ 
ditions  existing  in  London,  where  the  side¬ 
car  has  attained  more  extensive  use  than 
in  American  cities,  but  his  ideas  are  well 
worth  consideration  by  American  pub¬ 
lishers  and  circulation  men.  In  England, 
they  have  been  unexacting  customers,  the 
writer  finds. 

For  instance,  he  states,  a  surprisingly 
small  number  of  the  Fleet  Street  outfits 
are  electrically  equipped,  although  one 
might  have  thought  that  electric  lamps  and 
a  handlebar  spotlight,  which  could  be 
focussed  on  the  contents  of  the  side-car, 
were  essential  for  winter  delivery  of 
evening  papers.  Ratchet  hand-brakes  are 
also  missing  from  most  of  the  newspaper 
machines,  making  it  necessary  for  the 
driver  to  hold  down  the  footbrake  during 
a  stop  on  a  hill,  or  trust  to  the  engine’s 
compression  to  hold  the  car  in  his  ab¬ 
sence. 

“The  side-cars  themselves,’’  he  states, 
“are  often  most  disreputable  affairs  made 
of  rough  match-boarding  and  crudely 
painted.  The  conventional  ‘coach  finish,’ 
it  is  true,  would  not  stand  up  for  long 
to  the  treatment  likely  to  be  meted  out 
to  it  on  newspaper  work,  but  linoleum, 
stretched  over  the  match-boarding, 
finished  with  an  aluminum-beaded  edge 
and  given  two  or  three  coats  of  enamel 
would  produce  a  creditable  appearance.’’ 

Mr.  Harrison  prefers  the  type  of  side- 
Mr  used  by  the  British  Post  Office  and 
illustrated  above  to  the  ordinary  box- 
type  for  newspaper  delivery.  The  v<in 
shown  has  doors  in  the  back,  has  more 
capacity  than  the  ordinary  car,  and  pro- 
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DES  MOINES 
CAPITAL 

L«Eiy*tte  Young 
f^bliBhor 


tects  the  contents  from  rain  and  dirt. 
The  high  sides  and  front  are  available 
for  publicity  purptises. 

Further  suggestions  as  to  newspaper 
use  of  this  vehicle  are  that  the  car  be 
removable  from  the  motor  unit,  quickly 
and  without  tools,  so  that  repairs  are 
facilitated,  and  that  detachable  and  in¬ 
terchangeable  wheels  be  used. 

“The  extra  ten  pounds”  that  such  con¬ 
veniences  would  cost  newspaper  pub¬ 
lishers,  would,  Mr.  Harrison  believes,  be 
well  spent. 

Danville  Commercial-New*  To  Build 

The  Danville  (Ill.)  Conttnercial-News 
is  to  erect  a  mo<lern  fireproof  building 
on  a  lot  50  by  150  feet.  .\  half  basement 
aixl  two  floors  are  contemplated,  being 
an  investment  of  $150,000. 


idmerictts 
most  compktt 
newspaper 

mhe  Ncto  QorK 

Herald 

d^ribum 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 

Boih  Mmmbmra  of  A.  B,  C. 

Weitcheater  Newspapers,  Inc. 

Fraoklhi  A.  Mmtmoi,  Pr«8. 

MooDt  V«nira — N«w  Roch«ll« 


124-Page  Edition  in  Roanoke 

The  Roanoke  (\'a.,)  Times  on  .Aug.  24 
published  a  124-page  Southwestern  Vir¬ 
ginia  edition,  said  to  be  the  largest  sin¬ 
gle  edition  of  a  newspaper  ever  published 
in  the  state.  The  edition  covered  19 
seperate  counties  and  four  cities.  There 
were  103  individual  towns  and  cities 
featured.  Nineteen  and  a  half  tons  of 
paper  were  used  in  the  edition,  and  three 
thousand  copies  were  distributed  by  the 
Roanoke  Booster  Club  on  a  three  day 
trip  made  in  a  special  Pullman  train 
throughout  the  territory.  The  edition 
was  under  the  supervision  of  Chas.  II. 
C'arson,  manager  of  the  merchandising- 
service  department  of  the  Times. 

Boy’s  School  Endorses  Advertising 

The  Worcester  (  Mass. )  .Academy,  an 
exclusive  preparatory  school  for  boys,  has 
figures  to  prove  that  it  pays  to  advertise 
More  new  pupils  were  obtained  by  adver 
tising  than  by  any  other  means.  Head¬ 
master  Samuel  Foss  Holmes  reported. 

i 

Use  the 

COMBINATION  RATE 

OP 

The  Gazette  Times 

(Morning  and  S«ai^y) 

AND 

Chronicle  Telegraph 

(EvcoIak) 

in  order  to  cover  Pittsburgh  and 

Western  Pennsylvania  thoroughly 

at  the  lowest  cost. 

■  Member  A.  B.  C. 

URBAN  E.  DICE,  Nat.  Adv.  Mgr. 

GAZETTE  SQ..  PITTSBUKCH.  PA 

Mstlonsl  KaprMsntstiTs: 

E.  M.  BUSKE,  Ido. 

S  48nd  snd  Broadway,  H,  T. 

7  Its  B.  MloUsan  BWd.,  CUoago. 

,  (ioDStitDtion  Bldg.,  Atlanta,  Oa. 

^  B.  J.  BIBWZLL  CO. 

g  74a  Msrkat  St.,  Ban  Tranoiooo.  Cal. 

Timoo  Bldg.,  Lot  Angolot,  Cal. 


A  Security  Market 

with  complete  newspaper  financial 
service. 

Buffalo  offers  a  promising  market  for 
high  grade  securities.  The  Buffalo 
Evening  News  financial  snd  bosiness 
pages  are  conmlete,  interesting,  prompt; 
carrying  TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C,  Sept.  X),  1934,  *134,4dB  total 
net  paid. 

Clover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

‘Present  average  dreuiatian  ISAM 
Edward  H.  Butler,  EdKor  and  PubUaber 
Kelly-Stnith  Company,  Reprosontativea 
Marbridge  Bldg.  Lyttoa  Bldg. 

New  York,  N.  Y.  Chicago,  ni. 


Times 


Evening 

CXr,-*</e  aio,ooo 

Sundl^ 

a<v0.ooo 
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By  JAMES  MELVIN  LEE 


- - -  Failure  to  express  to  the  reader  in  specific 

_  terms  just  what  your  product  will  do  in 

k|  f  iW^El  \\  dollars  and  cents  or  minutes  saved,  for  him. 

^  J I  J  Failure  to  surround  your  product  with  a  dis- 

'  Inaccurate  statements. 

__  I  -  Incorrect  English. 

S  I  pi  I  I  psir^  Colloquial  English. 

I  I  III  J  Unbalanced  humor  or  stunt  copy  where  the 

I  reader  delights  in  the  treatment  rather  than 

in  the  selling  idea. 

Trite  phrases  and  figures  of  speech;  convential 
LVIN  l-F-F-  similes  and  sayings. 

Failure  to  keep  your  message  unified. 

What  Jerry  needed  was  a  basket,  and  that  Failure  to  make  each  sentence  or  paragraph  a 


A  DISTINGUISHED  man  in  modern  What  Jerry  needed  was  a  basket,  and  that  Failure  to  make  each  sentence  or  paragraph  a 
Inttnrc  rnrnntiv  rpmarWod  if  '»  I  •lave  tried,  in  this  book  of  progressive  and  coherent  Step  in  the  presenta- 

letters  recently  remarkea  that  it  mine,  to  give  you  a  basket  of  principles  in  tion  of  your  idea, 
ahakespeare  were  alive  today  he  would  which  better  to  carry  the  thousand-and-one  Failure  to  place  emphasts  on  that  which  you 
in  all  probability  be  an  advertising  man.  helpful  details  of  advertising.  I  confess  1  have  have  selected  for  emphasis. 

Be  that  as  it  may,  Earnest  Elmo  Calkins  ^  wofd  *“  ‘  ‘ 

.  .  1  I  .  L  •  1  t  J  advertising  as  with  how  to  write  it,  but  perhaps  _  .  .  *  .  ^  ^  - 

wants  to  look  to  his  laurels  as  an  adver-  there  has  been  after  all  a  balance  on  the  con-  Talking  the  language  of  the  Court  of  St.  James 


tising  expert  or  he  will  become  even  structi-.e  side. 

letter  known  as  the  charming  philosopher  ^s  the  quotation  might  indicate,  the 
MonM/y.  book  is  written  in  the  first  person,  but 

To  the  September  issue  of  that  period-  without  bombast  or  egotism.  It^actically 
ical  he  contributes  Twin  Peas  In  A  Pod  t^kes  the  reader  into  the  private  office 


to  Mrs.  Hennessy. 

Talking  familiar  good  mixer  stuff  to  people 
who  don’t  know  you. 


book  is  written  in  the  first  person,  but  •?■“'•«>•?  to  select  the  details  that  support  your 
without  bombast  or  egotism.  It  practically  The"’?ntrodiJ?i.on  of  a  whole  new  story  in  the 


ical  he  contriWes  “Twirl  Peas  In  A  Pod”  vvuiioui  uomoasi  or  egotism,  it  practically  The  introduction  of  a  whole  new  story  in  the 

ical  he  contributes  1  win  Peas  In  A  Pod  takes  the  reader  into  the  private  office  middle  of  your  copy— really  a  violation  of 

-a  whimsical  criticism  of  the  policy  of  the  author,  who,  incidentally,  is  vice-  Unity. . 

standardization  which  demands  that  not  president  of  the  Albert  P.  Hill  Company, 

only  men  have  the  same  height,  breadth,  .r  f^,  ■  stat""«i^ts. 

k,,*  .,i..«  tnc.,  Ot  Pittsburgh,  tor  a  series  of  con-  Putting  too  much  trust  m  the  conviction  power 

and  weight,  but  also  material. _  Yet  he  is  ferences  on  advertising  copy.  The  chatty  testimonials  and  endorsements, 

sane  and  sensible  in  his  criticism  ot  the  c.vIp  nf  the  authnr  adds  a  rtiarm  that  “Ballyhoo”  closing  paragraphs  that  ask  people 
passing  Of  individualism  in  the  crafts,  ^n  is  l2Lg  in  the  Jdantk  dJg- 

In  speaking  of  typography,  for  example,  ^ratic  b«oks  of  advertising.  These  twenty-five  “don’ts”  constitute 

•  The  introductory  chapter  is  rather  long  a  resume  of  the  contents  of  the  book,  ex- 

When  the  typesetting  machine  displaced  sot-  and  seems  like  the  “Old  Mother  Hub-  cepf  ior  the  last  chapter  “Americanism  in 
Png  by  hand,  typography  was  disorganized.  i,ard”  dress  that  Covered  everything,  but  Business”— an  address  delivered  before 
scrlpped^  anT"thTOwn°  into'^'the'^di^Jl  and  touched  nothing.  Yet  it  does  put  the  the  Advertising  Club  of  Baltimore. 


style  of  the  author  adds  a  charm  that 


'  r  •  J*  ’J  1*  a.1-  r*  ovjic  vji  lilt  duiiiui  ctuud  d  tiidmi  iiidi 

passing  of  individualisin  in  the  craf  s.  ^^e  pedantic  and  dog- 

In  speaking  of  typography,  for  example,  advertising. 


he  says: 

When  the  typesetting  machine  displaced  sot 


But  when  all  is  said  and  done — an  ex- 


there  seemed  to  be  nothing  to  take  its  place,  reader  in  just  the  right  frame  of  mind  to  But  when  all  is  said  and  done — an  ex- 
I'he  old  time  printer  disappeared,  with  all  his  appreciate  the  teclmical  chapters  that  pression  to  be  avoided  in  advertising  copy 

race  of  mach'ne-opLratorraV^oTe^  ‘^ihouf  hismry  fo'lo'v.  These  deal  with  the  importance  -the  best  thing  about  the  volume  is  the 

or  tradition.  A  new  labor-saving  invention  is  of  advertising,  the  advertising  writer’s  Rood  common  sense  scattered  through  its 
concerned  at  first  only  with  material  results,  equipment,  types  of  effective  copy,  head-  pages. 

such  as  economy  and  large-scale  production.  It  „r _ _  *  *  * 

takes  time  to  acquire  a  spirit  of  craftsmanship  •*bes,  lajOUtS,  art,^  Construction  of  Copy, 

in  a  new  method,  and  when  it  is  acquired  it  testing,  and  an  inspirational  chat  on  TVTO  finer  tribute  to  Victor  F  Lawson 

MrUrthe”h*ea^o7  the^rsS."-  of  the  Chicago  Daily  News  can  be 


1^0  finer  tribute  to  Victor  F.  Lawson 
of  the  Chicago  Daily  News  can  be 


.1  .  ‘11  1  a  .1  .  «  .1  Ldll  UC 

V  ,  .  „  ,  u  u  ■  ,  it.  ‘  ^  fo»nd  than  that  which  appeared  in  Editor 

Yet  in  the  next  paragraph  he  points  pert  ,  •  t  •  &  Publisher.  This  tribute,  however,  is 

out  that  the  manufacturers  of  the  two  Mr.  Barton  is  very  charitable  m  his  aj^i^ably  supplemented  by  editorials 
principa  typesetting  machines  have  in-  regard  for  the  opinions  of  ot^rs.  He  appeared  in  the  periodical  press, 

voked  the  taste  of  master  typographers  needs  to  be  for  occasionally  he  makes  the  outlook  (both 

and  are  applying  it  to  the  problem  ot  assertions  that  are  very  much  open  to  t 7 a 

machine  composition.”  Latter  on  he  adds  debate,  as  when  he  says  that  the  floating  t-.  ^  dailv  nrp<;«  r>iit«iflc  of  riram  ’  1 

.Imt  "we  becin  to  idemily  machine-set  quality  of  Ivory  SoaJ  ha,  more  selling  "taitd^  S  leZs  of  rS  SimJS 

type  by  more  promising  earmarks  than  power  than  all  its  other  qualities  com-  ^ 

the  eternal  etaoin  and  shrdlu  of  the  care-  bined.  It  would  be  interesting  to  know  _ _ 

less  make-up  man.”  how  many  house-wives  buy  Ivory  Soap  ||  || 


less  make-up  man.”  how  many  house-wives  buy  Ivory  Soap 

Of  special  interest — to  use  a  much  over-  because  its  gravity  is  less  than  that  of 
worked  phrase — is  this  chat  by  Mr.  water.  A  survey  made  among  the  house- 
Calkins  about  standardization  among  wives  in  a  certain  city  showed  that  they 
newspapers :  bought  Ivory  for  a  number  of  reasons. 

One  recalls  the  time  when  newspapers,  while  tiot  one  of  them  was  the  fact  that  it 

f.ir  less  efficient  news-gathering  machines,  were  floated.  Here  IS  a  chance  tO  apply  some 

as  diBereiit  as  the  men  who  maile  them,  when  of  the  tests  suggested  in  Mr.  Barton’s 

even  small  country  dailies  had  Bill  Nyes, 

Petroleum  V.  Nashya,  M.  Quads,  and  Danbury  •  j  ,  •  t. 

Newsmen,  while  the  greater  ones  were  length-  1  he  volume  in  the  main  deals  With 
cned  shadows  of  Danas,  and  Bowleses,  and  principles  rather  than  details.  But  that 
(jreeleys.  Today  such  men  would  be  syndmated,  reader  may  have  some  practical 

along  with  Ed  Howe,  Walt  Mason  and  l>r.  ,  .  ,  .  t-il  ,  i 

Crame,  and  share  with  the  comic  strip,  the  mechanical  guide  against  w;hich  to  check 
syr.'licated  cartoon,  patent  insides,  Iwiler  plate  his  advertisement  before  it  leaves  bis 
and  the  Associated  Press,  the  ungracious  credit  Barton  prints  the  following  list 

of  making  each  paiier  an  echo  of  all  the  others.  r  i  j  •  u., 

.\  traveler  who  sits  down  to  his  breakfast  in  ut  Common  errors  he  has  checked^in  the 
as  chain  hotel  and  unfolds  the  lt«al  Times  or  past  decade  in  the  Course  of  editing  and 
Acu’s  learns  that  the  paper  is  increasing  its  revising  thousands  of  advertisements” : 
circulation  by  a  voting  contest  to  send  the  most 

popular  quick-lunch  cashier  to  Paris  or  give  the  Tih„trations  that  don’t  illustrate  the  idea, 
most  popular  school-teacher  a  piano,  as  was  H-aHlines  that  do  not  support  the  idea, 
apiiarently  the  case  at  every  stop.  He  may  have  pi.m  sentences  that  begin  a  “mile”  away  front 


changed  his  sky,  but  certainly  not  his  news¬ 
paper. 

Mr.  Calkins  sees  little  hope  for  the 
future  because. 


the  thought  announced  by  the  headline. 

An  essay  style  which  includes  unnecessary 
words  and  non-essentials. 

A  reporter’s  style  which  describes  but  does  not 
sell. 


,,  _ _  „  „  Obvious  introductions  such  as  describing  Xmas, 

If  a  newspaper,  or  a  magMine,  or  a  business  riai,.  the  br.akfast  table  or  anv 


house  adopts  an  idea  which  for  a  moment  seems 


Santa  Oaus,  the  breakfast  table,  or  any 
equally  familiar  subject  or  object. 


all  the  others  in  the  same  cUss,  and  the  danger  recognized  authority, 
of  individuality  is  again  averted.  I"”'  '  " 

But  there  is  some  hope,  nevertheless,  in  ^  T*  • 

the  periodical  field — so  long  as  Mr. 

Calkins  does  not  syndicate  his  contri-  WW  || Ey  C 

butions  to  a  group  of  magazines  and  W 

sell  second  serial  rights  to  a  string  of  _  _  __ 

newspapers  ^  ^  ^  77 _ 

UOWARD  A.  BARTON  in  his  book  ^  "  llx/ 

“How  to  Write  Advertising”  (J.  B. 

Lippincott  Co.)  tells  the  old  story  of  how  That’s  what  newspaper  readers 

a  sea  captain  sent  a  boatswain  ashore,  call  Joe  Mitchell  Chappie’s  bio¬ 
in  the  absence  of  the  ship’s  steward,  to  graphical  sketches  of  today’s 

get  provisions  for  a  month.  The  boat-  celebrities, 

swain  wandered  helplessly  about  the  mar¬ 
ket  and  finally  in  desperation  ordered  a  brand  new  series 
half  ton  of  string  beans  dumped  into  his 

wherry.  Darkness  had  fallen  when  he  NOW  ON  THE  WAY 

reached  the  ship’s  side  where  the  captain 

wanted  to  know  whether  the  provisions  j  r  tt  It 

had  been  secured.  Upon  being  told  they 
had,  he  issued  the  order,  “Hand  them  up, 

one  by  one."  Joe  Mitchell  Chappie  Associates 

Mr.  Barton  uses  this  anecdote  to  illus-  ••n.AHk” Wd*,rf-AM«u.I(«T.ACiiT.H.t. 
trate  the  purpose  of  his  volume  as  fol¬ 
lows  : 


That’s  what  newspaper  readers 
call  Joe  Mitchell  Chappie’s  bio¬ 
graphical  sketches  of  today’s 
celebrities. 

BRAND  NEW  SERIES 
NOW  ON  THE  WAY 

Ask  Us  About  It 

Joe  Mitchell  Chappie  Associates 

**Tk«  Attic"  WaUorf-AftarU,  N«wT«rk  City.N.Y. 


pDlTORIAL  RESEARCH  RE¬ 
PORTS  supply  accurate  in¬ 
formation  upon  the  major  prob¬ 
lems  which  call  for  frequent 
editorial  comment. 

The  reports  are  for  the  in¬ 
formation  and  review  of  editors 
and  publishers,  rather  than  for 
publication. 

They  are  in  use  by  the  leading 
American  newspapers  and  maga¬ 
zines. 

The  cost  of  this  service,  based 
upon  circulation,  is  compatible 
with  every  moderately  liberal 
editorial  expense  budget. 


EDITORIAL  RESEARCH 
REPORTS 

828  18tb  St.,  Washington,  D.  C. 


12,015,393  Lines 

Dispatch  advertising  record  first 
seven  months  of  1925  exceeding 
other  Columbus  newspapers  com¬ 
bined  by  2,193,632.  During  1924 
The  Columbus  Dispatch  paid  sd- 
vertising_  lineage  exceeded  the  sec¬ 
ond  Ohio  newspaper  by  2,500,909 
lines. 

NET  PAID  CIRCULATION 

CITY  .  ca  sKi 

SUBURBAN  .  saasj 

COUNTRY  . nM* 


Total  dmdhMen 


(folumbub  j3i5.pntth 


from  those  who  have  at  one  time  or  other 
worked  for  Lawson  on  the  News.  Even 
the  Nation,  which  is  extremely  critical 
of  the  daily  press,  frankly  admits  that 
Lawson  “was  a  genuine  newspaper  man 
— and  in  the  widest  sense  of  the  word.” 
The  editorial  in  the  Outlook  calls  at¬ 
tention  to  Mr.  Lawson’s  many  activities 
in  the  social,  educational,  and  religious 
field. 


tTARCOURT,  BRACE  &  CO.  has  just 
issued  “Advertising — Elements  and 
Principles”  by  George  H.  Sheldon,  gen¬ 
eral  manager  Thresher  Service,  Inc.,  and 
lecturer  on  advertising  in  the  extension 
teaching  department  of  Columbia  Uni¬ 
versity.,  It  will  be  reviewed  in  an  early 
issue. 


ASHTABULA 

Is  So  Near  And  Yet  So  Far 
— just  60  miles  east  of  Cleve¬ 
land  but  far  enough  removed 
to  make  Ashtabula  people 
more  interested  in  their  home 
paper  than  in  a  Cleveland 
paper. 

Advertisers  who  desire  to 
place  a  message  in  the  homes 
of  Ashtabula  will  find  the 
Star-Beacon  the  medium  that 
reaches  all  the  homes. 

ASHTABULA 
STAR  -  BEACON 

Ashtabula,  Ohio 
Members  A.  B.  C. — Ohio  Select  List 

National  Representatives 

ROBT.  E.  WARD,  Inc. 

New  York  —  Chicago 


A  Dependable 
Means  of 
Increasing 
Classified 
Lineage 

Write  for  Particulars 

Associated  Editors.  Inc. 

440  S.  Dearborn  St.,  Chicago 


Aie/a 

@l)c  (lour  \cr  -Sourual 
The  Louisville  Times 

Represented  Nationally  by 
The  S.  C  BECKWITH  Special  Agency 
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VIPTriR  AnVFPTI^ilNr’  ColUn^-Kirk.  Inc.,  752  North  Michi^n  ave- 
V  IVi^  1  VyiV  nMJ  V  1  Chicago.  Preparing  copy  to  be  ^aced  on 

IN  AYER’S  HANDS  n  h 

CoUin»>ICIrkg  Idc.*  752  North  Michigan  ave- 
■  ■  —  iiue,  Chicago.  Sending  out  schedules  for  Janies 

Wallia  Armstrong  Company  WiU  ^irk  Company,  Chicago, 
r.  Critchfield  and  Company,  223  \V  est  Jackson 

Carry  Out  Existing  ContracU  boulevard.  Chicago.  Placing  orders  through 

Middle  West  for  Ruxton  .\xle  Company.  Gen- 
Advertiser  SUtes - Change  3,^  j^^ing  for  the  V>lie  Motor 

Was  Foreseen  Company  of  Moline,  III. 

Gardner  Advertiang  Company,  300  North 
'  Michigan  avenue,  Chicago.  Sending  out  copy 

he  Vicltir  Talking  Machine  Com-  ‘hrough  Middle  West  for  Wausesha  Roller  Mills, 
v’s  advertisinsr.  lonar  nlaced  hv  the  West  Washington 


Carry  Out  Existing  Contracts 
■  Advertiser  States — Change 
Was  Foreseen 


The  Victor  Talking  Machine  Com¬ 
pany’s  advertising,  long  placed  by  the 


F.  Wallis  Armstrong  Company,  Phila-  Heater. 


street.  Chicago.  Preparing  copy  on  Berryman 


delphia,  has  been  placed  in  charge  of  Henri.  Hurst  and  McDonald.  .=»  East  Wash- 


X.  \V.  Ayer  &  Son,  also  of  Philadelphia,  ington  street,  Chica^.  Preparing  list  of  news- 
it  was  announced  this  week.  Ernest  Federal  Radio  Corporation,  Chicago, 


Johns,  advertising  manager  of  the  Victor 


■f _ ^ _  Hommann,  Tarcher  A  Cornell,  25  W.  45th 

Com^ny declined  Jo  discuss  the  reasons  street.  New  York.  Placing  5.000  lines  in  news- 
for  changing  agencies,  but  stated  that  the  pai«rs  for  Frecd-Eisemann  Radio  Corporation. 


transfer  to  Ayer  would  probably  not  be  H.  W.  Kastor  and  Sons  Advertising  Corn- 


effected  before  Jan.  1.  The  Armstrong  pm«y,  .14  East  Jackson  Boulevard,  Chicago. 


Agency  will  carry  out  its  existing  con-  i"**  P«t«rcd  copy  for  small  l^al  adyer- 

‘  ^  ^  ,  1  e.  .  vv  T  u  tismg  campaign  on  Koulctte;  French  Dressing 


tracts  with  publications,  Mr.  John  stated,  account.  This  campaign  was  started  by  running 
TViic  forpQPpn  spv'prnl  ^  small  four  inch  ad  in  the  Chicago  TritMine. 

weeks  ago,  when  Editor  &  Publisher  w.  Kastor  *  Sims  Company,  inc.,  22 

noted  that  the  Ayer  agency  was  dispatch¬ 


ing  telegraphic  publicity  to  newspapers  Island  City,  N.  Y. 


West  48th  street.  New  York  City.  Has  secured 
account  of  the  Sleeper  Radio  Corporation,  Long 


on  a  new  sound-reproductive  device  the  Klau-Van  Pietersom-Dunlap-YounggrMn,  Inc., 


Victor  Company  is  said  to  have  per-  -ll^  Sycamore  street.  Milwaukee.  Now  handling 
A,  tbo,  Gmo  nnno  tb..  narfioc  acconnts._  Ulgium  Shoe  Company, 


A*  .1,,.  '■'v  loiiowmg  acconms.  i.eigium  snoe  L 

fected.  At  that  time  none  of  the  parties  Belgium.  Wisconsin;  Milwaukee  Tank 


concerned  would  give  any  information  Mihv.auk'ec,  manufacturers  of  gasoline  filling 


regarding  the  indicated  change.  station  equipment,  ml  systems,  tanks  and  air 

,  ,  .  .  -XT  compressors;  Ryd-F.Z  Spring  Company,  New 

Well-informed  advertising  men  m  New  York  City,  manufacturers  of  truck  and  auto- 
ork  attribute  the  transfer  of  the  ac-  mobile  springs:  Kemp'mith  Manufacturing  Com- 
unt  to  the  radical  shift  in  manufactur-  "’'*'**’* 


York  attribute  the  transfer  of  the  ac-  mobiU 
count  to  the  radical  shift  in  manufactur- 
ing  and  selling  policies  forced  upon  talk- 
ing  machine  companies  by  the  sudden  arenu 


KUng-Gibson  Company,  310  South  Michigan 
avenue,  Chicago.  Making  cut  a  list  which  will 


popularity  of  radio.  The  Victor  Com-  be  placed  soon  on  the  Marmola  Company.  Pre 


pany  has  until  recent  weeks  made  no 
serious  invasion  of  the  radio  field.  This 


ring  a  list  on  Northwestern  Yeast,  which  will 
ready  soon. 


,  ,  ,  ■  Lord  and  Thomas,  400  North  Michigan  ave 

spring  it  was  announced  ^  that  ^  the^  com-  nue,  f  bicago.  Getting  lists  ready  for  Septembei 


pany  would  incorporate  into  its  instru-  insertions  cn  Branswicke-Balke-Collender  Com 


ments  this  fall  a  high-class  radio  re-  '  'Wcago,  Ill.  Sending  out  copy  on  Pei 


*1 _ _ _ _  sedent  Ccmp.iny,  Chicago,  Ill.,  and  on  E. 

ceiver,  and  shortly  after  that  announce-  i.a„.rence  Com^ny,  (Gets  It)  cniicago.  Ill. 
ment,  prices  of  the  old-time  Victor  Sending  cut  copy  on  Palmolive  Company, 


models  were  cut  in  half.  The  price  of  Chicago,  Ill 


records  has  also  been  radically  reduced.  avenue.  New 


Ayer',  first  public  connection  with  the  }.t;  IV'.bS.r 

iccount  was  toe  announcement  oi  the  McGocWn  Cwnmur.  lilt  Cbr.mn, 


new  device  to  be  included  in  the  talking  street,  Philadelphia.  Now  handling  account  of 
machine,  which  would  not  make  old  Thomas  Maddock’s  Sons  Company,  Trenton, 
records  nhsolescent  hut  would  nrodiice  T*  manufacturers  of  vitreous  china  bathroom 


records  obsolescent,  but  would  produce 
marvelous  results  on  records  made  by  a 


fixtures. 

McJunldn  Advertising  Company, 


new  Victor  process,  the  publicity  stated.  Wahash  avenue,  Chicago.  III.  Ready  to  release 

No  change  in  the  media  policy  of  the  ^  ^  newspapers  on 

.  ®  .  ..  .  I  ,  V  u’(4.  c  PilNImry  Fleur  Mills,  Minneapolis,  Minn. 


mmpany  is  indicated  by  the  shift  of 
agencies,  it  was  stated.  avenue,  Chicago.  Preparing  a  fall  schedule 

on  the  French  Carbon  and  Battery  Company. 

Pottv-Trunbumm  Company,  fi  North  Michi- 
w..  .WWW,  ...  A  ......  ...  .  .......m.  *  g.ar.  avenue,  Chicago.  Now  handling  the  account 

PURE  WATER  WAS  WANTED  irf  the  .American  Xo-Kol  Company  of  Chicago. 

_  Powers,  Alexander  A  Jenkins  Company,  1567 

«  o.  n  1  \  m.,  Broadway,  Detroit.  Has  secured  account  of  the 

So  St.  Petersburg  (Fla.)  News  Will  Covert.  Gear  &  Company,  Lockport,  N.  Y. 


PURE  WATER  WAS  WANTED 


Supply  It  at  Wholesale  William  H.  Rankin  Company,  435  North 

Michigan  avenue.  CThicago,  Ill.  Issuing  orders 
Hard  water  isn’t  healthful,  it  was  to  a  few  Southern  newspaper  companies  on  the 
arged  in  St.  Petersburg,  Fla.  {H!df:^^”by-ih"sea )  Honda. 

.And  out  of  the  extended  agitation,  the  Edward  L.  Sedgwick  Company  of  Peoria,  Ill., 


charged  in  St.  Petersburg,  Fla. 

.And  out  of  the  extended  agitation,  the 


St.  Petersburg  Daily  Mews  emerged  Now  sending  out  copy  schedules  on  A.  E. 
with  an  editorial  announcement-  to  the  Wi'*h*  J'o'?.P®'’y'  Chicago,  Illinois  (Salaa 


filect  it  would  pip.  soft  w,t.r  i,to  th. 

houses  at  its  own  expense  to  be  sold  to  ,  Walter  Thomoson  Comnanv.  244  Madison 


the  city  at  wholesale  rates. 

W’eekiwachee  Springs,  source  of  the 


by  Brandt  Advertising  Company,  (Hiicago,  Ill. 

J.  Walter  Thompson  Company,  244  Madison 
avenue.  New  York.  Reported  to  have  secured 
the  accounts  of  the  International  Shoe  Com- 


“  j-  .  .  1  •  pany,  Robert  Johnson  &  Rand  Shoe  Company, 

soft  supply,  IS  76  miles  distant,  and  engl-  Friedman  Shelby  and  Peters  Shoe  Company, 


neers  estimated  the  project  would  cost  ap- 
iroximatcly  $8,000,000.  But  Weeki 
wachee  is  noted  for  its  purity  and  huge 
low. 


St.  I>nuis.  Placing  schedules  with  new^apers 
for  Wm.  R.  Warner  &  Company,  “Sloan’s 
laniment,"  New  York. 


WEEK’S  AD  TIPS 


Gtorge  Batten  Company,  Inc.,  332  South 
Michigan  avenue,  CJiicago.  Issuing  page  copy 
••  a  list  of  papers  on  Celotex  Company  of 
Chicago. 


lauerlein.  Incorporated,  Hibernia  Bank  Build 
New  ( irleans.  Has  secured  account  of  the 
Dnibar  Dukate  Company,  New  Orleans,  packers 
’t  Original  Dunbar  Shrimp. 


Bmson,  Gamble  and  Crowell,  7  South  Dear 
^  street,  Chicago.  General  schedules  issued 
kr  Parker  Pen  Company  of  Janesville,  HI. 


fmiphill-Ewald  Company,  360  N.  Michigan 
■si,  Chicago,  Ill.,  announces  the  receipt  of  two 
2*  accounts:  those  of  the  Canadian  Ironing 
■adiine  Company  and  the  Paul  F.  Reich  Com- 
jj»y.  Now  handling  account  of  the  Bucyrus 
vSHpany,  South  Milwaukee,  Wisconsin. 


bmpbell-Ewald  Company,  General  Motors 
JbBding,  Detroit.  Has  secured  accounts  of 
*t  Lewis  Manufacturing  Company,  Bay  City, 
ll^igaii,  makers  of  ready-cut  homes  and  the 
wnois  Brass  Manufacturing  Company,  Chicago, 
■»kers  of  exhaust  horns. 


ONE  out  of  every 
THREE  Homes  in 
Milwaukee  receive 


THE 

MILWAUKEE 

LEADER 


"Unawed  by  Influ¬ 
ence  and  Unbribed  by 
Gain.” 


Advtrtiting  Rtprtrtntalivmt 

FRAUCK  A  BATES 

Qiicago,  New  York,  Atlanta,  Loa 
Angelea 


The  Buying  Power  Of 

INDIANA 


Has  Greatly  Increased 


Income  tax  figures  for  1923  show 
that  Indiana’s  buying  power  was 
$99,420,656.00  more  than  it  was  in 
1922,  an  increase  of  twenty-three 
percent.  25,362  new  returns,  an 
increase  of  sixteen  percent,  was  also 
recorded. 


Indications  are  the  1924  figures 
will  show  that  the  incomes  on  which 
we  are  now  paying  taxes  are  higher 
still. 


Electric  inter-urban  traffic  is  the 
heaviest  in  the  country  and  makes 
all  cities  and  towns  readily  access¬ 
ible  for  the  salesman  and  distributer. 


Indiana  is  an  industrial  beehive. 
Indiana,  with  its  rapidly  increasing 
buying  power,  is  a  fertile  field  in 
which  to  market  your  product. 


These  Newspapers  Cover 
The  Indiana  Market 


**Fort  Wayne  Journal-Gazette 


••Lafayette  Journal  &  Courier. . . . 


••South  Bend  News-Time*. 


••Terre  Haute  Tribune 


Circulation  i 

5,tM  Une* 

4,812 

.03 

4,805 

.025 

3,194 

.025 

...(M) 

32,662 

.08 

34,487 

.08 

...(E) 

42,860 

.10 

....(E) 

14,772 

.06 

....(E) 

15,610 

.07 

<M&S) 

3,655 

.025 

....(E) 

133,880 

45 

7,915  i 
13402.1 

[  2U17 

.06 

....(E) 

6,432 

.025 

....(E) 

4,006 

.025 

9,864  ) 
14,151  ( 

24,015 

.06 

....(S) 

22429 

.06 

....(E) 

21,031 

.06 

.(E&S) 

23,710 

.06 

••A.  B.  C.  Publidwrs'  Statement,  March  31,  1925. 
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Editor  &  Publisher  for  September  5  ,  1925 
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FLORIDA  PRESS  READY 
FOR  BUSY  WINTER 


Great  Activity  Among  New*paper», 
with  New  Dailiea  Promiied  for  the 
Coming  Seaton — New  Equip¬ 
ment  Being  Added 


Huuniing  Florida  has  a  bass  drum  tone, 
as  far  as  newspapers  are  concerned. 
Weeklies  are  becoming  semi-  and  tri¬ 
weeklies  and  new  dailies  are  making 
ready  for  a  fling  in  the  field. 

Job  shops  in  larger  cities  are  crowded 
to  capacity  and  all  together  great  pre¬ 
parations  are  in  progress  for  a  busy  fall 
and  winter,  .says  the  Florida  Publisher, 
organ  of  the  state  press  association.  Sales¬ 
men  are  establishing  records  with  orders 
for  new  equipment,  intended  for  expand 
ing  plants. 

Summed  up  by  the  Florida  Publisher, 
the  activity  reveals  that : 

The  Tampa  Daily  Telegraph  is  one  of 
the  new  dailies  that  will  make  its  ap¬ 
pearance  about  Oct.  1. 

Tampa  is  also  to  have  a  new  tabloid 
jmblication,  material  is  now  being  as¬ 
sembled  and  the  first  issue  is  promised 


about  the  middle  of  October.  John  C. 
Martin,  an  old-time  newspaper  man,  will 
be  sole  owner  and  publisher.  He  is  known 
as  the  Florida  bill  board  magnate.  About 
$300,000  will  be  put  into  the  equipment 
for  his  new  paper. 

The  Sarasota  Morning  Herald  is  also 
<lue  to  make  its  debut  about  the  first  of 
(Jetober,  a  new  building  56  x  195  feet, 
one  story,  is  now  being  rushed  to  com¬ 
pletion.  More  than  $300,000  will  be  ex- 
j)ended  in  the  building  and  equipment  and 
the  publishers  promise  a  paper  every  day 
in  the  year.  George  D.  Lindsay,  publisher 
of  the  Marion  (Ind.)  Chronicle  will  be 
in  direct  charge,  his  other  associates  be¬ 
ing  St.  Petersburg  publishers. 

The  Hollywood  News  will  emerge  from 
the  rack  of  a  weekly  paper  and  make  Its 
initial  appearance  as  a  daily  early  in 
November,  when  its  first  daily  issue  will 
leave  the  presses.  The  Hollywood  Pub¬ 
lishing  Company  and  the  News  will  be 
quartered  in  its  new  building  probably  by 
Oct.  1,  as  work  is  now  under  way  and 
it  is  rapidly  approaching  completion. 

The  Pensacola  Journal  and  A^ews, 
which,  since  the  consolidation  of  the  two 
papers,  has  had  the  entire  field  to  itself, 
now  has  competition  in  the  Pensacola 
Herald,  which  has  made  its  appearance  as 
a  morning  paper.  Frank  Barchard  and 


associates  of  Foley,  Ala.,  is  behind  the 
new  paper. 

In  the  semi-weekly  field  the  Tarpon 
Springs  Leader  is  the  first  to  “step  out” 
and  is  now  being  printed  three  times  a 
week,  on  Mondays,  Wednesdays  and  F'ri- 
days.  Much  new  equipment  has  been  ad¬ 
ded  to  the  Leader  plant  and  the  sub¬ 
scription  price  raised  to  $3  a  year. 

The  Plaitt  City  Courier,  anotner 
crackerjack  semi-weekly,  will  also  enter 
the  daily  field,  giving  that  city  two  dailies. 

The  semi-weekly  Signal,  printed  at 
.Sanford,  by  T.  R.  Higgins  and  son,  will 
shine  about  Oct.  15  in  a  new  role,  that 
of  the  morning  Daily  Signal.  New  equip¬ 
ment  has  been  purchased  and  all  plans 
laid  to  give  the  celery  city  a  second  goo<l 
daily.  The  semi-weekly  Signal  was  started 
about  ten  months  ago. 

The  Arcadian,  at  Arcadia,  is  to  hop-off 
about  Oct.  1,  jumping  from  a  weekly  to 
a  daily. 

Bartow  is  another  city  that  will  somi 
bid  farewell  to  the  semi-weekly  Record, 
and  get  their  new's  daily.  Editor  Galle- 
more  has  purchased  the  big  press  which 
the  Lakeland  Evening  Ledger  is  replac¬ 
ing  with  a  32-page  press,  and  as  soon 
as  the  change  can  be  made  the  Bartoiv 
Daily  Record  will  be  forthcoming. 


The  growth  of  Dade  City  and  I’asco 
county  has  pushed  the  Dade  City  Banner 
out  of  the  weekly  class  to  that  of  a 
semi- weekly  and  beginning  Sept.  1,  the 
new  owners,  Messrs.  Thomas  &  Mc.Xlpin, 
gave  their  readers  a  twice-a-week  paper. 
Mrs.  Bess  C.  Mcllheny  of  Pittsburgh 
will  become  advertising  solicitor  and  as¬ 
sistant  to  Manager  McAlpin. 

Frederick  Williamson,  who  took  over 
the  Brooksville  Herald  less  than  a  year 
ago,  has  hiked  off  to  New  York,  where 
he  is  purchasing  the  necessary  equip¬ 
ment  to  issue  the  Herald  semi-weekly 
early  in  October, 

According  to  dispatches  published  in 
the  daily  press,  Punta  Gorda  is  due  for 
a  new  paper,  but  the  promoters  have  not 
decided  whether  it  shall  be  a  weekly  or 
a  semi-weekly. 

The  Gulf  Coast  News  is  a  promi."<ing 
new  addition  to  the  newspapers  of 
Florida.  The  paper  has  just  been  started 
at  Cedar  Key,  by  1.  B.  Horton,  editor 
and  publisher,  and  E.  S.  Barton,  local 
editor.  The  first  number  contained  16 
pages. 

While  no  announcement  has  been  made, 
information  has  reached  this  office  that 
the  I^eesburg  Commercial  is  soon  to  enter 
the  daily  field. 
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SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


Oine-WeitlncfaouM  Daubk  Motor-Driv* 
vrith  full  automatic  puah  button  enntroL 


USED  BY  THE 


Deft  Moineft  Capital 

Des  Moines,  la. 


We  refer  you  to  them  for  their 


MAIN  orrici 

Csnoty  Bide. 

Ill  n.  WuUnctoo  8L 
CHICAGO 


KASTEBN  OrFICE 
Msrbrldte  Bldf . 
Brouhrir  at  84Ui  8t 
NBWTOBK 


For  Sale— Cheap. 

Used  Goss  Mat  Roller  for  wet  mats  only. 
The  Goss  Printing  Press  Co.,  153S  So.  Paulina 
St.,  Chicago,  III. 


Want  to  Purchase, 

Mchr  Saw  in  first  class  condition,  ready  to  lie 
installed  on  Intertype  machines.  Apply  with 
full  particulars  to  The  Montreal  Star,  Montreal, 
Canada. 


Printing  Equipment  for  Sale. 

Sixteen-page  Potter  Web  Perfecting  News¬ 
paper  Press,  20-horse  motor,  Cutler-Hammer 
Control,  28  steel  stereotype  chases,  16  form 
trucks,  and  complete  stereotype  outfit,  for 
$6,000.  Five  Mergenthaler  linotypes,  from  $1,500 
to  $1,800  each.  One  25x38  Whitlock  cylinder 
press,  $700.  One  32x44  Miehle,  $1,000.  Above 
prices  f.  o.  b.  Indianapolis.  Enquirer,  311  East 
Ohio  Street,  Indianapolis. 


Printers’  Outfitters. 

Printing  Plants  and  business  bought  and  sold. 
American  Typefounders’  products,  printers' 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beekman  St., 
New  York  City. 


MODERNIZE 


Don’tTig  Metal 

It  Wastes  Money 


USED  NEWSPAPER  PRESSES 


COMPOSING  ROOM 


Don’t  melt  yonr  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  ’’Single  Melting  Sys¬ 
tem.”  References  gladly  furnished. 


Scotfe.  16,  24  and  32  Page  Presses 


GOSS  24  page  Press  for  black 
color  work. 


HAMILTON  EQUIPMENT 


Made  in  both  wood  and  atecL 


HOE  Quadruple,  Sextuple,  Sex¬ 
tuple  color  Press,  9cylinder 
color  Press,  Octuple  and 
Double  Sextuple  Presses. 


Available  For  Early  Delivery. 


Manufactured  by 


Fumme* 


The  Hamilton  Mfg.  Co. 


Two  Riwara,  Wia. 


For  sale  by  all  piomliignt  Typo 
Founders  and  Dsalars  evarywbere. 


Printers  Manufacturing  Co. 

1109-17  Transportation  Bldg. 
Chicago  Illinois 

World  Bldg.,  New  York  City 


WALTER  SCOTT  &  COMPANY 

Main  Offle*  A  Factory  -  -  .  -  Plainfield,  N.  J. 
New  York  Offico  •  ~  Brokaw  Bldg.,  1457  Broadway 
Chicago  Office  ••••••  Monadnock  Bloch 


Write  for  Information  Concerning 


Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 


Metals  Refining  Co. 


Hammond,  Indiana 


Warehouses  in  Principal  Cities 


Hoe  Quick-Lock-Up  Flat  Castiug  Mould 


The  throwing  of  a  single  Lever  locks 
this  Hoe  Flat  Casting  Mould  which  is 
carefully  designed  and  constructed  for 
perfect  Balance  as  well  as  Quality  and 
Durability. 


Made  in  three  sizes — five,  seven  and 
eight  columns. 


If  It's  a  Hoe,  It's  the  Best. 


R.  HOE  &  CO.,  Inc. 


504-520  Grand  St.,  N.  Y.  City 


7  South  Doarbom  Straot, 
CHICAGO.  lU.. 


Also  at 

DUNEIXEN.  N.  J. 


7  Watar  Straat, 
BOSTON.  MASS. 
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The  Market  Place  of  the  Newspaper 


per  word  per  inaertion,  caah  with  order, 
3C  for  adverdeemenU  widor  the  daaeUlca- 
tioo  ol  “SituaUons  Weoted.” 

per  Une  per  inaertioD,  caah  wHh  erdn’, 
vVC  jf  white  epaca  ia  iiaeil  at  top  and  hot- 
toes  of  advertiacment. 


Situations  Wanted 


HELP  WANTED 


Classihed  Manager. 


Advertisiiif  Salesman. 


Presently  employed.  Perfect  record.  Avail-  Position  open  for  young  man  with  experience 
able  on  two  weeks’  notice.  .Address  Box  .\-804,  on  local  display  accounts.  Times  Raleigh 
Editor  &  Publisher.  N.  C. 


Times,  Raleigh, 


per  word  per  insertion,  cash  with  order.  Classified  Manager— Florida, 
for  advertisements  under  any  other  Young  but  thoroughly  experienced  with  excel- 
dassificatiats,  lent  record.  Now  employed.  Address  Box 

,,  _  ,  ..  _  .  _,n.  .  .\-803,  Editor  &  Publisher. 

Cfi  _  per  line  per  insertion,  cash  with  ordsr,  ^ _ 

**  r!**  H  **  at  top  and  hot-  Composhif  Room  Foreman. 

tom  of  advertisesnent.  High  sr.-ide  newspaper  compi 


High  gr.-ide  newspaper  composing  room  foreman. 


Circulation  Campaign  Man. 

We  wish  to  form  connection  with  several  high 
grade  newspaper  circulation  campaign  men. 
Married  men  whose  wives  can  assist  them  pre¬ 
ferred  but  not  essential.  Men  selected  must 
have  highest  credentials  and  know  the  contest 


SITUATIONS  WANTED 


wide  experience  in  handling  men  and  the  com-  K"'*  thoroughly.  No  bepnners  or  ornaments, 
posing  room  seeks  new  connection;  have  bandit  *'’*L  tjhoose  men  who  know  and  appre- 

daily  average  of  18.i  columns  advertising;  low  ***  connection  with  one  of  the 


Advertising  Man. 


page  cost;  know  how  to  increase  production;  get 
along  well  with  subordinates  and  superiors;  high 


oldest  and  biggest  organization  in  this  work. 
The  men  selected  will  be  kept  busy  on  high 


class  workman,  fast  ad  man,  rapid  and  accurate  class  publications  on  either  salary  or  commis- 
makeup;  40  years  old;  good  address,  sober  and  sion  basis.  Tell  all  in  first  letter  and  enclose 


Experienced  daily  paper  ad  solicitor,  writer,  makeup;  40  years  old;  good  address,  sober  and  sion  basis.  Tell  all  m  first  letter  and  enclose 

iamiiiar  with  making  layouts,  etc.,  desires  posi-  constantly  on  the  job  in  interest  of  employer.  Photo.  Box  A-785,  Editor  &  Publisher. 

tion  South.  Address  Box  A-812,  Editor  &  Morgan,  1930  “N”  Street,  Sacramento,  — - 

P  Vilttth^r  CsjitomiQ.  5ftl©Sin®ll 

^ — /  - ■— - - — - -  ■  ■■■  to  sell  as  side-line  Interior  Decoration  syndi- 

v..:i..  .  ---I. _ Copy  Editor.  service.  .Advertising  and  direct  mail 

nlace“^‘'E««ti0Ml'  wlUng*'  “^r^  27,  for  past  year  head  of  desk  on  one  of  the  assistance.  Practically  no  competition.  10% 

rhandiM^nv  rid  coiWrhmg  experience  ™d-  'a’-R'st  dailies  in  the  country,  will  be  available  commission.  State  present  connections  in  letter. 

V^s  A.798  EditorTrubl!shing^  "ithi"  unquestionable  Box  A-811.  Editor  &  Publisher. _ 


Advertising  Manager. 

with  eleven  years’  successful  experience  on  lead- 
4ig  dailies,  desires  a  permanent  connection  as  an 
idvertising  or  business  executive.  I  am  a  man 
»ith  broad  vision  and  high  standards,  with  ability 
to  produce  and  hold  the  confidence  of  both 
publisher  and  public.  Age  33,  married.  College 
(ducation.  East  or  South  preferred.  Address 
A-795.  Editor  &  Publisher. _ 


references  as  to  character  and  ability.  State  ITT  ^ 
salary  in  reply.  A-794,  Editor  &  Publisher.  Want^. 

_  r.xpenenced  advertising  salesman,  able  to  write 

Manager  or  Assistant. 

for  advertising  or  circulation.  Trained  ex-  ®  Editor  &  Publisher, 
ecutive,  knowleilge  of  advertising,  accounting,  ■ 
cost  finding,  selling  and  promotion.  A-807,  _ _ _ 

Editor  &  Publisher.  BUSINESS  OFF 


S.oith  pJefeV.^'"-  AddreS  Kditor  &  Publisher:  ’  BUSINESS  OPPORTUNITIES 

Publisher - National  Advertising  Manager  Available,  Z  Z"!  ~ 

‘*ir**‘«  Mr.  Publishfr:  If  with  your  foreign  J!®*’  . 

5  is  a  newspaper  that  needs  an  lineage  and  want  to  see  the  picture  change,  Hne-third  interest  in  a  prosj>erous  weekly  news- 
rtising  executive  capable  of  y^u  will  be  interested  in  hearing  from  me.  shop  and  stationery  store  in  the  east, 

sing  its  lineage.  Twenty  years  Address  A-799,  Kditor  Publisher,  lo  an  Cflitor  printer  who  has  a 

perience,  including  mechanical,  - -  -  _  .1  major  part  of  $3,000  for  down  |>ayment.  Equip- 

ling  and  space  selling  activity  University  Graduate,  ^st.  Hiisincss  excellent  and  will 

job.  Have  energy,  enthusiasm  editor  of  college  daily  with  three  years*  experi-  bear  the  closest  investigation.  All  replies 
for  hartl  w’ork.  Address  Box  ence  on  weeklies  and  dailies  desires  permanent  treated  confidentially.  Purchaser  will  have  com- 


ence  on  weeklies  and  dailies  desires  permanent 
position  as  city  or  telegraph  editor  on  small  city 
daily  in  Mid(11e  West.  Can  take  telephone  re¬ 
port.  References.  .\  Idress  A-800,  Editor  & 
Publisher. 


Advertising  Manner.  ^fi-.  Publisher:  If  dissatisfied  with  your  foreign 

Somewhere  there  is  a  newspaper  that  lineage  and  want  to  see  the  picture  change, 

afgre.^sive  advertising  executive  capable  of  y^u  ^jn  be  interested  in  hearing  from  me. 

.X  naterially  increasing  its  lineage.  Twenty  years  Address  A-799.  Kditor  Publisher, 

of  newspaper  experience,  including  mechanical,  - -  -  _  .1 

dit-Tial.  publishing  and  space  selling  activity  University  Graduate, 

job.  Have  energy,  enthusiasm  editor  of  college  daily  with  three  years*  experi- 
*  '*  tnd  the  desire  for  bard  w’ork.  Address  Box  ^nce  on  weeklies  and  dailies  desires  permanent 

A-795,  Editor  &  Publisher.  _ position  as  city  or  telegraph  editor  on  small  city 

Advertising  M«iager^-Classified  Manager.  daily  in  Middle  West.  Can  take  telephone  re- 

-  Young  man  now  emploverl  seeks  greater  op-  port.  References.  .\  Idress  A-WM),  Editor  & 

;..rtunity.  Seven  years*  experience  on  large  Publisher. 

small  newspapers  in  display  and  classified.  - — - ^ , 

-  Has  successful  record  and  can  produce  the  Washington  Correspondent. 

jpods.  Age  27.  married.  Address  Box  A-808.  thoroughly  capable,  available  starting  this  fall 

Editor  &  Publisher.  at  reasonable  rate  for  twe^or  three  Democratic 

r — _ — - ot*  independent  papers.  B.  D.,  2217  Pennsyl- 

SES  h'olis'l'er  needing  capital  to  pull  his  newspaper  vania  Avenue,  Washington,  D.  C. 

sit  of  a  rut.  and  place  it  as  a  leading  medium 

a  his  city  is  invited  to  communicate  with  a  wnier-saiesraM.  .  ,  -  . 

o.-sful  newspaper  man,  who  has  accom-  employed  cn  desk  of  metropolitan  daily 

esses  liished  the  same  thmg  for  a  newspaper  now  newspaper;  combines  experience  as  city  news- 
esses  a  circulation-just  double  in  P.->l>er  man.  country  editor  and  salesman;  desires 

.U  tkec  vears.  Full  time  or  part  time  personal  lH«>»ion  it.  advertising  or  trade  journal  work, 

lerviccs  for  advice  and  supervision  included  in  *  ersonalitv  and  highest  stariding,  age  31, 


plete  charge  an<l  no  interference  from  other 
stockh-»lders.  A-805,  Kditor  &  Putilishcr. 

Practical  Business  Manager 

c^  affiliate  with  daily  paper  in  Pacific  (.'oast 
city  of  100,000  and  possibly  obtain  controlling 


Washington  Correspondent.  city  or  100,000  and  possibly  obtain  controlling 

thoroughly  capable,  available  starting  this  fall  with  cash  investment  of  $75,000.00. 

at  reasonable  rate  for  two  or  three  Democratic  rapidly.  .Address 


or  independent  papers.  B.  D.,  2217  Pennsyl¬ 
vania  Avenue,  Washington,  D.  C. 


W  ri  ter  -  Salesman . 


A-796,  Editor  &  Publisher. 


Want  to  Invest. 

Desire  to  make  investment  or  purchase  small 


eniftloyed  cn  desk  of  metropolitan  daily  daily.  Midwest  prn'erred.  Six  news  and 


newspaper;  combines  experience  as  city  news- 

pai>er  man,  country  editor  and  salesman;  desires  *'-Oitor  &  I  iinhsner. 


Address  Box  A-809, 


lerviccs  for  advice  and  supervision  included  in  i'crsonality  and  highest  stariding,  age  31,  N-w  Record  in  Wireless 
tlii.  coiifiileiitial  offer.  A.Wress  A-S06.  Editor  ^’n,yors,ty  graduate,  convincing  references.  Kecord  m  Wirele.i  Interview 

.  n  Pacific  coast  preferred  but  any  location  con-  t.-'  *.1  t  r  .i  t  «  , 

* ,  I  uMistier. - - sidered.  A  801.  Editor  &  Publisher.  Keith  Jones  of  the  London  bureau  of 

rcuUtian  Manager.  ,  -  .  the  United  Press,  established  a  world’s 

rrlve  years  ivith  one  paper  in  East.  Six  a  n'rv^i  r-cs  record  for  a  long  distance  interview  re- 

:::  ’.'5  feature  articles  ..emly,  whe„  h.  ulkd  b,  ra,U„  from 

aiulies  of  circulation  work.  Want  to  locate  '  London  With  a  Commander  of  an  Amer- 

;  good  paper  in  East,  North  or  South.  Ref-  *  n  v  .  i  battleship  with  the  fleet  at  Welling- 

A.s,4.  Eai,o,  .  '?n ‘SSS  J™.  N'*  Zaa'and. .  Jo„„  questioned  , he 

milation  Promotion.  iTir  all  or  part  of  our  service.  ReasonaUe  k  ommander  by  Wireless  telephone  Over 

(rfrl.  building  new  business,  organization  arid  rates.  Write  up  your  wants.  Literary  Bureau  the  14,000  mile  Stretch,  but  tbd  battleship 


SeX'  CrcuUtian  Manager. 

inder  Arrive  years  with  one  paper  in  East.  Six 
’ars  as  assistant  circulation  manager  and  six 
;  and  earh  as  circulation  manager.  Know  all 
.  -am  lies  of  circulation  work.  Want  to  locate 

»r.  good  paper  in  East,  North  or  South.  Ref- 
••crnrs.  A-814,  Editor  &  Publisher. 

Cnulation  Promotion. 


"tnr.,  Tenipcrary  campaigns  $65  week. 
"•  litifiences.  Let  expert  go  after  that  circula- 
otdwa;  -pj  Address  Box  A-797,  Elditor  &  Publisher. 

Block  - -  ■ 

Queified  Manager — California, 
liivc  outgrown  present  Eastern  connections. 
'  Very  successful  record.  For  full  particulars 
i’lrrss  Box  A-802,  Editor  St  Publisher. 


BAKER  TO  TERRE  HAUTE  POST 

Bnnsville  Press  Advertising  Man  is 
New  Business  Manager 

Earl  Baker,  for  seven  years  a  member 
t  the  Evansz'ille  (Ind.)  Press  advertis- 


sidered.  A-SOl.  Editor  &  Publisher. 


FEATURE  ARTICLES 


Publiahars— Attentkm  1 


Pub.  Dept.  MOJ4,  Hannibal,  Mo. 

HERALD  TRIBUNE  GROWING 

Leases  Adjoining  Property  to  Add  to 
Circulation  Department 

To  provide  needed  space  for  its  cir¬ 
culation  department,  the  New  York 


was  not  equipped  to  reply  in  the  same 
manner,  and  the  replies  were  flashed  to 
London  by  Morse  signals.  The  stunt 
was  made  possible  through  co-operation 
with  R.  Marcuse,  noted  British  radio 
amateur. 

Poor  Richard  Golfers  Challenged 

The  New  York  Advertising  Club  has 


Herald  Trilmne  has  taken  a  10  years’  challenged  the  Poor  Richard  Club,  Phil- 
lease  of  the  store  and  basement  of  the  adelphia,  to  a  golf  match.  Twelve  of  New 


buildiriR  adjoining  its  plant  on  Fortieth  York's  best  players  will  meet  the  Poor 
Earl  Baker,  for  seven  years  a  member  street.  Richard  team  Sept.  23.  The  latter  club 

i  the  Evansi'ille  (Ind.)  Press  advertis-  There  is  close  to  a  quarter  of  an  acre  has  in  its  possession  the  Rorlman  Wana- 
staff,  has  been  made  business  manager  of  space  in  the  addition,  which  will  be  maker  trophy  as  a  result  of  its  victory 
I  the  Terre  Haute  (Ind.)  Post,  F.  R.  connected  with  the  circulation  department  over  New  York  several  years  ago.  The 
’eters,  president  and  general  manager  of  on  the  first  and  basement  floors  in  the  match  well  be  played  on  the  links  of  the 
he  Post  Company  has  announced.  Herald  Tribune  Building  by  passageways  Whitemarsh  Valey  Country  Club  and 

Mr.  Baker  takes  over  his  duties  from  cut  through  the  connecting  walls.  With  ^vill  be  directed  by  the  following  com- 
Iwin  D.  Minteer,  editor  of  the  Post,  this  space  included,  nearly  three-quarters  mittee;  Charles  Asam,  chairman;  George 
ho  had  been  serving  as  acting  business  of  an  acre  of  floor  area  will  be  devoterl  B.  Donelly,  H.  W.  Haydock,  Samuel 
uger  in  addition  to  his  editorial  duties,  to  the  handling  and  distribution  of  Herald  Taubman  and  Lee  B.  Wolf. 
il  a  permanent  appointment  was  made.  Tribunes  to  readers  throughout  the 


Other  staff  changes  include  the  ap-  country. 

tment  of  C.  W.  Bevinger,  for  the  When  the  Herald  Tribune  Building  Out  for  Pre«*  Parlev 

five  years  circulation  manager  of  the  was  planned,  the  space  allotted  to  the 
3*nsville  Press  as  circulation  manager,  circulation  department  was  considered  Invitations  are  being  issued  from 
'  of  John  Daily,  for  the  past  two  years  adequate,  but  steady  increases  have  de-  Washington.  D.  C.,  to  editors  and  pub- 
the  Post  advertising  staff  as  advertis-  veloped  a  congestion  problem  which  Ushers  of  the  United  States  and  fgher 
manager.  Miss  Christina  Powell  has  could  not  be  relieved  except  by  spreading  nations  of  this  hemisphere  to  attend  the 
placed  in  charge  of  the  classified  over  outside  property.  first  Pan-American  Congress  of  Journal- 

rtment ;  Farl  Buell  is  city  circula-  The  space  now  used  by  the  clerical  ists  to  be  held  in  Washington  in  .Upril. 
manager.  staff  of  the  circulation  department  and  the  President  Coolidge  is  expected  to  receive 

Both  the  Terre  Haute  Post  and  Evans-  “ad”  counter  maintained  for  the  public  the  delegates,  who  after  business  ses- 
Be  Press  are  Scripps- Howard  news-  will  be  moved  to  the  new  premises,  re-  sions,  will  inspect  some  of  the  larger 

leasing  large  space  to  newspaper  handling,  newspaper  plants  of  the  country. 


SOME  NEWSPAPERS 
NOW  AVAILABLE 

Daily  in  raodarate  aiiml  city  eait  of 
Mitaitaippi.  xaod  earning  ivcord. 

Daily  in  Florida. 

Profltablo  weakly,  Florida. 

Valuable  weekly,  Kinneaota. 

Oood  weekly  in  Georgia. 

New  York  State  daily. 

Fine  earning  weekly  Now  York  State 
within  hundred  milea  of  city. 

Capable  newipaper  men  rommanding 
moderate  rapilal  ran  invent  lo  advantage  in 
the  above  li*t.  Vrile  for  particulars. 

PALMER,  DEWITT  &  PALMER 

S.iO  Muilison  .\ve..  New  York  City 

T^lephon^  Ma(li«»n  Square  8237 


Successful 

Performance 


Whitemarsh  Valey  Country  Club  and 
will  be  directed  by  the  following  com¬ 
mittee:  Charles  Asam,  chairman;  George 
B.  Donelly,  H.  W.  Haydock,  Samuel 
Taubman  and  Lee  B.  Wolf. 


Thin  inn  kaa  •  reeard  mt  * 

IS  yearn  at  BmmaaatuJ  partnr»«iM  ia 

the  difioall  work  al 

nmcHAMM,  rrwmm  m  ahos. 

SAU  AMD  AmtAUAL 
ot  nrwnfafir  aad  amniaa  jrnpertiea 

thrcuchoal  lha  U.  A 

HARWELL  &  CANNON 

Times  Bldg.  New  Yerk 


»WE  CONNECT  THE  WIRES 

|l 

POSITIONS  NOW  OPEN 
for  COPY  READERS 
REPORTERS 

ADVERTISING  SOLICITORS 
and  DEPARTMENT  HEADS 

WITH  GOOD  NEWSPAPERS 
IN  SOUTH,  EAST,  and  MID¬ 
DLE  WEST. 

Registration  free.  Confiden¬ 
tial  service.  No  obligation  to 
apply  for  positions  offered.  I 

FeRNALD'S  ExCHANaE.lNC 

Tktmo  NATV.Bi.(Ke-  SeniNeriiio.  Maaa. 


THE  WELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill.  | 

British  Newspaper  Men  Visit  Canada 

The  immigration  problems  of  Canada  are 
being  studied  by  a  group  of  British  jour¬ 
nalists.  The  following  newspaper  men  ar¬ 
rived  recently,  guests  of  the  Canadian  Pa¬ 
cific  Railway :  Hugh  Martin,  London 
Doily  News;  W.  A.  Renton,  Lotidon  Daily 
Chronicle;  John  Sayers,  Belfast  Tele¬ 
graph;  J.  F.  Chapter,  London  IVest- 
minster  Gazette;  Capt.  E.  Altham,  Morn¬ 
ing  Post;  F.  C.  Peterson,  Times;  H. 
Read,  Cardiff  Daily  News;  John  A. 
Buist,  Glasgow  Herald,  R.  A.  Colwill, 
Plymouth  Western  Morning  News,  and 
C.  J.  Jory  of  the  London  Daxly  Neros. 

Woman  Buys  Long  Island  Weekly 

The  Garden  City  Nnvs,  suburban  New 
York  weekly,  has  been  sold  by  George  A. 
Hastings,  publisher,  to  Mrs.  Louise  H. 
Anthony,  editor  of  the  paper  under  a 
previous  ownership. 
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DOLLAR  » * 
**  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


BUSINESS  TICKLERS 


^HE  “R”  months  are  here  again.  See 
-*•  the  fish-houses  and  markets  for  timely 
advertising. — F.  J.  McEniry,  Denver,  Col. 

From  the  classified  columns  of  the 
H^innipeg  Free  Press  there  are  chosen 
several  “high  lights”  daily  to  be  run  on 
>»ge  2  of  the  paper  and  headed  “News 
in  Today’s  Advertisements.” — C.  M.  L. 

Try  this  box  to  overcome  the  reluct¬ 
ance  of  readers  to  answer  “blind”  classi¬ 
fied  advertisements: 


“IF  YOU  HESITATE  TO  ANSWER 
box  number  ads  because  there  may  be 
a  certain  house  or  several  to  whom  you 
would  not  care  to  write,  here’s  a  service 
that  will  help  you ; 

“Write  to  the  box  number  and  enclose 
a  letter  to  the  Classified  Department,  ask¬ 
ing  us  to  destroy  your  application  if  it 
is  to  one  of  those  you  name.” 

One  of  the  Boston  papers  runs  a  column 
under  the  heading  of  “Household  Needs” 
composed  of  advertisements  of  the  small 
dealers  in  household  goods,  such  as 
trunks,  rugs,  pianos,  furniture,  etc.  C. 
E.  Pellissier,  Boston. 


$120*00  In  Oold  slogan  contest 

***  |^,OMUAayW*,CiTt*<  With  Tte Efr^ *«d J*i^l l4.Tri«>iS>. 


KASH 

DOES 

MAKE 


Soft  Coqrtoay  |  |  TWBoit' 

Walw  1  and  I  I  « 

LaMMky"  :  Raliability''  |  j  w«r 

?  ?  ? 


“JUST  ONE  PRICE-  - 
ONE  JUST  PRICE"  - 


iji_i 


H’t  Tall  i  ** 


i-THc  ii  -we  j 

:  Houat  ;  «|»  ■>  KNOW  I 

I  COaiflETE-  ;  IfP  MOVING” 

^  I  •  i!  ~  IL  ’  i 


seven  il  — 


We  Say  It  ; 
With  Service 


!i“VOT  '  Speed  With  Monogram  h  ,  '  \17  c  la  , - 

i  Higher  1  DOES  '  SefeT  .  ^  ’  WeSayltl- 

I  Than  '  eoue  liEvenriw  :  J.  quality  With  Service  : 
Price"  USE"hOntheHour  i  M^ttrerae.  i  I- 

;  ?  ii  ?  II  7  !|  ?  ■:  ?  1: 

I  I  r  :  -  I  1  7  7  I  J  »  T  7  r  T  ?  ?  •  J  r  ?  J  »  ?  t  7  ?  J  >  7  I  T  7  T  T  T  J  T  T  T  ?  t  T  7  T  T  t  t  J  !  T  ?  ?  7  T  ?  I  T  H  J  1  I  I  I  :  tTl  2 

A  Productive  Page  of  Local  Slogans 


THOS.  W. 
BRIGGS  CO. 

Columbian  Mutual  Tower 

MEMPHIS,  TENN. 

CREATORS 
OF  LOCAL 
DISPLAY 
FROM  A  NEW 
SOURCE 


Oiir  Biielneee  Review  ind  many  other 
feature  page*  now  running  in  more 
than  80  ieading  American  and  Can¬ 
adian  newspapern.  Write  or  wire 
for  our  representative. 


“SKIPPY” 

By  PERCY  CROSBY 

The  best  juvenile 
comic  strip.  Combines 
great  humor,  excellent 
drawing  and  emphatic 
adult  appeal. 

A  feature  ]fou  can't  afford 
to  miss 


JOHNSON  FEATURES,  Inc. 

1819  Broadway,  New  York,  N.  Y. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


'^HE  construction  within  60  days  of  an 
entire  block  of  two-story  dwellings 
and  the  rise  of  the  steel  and  concrete  giant 
downtown  have  many  news  and  real- 
estate  page  angles  which  can  be  handled 
without  technical  knowledge — the  pur¬ 
chase  of  acreage,  subdivisions,  operations 
of  the  building  contractor  and  the  sub¬ 
contractors  with  their  organized  gangs 
of  carpenters,  masons,  bricklayers,  elec¬ 
tricians,  plumbers,  etc.,  methods  of  finance 
necessary  on  houses  to  be  sold  on  a  small 
down-payment  and  two  or  more  mort¬ 
gages. — A.  R. 

“What  has  become  of  the  old  village 
band?”  asked  the  Rochester  (N.  Y.) 
Democrat  and  Chronicle  of  100  of  its 
correspondents  and  town  clerks  within  SO 
miles  of  the  city.  The  result  of  the 
questionnaire  showed  that  the  jazz 
orchestra  and  the  high  school  bands  have 
displaced  the  old-time  musicians.  It  was 
a  good  Sunday  feature. — J.  R.  Cominsky, 
city  editor.  Democrat  and  Chronicle, 
Rochester. 

The  Winnipeg  Free  Press  packs 
localized  human  interest  stories  of  travel¬ 
ers  from  faraway  places  into  two  or  three 
sticks  under  the  heading  “License 

Number  . ”  A  brief  interview  with 

a  motorist  showing  car-plates  from  Cali¬ 
fornia.  New  York,  Tennessee  or  other 
distant  locality  makes  interesting  copv. — 
C.  M.  L. 

What  is  happening  to  the  rubber  junk 
piles  around  the  city  since  the  price  of 
crude  rubber  went  up?  Trace  some  of 
the  shipments  and  interview  junkmen. 
.  some  of  whom  no  doubt  have  made  small 
fortunes. — A.  G.  R. 
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STEP  WORD 
PUZZLES 

By  ARTHUR  WYNNE 

Father  of  Modern  X-Wordt  invents  and 
patents  new  popular  bit.  Get  it  via — 

KING  FEATURES 
SYNDICATE,  Inc. 

241  W.  SMk  St  NEW  YORK  CITY 


As  the  football  season  starts  print  pic¬ 
tures  of  former  local  stars,  with  short 
biographies,  football  history,  outstanding 
plays  or  games,  present  occupation,  and 
a  short  quotation  on  the  team  of  the 
present  year. — G.  Smedal,  Jr. 

Radio  ought  to  be  coming  back  with  the 
departure  of  summer  and  static  and  the 
fans  will  be  interested  in  new  ideas.  Get 
local  radio  expert  to  judge  new  stunts, 
hook-ups,  suggestions,  etc.,  in  a  radio  idea 
contest,  offering  subscriptions  or  other 
rewards  as  prizes  for  the  best. — A.  K. 
Chenoweth,  London,  O. 


FerSnning  and&aid^f^vspmpen 
htarnaiional  New*  Service 

World  Buildbc,  N«w  York 


Do  You  Know 

That  Each  New  Subscriber 
to 

The  Smashing  Comic  Success 

ELLA  CINDERS 

Will  Receive  to  Start  With 


Specially  Selected  Releases 
Condensing  the  Continuity 

Which  Will  Readily 
Acquaint  Your  Readers 
With  the  Characters  and 
the  Story  Which  Are 

Winning  the  Country! 

Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.,  Cent.  Mgr. 
150  Nassau  Street,  New  York  City 


RADIO 

PROGRAMS 

ANY  STYLE 


Used  in  more  then  ISO 
newapepers;  complete, 
CONCISE  end  eccurete; 
IN  YOUR  LOCAL 
STANDARD  TIME. 


Write  fer  TERMS  eed  SAMPLES 


AUDIO  SERVICE 

.TO  N  DfArLorn  St.  C'Bicaao 


Editor  &  Publisher  for  September  5,  1925 


Circu¬ 

lation 

**Attleboro  Bun . (E)  S.6S1 

"Booton  Wobo  . (KAE)  284,M1 

**Booton  Blebo  . (B)  331, U1 

''Booton  Tranioript . (E)  34,M3 

••Booton  Pool . (M)  378.872 

**Boiton  Post . (B)  359,335 

••Fall  Kiror  Herald  . (E)  18.978 

*  •  Fltehbart  Bantinel  . (E)  11,798 

••HaTorhlU  Oaaette . (E)  16,789 

ttLyaa  Itam  . (E)  16.840 

itLowall  Conrior-Citiaen  and 

ETaolnc  Leader . (MAE)  81,807 

••New  Bedford  Btandard  Mercury 

(MAE)  33,116 

••New  Bedford  Bunday  Btandard 

(B)  87,658 

••North  Adame  Traaacript . . .  (B)  8,691 

••Balaia  Newt  . (E)  81.386 

••TanntoB  Oaiette  . (E)  8,896 

"Woreeater  Tolorram-Oaaette 

(MAE)  91.177 
••Wereeater  Bunday  Telegram  (B)  61,784 


MAINE— Population.  768.014 


••Auguita  Kennebec  Journal  (M) 
ttBangor  Daily  Clommeroial..(E) 


11.388 

83.168 


.08 

.046 


.86 

.19 


.06 

.06 


.10 

.10 

.886 

.07 

.08 

.88 

.16 


Circu-  8.600 
lation  linea 

ttPortland  Prets-Herald  and 

Express  . (E)  (M  A  E)  68.066  .  20 

••Portland  Telecram  . (B)  28.977  .10 

(Bunday  Edition  Expreaa) 

NEW  HAMPBHIBE— PopuUtion,  443.683 

••Concord  Monitor-Patriot. ..  (E)  6.858  .0376 

ttRoone  Bentinel  . (E)  3.773  .036 

••Mancheater  Dnion  Leader 

(MAE)  89.608  .18 

BHODE  IBLAND— PopuUtion,  604.397 

ttNewport  Daily  Newa . (■)  6.873  .0336 

ttPasrtneket  Times  . . (E)  86.981  .07 

ttProTidonce  Bulletin  . (Ei  66.874  .17 

t+Preridenee  Journal  . (Mi  35.668  .10 

t+Pro»idonco  Journal  . (B)  63.649  .15 

••ProTidonce  Newa  . (E)  87  006  .07 

ttPrnyidenee  Tribune  . (E)  83.811  .10 

••Westerly  Bun  . (EAB>  4  647  0*5 

••Woonsocket  Call  . (E)  14.075  .06 

VERMONT— Population.  368  478 

••Barre  Times  . (El  7  1*1  .03 

ttBennington  Banner  . (El  8.104  .0186 

••Burlinston  Free  Press . (Ml  18.157  .05 

••Rutland  Herald  . (Ml  10.878  04 


.086 

.088 


0896 
.07 
(B'  83 
(B1  83 
.16 


07 

09 

086 


084 

0186 


Circu-  8.600 
Ution  lines 

••Bt.  Johnsbury  Caledonian-Record 

(E)  4.046  .0814 

CONNECTICUT— PopuUtion.  1.380.631 
••Bridgeport  Post-Tc  tram 

(EAM)  44,381  .15 

••Bridgeport  Post . (B)  80.910  .10 

••Hartford  Courant  . (M)  38,459  .08 

••Hartford  Courant  . (B)  68,769  .11 

ttHartford  Timas  . (E)  49,666  .18 

••Meriden  Record  . (M)  7.506  .045 

••Middletown  Press  . (E)  8.839  .0885 

ttNew  Haven  Register _ (EAS)  43.136  .13 

••New  London  Day . (E)  11,953  .  06 

ttMorwicb  BnUetin  . (M)  18,698  .07 

••Norwalk  Hour  . (E)  6.073  .04 

ttBouth  Norwalk  Bentinel. ,.  (E)  4,416  .088 

••Btamford  Adyooate . (E)  9,867  ,06 

••Waterbary  Republican  American 

(MAE)  83.467  .  08 

••Watsrbnry  Republican  ....(B)  16,073  .06 


10,000 

linea 


.16 

.10 

.08 

.11 

.18 

.08 

.086 

.18 

.046 

.06 

.04 

.086 

.04 


••A.  B.  C.  Publishers*  Btatement,  Merck  81,  1986. 
tt&oyarnment  Btatement.  March  31.  1986. 

(B)  Combination  rate  Daily  Journal  and  Eye.  Bulletin. 


Be  Sure  to  Use  This  List 


New  England  is  an  all  year 
market  because  of  the  vast 
number  of  city  dwellers — the 
constant  automobile  traffic — 
the  numerous  vacation  resorts— 
excellent  transportation  by 
railroads  and  steamboats. 

New  England  has  a  great  mov^ 
ing  population — a  multitude  of 
transients. 

New  England  is  a  much  richer 
market  than  is  indicated  by 


its  native  purchasing  power. 

Everybody  in  New  England, 
whether  resident  or  visitor, 
reads  today’s  local  paper. 

Your  merchandise  outlet  is 
always  convenient  to  the  con¬ 
sumer  in  New  England. 

Because  of  marketing  advan¬ 
tages  and  close  contact  with 
the  buying  public,  a  nationally 
advertised  product  will  get 
quick  response. 


ITS  YOUR 
BUSINESS 


to  watch  the  newspaper  that  is  moving  into  the  territory 
which  you  seek  above  all  others. 

The  NEW  YORK  TELEGRAM  is  moving  into  and  tak¬ 
ing  firm  root  in  the  foundations  of  the  HOMES  of  Greater 
New  York  as  a  FAMILY  newspaper. 

Such  a  story  as  that  of  Jane  Dixon’s  about  the  Sherman  - 
sisters  in  the  TELEGRAM  is  very  welcome  in  the  HOME. 

The  TELEGRAM  and  the  FAMILY  form  a  powerful 
combination  in  your  favor. 


Publication  Office  —  Telegram  Square 
New  York  City 


Eastern  Representative 

DAN  A.  CARROLL 
110  East  42nd  Street 
New  York  City 


Western  Representative 

J.  E.  LUTZ 

Tower  Building 
Chicago,  Ill. 


